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St A! ££ /& 88 
25160 West Armitage Avenue 


Chicago I”. Illinois 
Ht mboldt 9-2516 


"An all-new, bright and sparkling presenta- 
tion of store-wide decorative themes, color- 
ful Toyland features and unusually attrac- 
tive Nativity groups. 
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% FOR CLUETT, PEABODY—This modern Traveling 
Promotion “The Right Arrow Shirt for You” wins sales 
as well as awards. Smartly designed for high fashion 
windows...Showmanship that really sells. Loaned to 


— stores for one week showing. 
FLOOR AND ISLAND DISPLAYS. 
MERCHANDISERS—(LIGHT AND MOTION) 
Win tis | : 


in 1955 


CHICAGO FEDERATED 
ADVERTISING CLUB 


These awards, added to the Stensgaard award collection won 
during the past 40 years, now total many hundreds. More 
important are the benefits that Stensgaard clients have re- 
ceived from the display designing and planning entrusted to 
our organization. 


You can depend on winning sales when the WLS organization RCA ESTATE RANGE CORPORATION— 


assists you with counsel, design, production, and field service. five-piece litho shelf display for RCA Estate 


. An idea of interest t housewife told 
Winning awards on exhibition at the AFA Convention, June interesting Ditties eth ereatiinbin dade ond 


5th—8th, Palmer House, Chicago. lumination. 


, COUNTER DISPLAY 
acele) me y. ismebie |. smell ae Bee — (TEMPORARY ) 


MERCHANDISERS — (PERMANENT SIGNS AND WALL DISPLAYS 


Ww FOR CLUETT, PEABODY—Arrow Valen- 

tine “U. S. Male” litho counter display. A 

simple, effective idea produced at low cost 

..-for mass distribution (dealers wanted 

more than produced)...another prize win- 
sh scabies Sot Wh ning plus provided in WLS displays. 


FREE—your co 
SHOWMANSHIP. in yy th 
SELLING PAYS OFF. 
Mite odor‘ yo ( Z W. L. STENSGAARD AND ASSOCIATES, INC 
efterhead. YEAR a . | * 
Ask us to call : be 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
and s#e you, ; 
No obligation. C 2 A Specialists in Merchandise Presentation « Demonstration + Displays «+ Exhibits 
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Paris, U.S. A.": Creating A Display For Two Countries 
By Carl Jackson 
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From turope . 
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Lingerie Promotion 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


Detailed coverage of the NADI- 
NRDGA Display Clinic and the big 
Market Week in Chicago will be in- 
cluded in the August issue, in the mail 
July 20 . . . plus the regular reports 
from key cities, and a number of special 
feature articles. 


a 
THE COVER 


This is the Germaine Monteil ‘‘Nos- 
talgia’’ perfume display whose develop- 
ment is described in detail in an article 
in this issue . . . (Full color photograph 
by Bill Stone, New York City.) 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


* 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.S. funds by Internationa! 
money order or New York bank draft. Single 
copies 50 cents. Send ali subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20. 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3. 1879 
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Audit Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 




















A BETTER APPROACH 




















ENTER NOW — DON’T MISS THE 


1955 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 1955 
got under way January |. Decide now 
to take part. There are 98 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
awards. This Sixth International 


Display Contest — with 306 awards — will 


medal 


continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 














Women's and Misses’ eve 4%. Notions 
Linens, bedding 
Furniture 


ning weer 
Womens dresses 
Women's sportswear House furnishings 
Women's coats, suits Paints, wallpaper 

Furs China, glassware 
Bridal display Silverware 

Lingerie Toys 

Millinery Luggage 

Womens footwear Sporting goods 
Womens hosiery Musical instruments 
Handbags, umbrellas Radios, television sets 
Women's gloves, accessories Gift novelties 

Jewelry Books 

Handkerchiefs, blouses Stationery 

Corsets, surgical garments Greeting cards 
Womens bathing suits Drugs 

Cosmetics, perfunpaes, et: Tobacco, smoking 
(hildren s&s apparel equipment 

Childrens footwear @roceries 
Childrens hosiery Candy 


infants wear Liquor, other bottied goods 


Mens clothing Refrigerators 
Mens shirts Ranges 

Men 
Men 
Men 
Men 
Men 


neckhweae Laundry equipment 


hats Lamps 


socks A. Maior appliances 
Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment 

robes Hardware 

evening wear 66. Automobile showrooms 


underwear 


0. Men 
i}. Men 
if. Men 
ij. Men 
M4 Men's gloves 67. Automobile accessories 


sportiwear 
toiletries 


‘ 
‘ 
, 
” 
5 
77. Mens swim suits 
‘ 
, 
5 
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6. Yard goods and equipment 


shoes Electric and gas appliances 


97 


98 


Florist display 
Photographic equipment 
Optical goods 

Exhibit booth 

Exhibit display 
Institutional display 

Civic display 

Christmas interior 
Christmas facade and 
marquee 

Christmas window display 
Floats 

Showcards, pen-lettered 
Showcards. machine-lettered 
Showcards, hand-lettered 
Banks and other service 
institution display 

Travel display 

Animated display, interior 
Animated display, window 
Anniversary display 
Valentine Day display 
Easter display 

Mother's Day display 
Cotton Week display 
Father's Day display 
independence Day display 
Thanksgiving Day display 
Style show setting 

Interior ‘shops’, such as 
“Town & Country”, ‘Bud 
get. etc 

National advertiser's display 
National advertiser's display 
unit 

Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnart1, on10 


Top awards will be beautiful gold, silver and 
bronze plaques, and their will be gold, silver 
and bronze medals presented in each of 98 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 
chances for international recognition. 


. Any displayman in the world may enter this contest; 
it is mot necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the 
year 1955. 

. Entry is by means of one or more unmounted black. 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City. Mo. Classification No. 74". 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati |. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the Month’’. The contest ends December 1, 1955. 

. The entry judged best in its classification will re. 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, | point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

. Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 


DISPLAY WORLD 
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lca , ‘ , ‘ral colors 
* es nacte- ‘ae t one or seve 
. from cardboard to paper by the turn ee Adopt any layout and 
oe Ye < « ° - . . . 4 - 
pep Print one of a kind, two sided or = Of_ Ine BEDE gt ee all size stores . . 
samatongs id Use new display scripts control copy - -- ’ 
- * SC : / ° c 
repeat extras ada Reproduce 
> - < IT . . ° epro . - .* ‘ } ; 
V tVv Cc combinatio : ‘ , . > m7 jlete cata OP 
vege a hali-tones or any cuts for headings Write tor o comuaien 
a ee, Prepare originals for offset with om es aim : 
and toppers ..:.- ‘pa pee odenr. of work. 
duplication .. . Proof lines of type for adver 


THE MORGAN CO.. 3984 AVONDALE AVE.. CHICAGO 41, ILL. 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOF — LAWN SCENES 


GOP6|-4% THE ANIMATED FIRE PLACE. 4) high Ba” wide 
' ' rift ‘ ° ; ce igneq caper ally tor store interior 
(ros mit tle faced, formed of heavy gauge 


: : ‘ : : 
j ’ | ‘ ‘ ,7 cele) Sas 
‘ ; 


transiucent 
{ himney and 
pied 


hreplace panels 


with alternating flashing 


silts down the chi 


1 
i 


ore 


lustrate 


R” 


window 


red lLenite 
made ot 
light produce 
mney ‘ig 
display 
watt lamy 


Weight approximately 





$75.00 
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GP-510 SANTA SLEIGH. Single Face 1” long, 39” 
high A jolly Santa with toy pack in sleigh, screened 
in 7 colors Sleigh is decorated with gold runners, red 


body and green lining $25 00 
. 


180 watts List Price 


OUTDOOR PLASTIC 
TENITE BUTYRATE 


So enaed a — 








OPS5S10-5D4 ILLUMINATED SANTA SLEIGH AND 8&8 REINDEER SET. 2 


ication of one (i, 5) Santa Sleigh and eight 


i. t beautiful lighting units, when evenly spaced 


GP-520 


ti existing guy wire will pre Vide 7 light weight 


deal tor inatallation to building tronts 


nterior display kach unit turnished completely 


ham pe cord eet and Der rings tor 


end ri pot spacing Included with the 


iustration cuts snow 


i iawn cere \ SURE 


Le ta witt Scie mea4&»#g such A>* : 


tightening the cable 


GP-600 GIANT 
rig i i ‘ i Satta 


mounting 


display 


the application 


ted erection method 
[ee jetweerT tw treea of 


itter tastenit 


SANTA CLAUS. ty high 
rhe Tul ; 


[» riion 
set tort 


"$27.50 


The 
situated 
be 
individual! 


stretch 
between two temporary 
turnbue Ki¢ - Cf 
unit 





of 3” silver metal pine roping tor reins, plus 9 outlet wiring circuit 
fotal wattage: 1620W 
Li 


Weight approx. 100 Ibs. installed 


$275.00 


marquee, roof GP510-52-8A ANIMATED SANTA SLEIGH AND 8 REINDEER SET. 


eight reindeer set turnished with a control timer 


This control may be 


at a building outlet or attached to the guy wire itself, since it must 
to the display to 


minimize length of extension leads to each 
unit, which connect to the timer The action of this control 














to the cable For a start, a suggested “Starter Set 
include ene GP-510 Santa Sleigh plus one 


i¢ OF Twi 
which more units could be added to make 


Reindeer. t 


’ 
mpiete set 








FREE! Send For Your Copy 
Cat. No. 55 — Illuminated Outdoor Plastic Christmas 
.. (46 big, bright lighting units) . . . Quantity 
Discount Price Schedule. 


Jobber Inquiries Invited 


Decorations . 








GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST. @ P. O. BOX 747 e MARION, IND. e PHONE: 4870 
West Coast Office — 2398 California Ave., Long Beach 6, Calif., Phone 4-1710 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOF — LAWN SCENES 






































‘ GP3-23D ILLUMINATED DOUBLE FACE GP-S40 STAR OF BETH 
PEALING CHRISTMAS BELL. Another at GP-52 =REINDEER. Single  eompgguaat 1B om gabe 
tractive animated display made double ftaced Face 52” long, 30” high. A leap Pace Molde white 
to be viewed trom either side Formed of heavy ing, life-size reindeer screened tr pon erage be 4? ay : 
Rauge Tenite i] plasti in three dimension in natural color and decorated : pol ‘ ‘ Arie i acets 
‘ relief Brilliantly sereened red bells clustered with red harness, gold sleigh Sa roa $17.50 
beneath a golden ribbon stand out boldly from bells and green blanket, Ideal List Price 
the green panel Bells are illuminated in suc when used in multiples with GP-3#0 STAR OF BETH 
cession thus creating the effect of a single GP-510 kD watts $ 0 LEHEM. &" hich. Singk 
swinging bell. The flasher control is a heavy List Price ° b ace Molded white GP-300 CANDLE. Single Face S30” 
duty, motor driven timer Perfectly suited for translucent Star that has Hig! Candle portion eraaned ia 
outdoor as well as indoor use Uses three 75 BR and 16 facets bright red, flame ell and 
watt lamps. Weight approx $ 120 watt $ base creened gold $ 
IS pounds List Price 92.50 lies Prics 10.50 100 esmid Fiae Boia, 20. 50 














timer will cause each unit to light up in succession, commencing with the Length 25 ft. ft ft. depending TD ne | th displa ) 
Santa Sleigh unit When all of the nine units in the display are illumi yards of 3” silver metal pine roping { reir plu tlet circuit 
nated, the 9 circuit timer will cause the entire display to flash off and on lotal wattage 4OO VM Wt ipprox, 6 
and then the cycle is repeated the same action as that of a control that List Price “$150. 00 
spells out and tlluminates words in a sign his animation portrays Santa 
in his sleigh, pursuing his way, driving the eight reindeer $415 00 
List Price ’ GP510-520-4A ANIMATED SANTA SLEIGH AND 4 oo SET. 
he tour reindeer set turnished with a five ircuit ntrol tin e action 
GP510-520-4 ILLUMINATED SANTA SLEIGH AND 4 REINDEER SET. of this control timer is the same as that for the $215. 00 
The application of one GP-510 Santa Sleigh and four GP-520 Reindeer * reindeer set list Price 
GP-280 RED CHRISTMAS BELL 
I yh SITS ‘ j ice he 4 aa ] 
These beautiful illumi- three dimension relief of lustrou 
lenite Butyrate 
nated Plastic Christmas y 
75 watt | 7 by 4 Tl. 15 


lighting units have been 
specially selected from 
our major line and pur- 
. posely adapted for store 
interior or store front 


display. (Indoor or Out- GP-36 RED CHRISTMAS BELL 


door). Molded in bold lign . rv ie } iceé be moided ; 

relief of lustrous Tenite eres dimension relief ‘ Iyetrous red 

Butyrate, for high quali- nas seve Bu : "p $20.75 
j Wa > t | ‘ 


ty. Completely assembled 
with lamps, cord set and 
tempered hardboard back. 
All F. O. B. Marion, 
Indiana. 

















GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST. e P. O. BOX 747 e MARION, IND. e PHONE: 4870 
West Coast Office — 2398 California Ave., Long Beach 6, Calif., Phone 4-1710 


1955 





JULY, 


America’s Largest Decorative Display Manufacturer 


TOPS IN 
CHRISTMAS apes 


to make 
Retailing s Biggest Selling | Seass 
Bigger ane 3 Better, Than: Ever 





the little man that hangs the mistletoe— 
Artificial mistletoe, a new innovation 
in Christmas foliage decoration 


*FAIRYLAND OF GIFTS 
-JINGLE BELLS 


ORDER NOW 


for best service and on-time delivery 


40,000 square feet devoted exclusively to the creation and manufacture of 
decorative window and store displays. Consult Us for your Display Requirements. 


EARL W. GASTHOFF CO. 


Designers, Importers and Manufacturers of Decorative Window and Store Displays 
DANVILLE, FELL. 


DISPLAY WORLD 











) Display Dealer INQUIRIES Invited 


cc.” ensmemiapeeandiion 








Bulltou ADDS 
over 100 

NEW ~ Designs and 

Colors in 1955 


Look For The *& 


in Bulkttons NEW 
36-Page SAMPLE BOOK 












) bull, tou 


Gitt WRAP 















-° BULKTON DISPLAY DIVISION 


10) 8 @8 3 @eolt) see), .“aeonmm |, (om Ciiry: Pa. 





Are exterior Reflections ma king a MIRROR out of 
3 YOUR 


DISPLAY WINDOW? 
Scientifically Planned 


NORTHCRAFT 


DISPLAY 
LIGHTING 


will 


\\ ZF Eliminate them 


For Brochure write or call 


DIiSPLAVY LIGHTING DBiviSIitown 


NORTHCRAFT LIGHTING CORPORATION, NYACK,N.Y.,NVACK 7-2255 
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Your Best Bet! Dismar Back-to-School Display Kits! 


Rem ll, Me. 


oe scien 





DISMAR GIANT BACK TO SCHOOL 


DISPLAY KIT 


everything you need for school display! 


9” school letters 2 lg. streamers 8 x 33° 
| panelette 24 x 36° 3 streamerettes 4° x 1s” 
2 pennants 8 x 18° 2 tear sheets 19" x 24° 

18 mdse. pointers 2 card posters 11” x 14° 
2 figures, 23° high 6 large chrysanthemums 


| complete set of 8 super-size card board cut-outs 


16° 
$23 VALUE ONLY... 


ne ew 8 eS EE US Ue Ue Ue Ue Ue Ue eS GS UG GG 
Garrison Wagner Company 


2018 Washington Ave. St. Loui «3, Mo. 
Please rush the following Dismar Back-to-School Display Kits 
ome oe ' a . , Save $4 over single item purchases 
GBS 12 GIANT KITS = ( BTS55 ECONOMY KITS 
school letters & figures 6 large die-cuts 
2 tear sheets 19° «24° 2 posters Il «14 


2? large streamers 8 x 33° 24 mdse. pointers COMPLETE 
> t streamerettes 4° «x 1 pennants a’ x18 


NAMI 


2 


le amma Clip this Coupon and Mail lt Today) = 


ADDRESS 


CIT) 


DISPLAY WORLD 








NEWEST MEMBER OF THE FAMILY... 












Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the potented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISCE MART 7 CHICAGO 54, ILLINOIS 
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ditors Comment 
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The whole display field owes a tip of the hat to the St. Louis 
Display Guild. On the evening of June 4 that organization put on -- in 
connection with the celebration of its fiftieth anniversary -- one of the 
finest events ever staged by an individual display club. Condensed to 
its essence, the affair was relatively simple. It consisted of a din- 
ner, a few short speeches, a style show in which the fashions of 1905 
and those of 1950 were compared and contrasted, and a dance. But back 
of these few ingredients for asuccessful evening were hours and hours 
of planning, hard work, and the cooperative effort of the entire club. 


Retailing groups and advertising people were invited to partici- 
pate and send guests, publicity releases were sent to newspapers and 
magazines, 500 showcards announcing the anniversary and bearing a 
reproduction of the plaque presented by DISPLAY WORLD in honor of the 
occasion were distributed and placed in windows of stores all over the 
city, a 45-minute television show publicizing the Guild was arranged, 
the mayor of the city was made honorary president of the group -- in 
short, nothing was left undone to make St. Louis display-conscious and 
realize that the city has a display organization which has been active 
and a factor in civic life since the turn of the century. 


The whole event was beautifully coordinated and thoroughly 
enjoyable. The detailed story appears elsewhere in this issue, giving 
step by step the way in which details were worked out. The story could 
easily serve as a model for other display groups which may want to put 
on something similar. I have copies of the announcements, programs, 
press releases, and related material and will be glad to send a complete 
set of them to anyone interested in arranging a like event. 


Wnile everyone participated in making the evening a grand success, 
there were a number who would be singled out for particular mention if 
space permitted. since it doesn't, they are well personified in the 
person of Harry Guest, president of the St. Louis Display Guild, who 
set a notable example, and who has just been reelected for a second 
term. 


lI would like to conclude this little tribute to the St. Louis 
organization with a couple of paragraphs from the short talk I made at 
the dinners 


"Although I have known personally of the activities of your group 
group for only 20 of its 50 years, it is certainly enough to convince 
me that St. Louis displaymen and display women have a record of achieve- 
ment second to none. You have assisted greatly in making display what 
it is today in the field of merchandising, and you have contributed 
much to the advancement of display techniques, and to display'’s recogni- 
tion as one of the greatest selling forces. But above all, I think, 
you have demonstrated for everyone to see and appreciate the fact that 
the display people of a given city can work together over the years for 
the common good and for the advancement of their chosen profession. 

"Always there has been a remarkable unanimity of effort and 


thinking inyour projects and programs. And so it really gives me a 
great deal of personal pleasure to have even (Please turn to page 52) 








Look what's happened to Hardboard 


have a smooth, smooth surface 


.\ 4 HEN FINISH is important to the sale of your product 
look to Weyerhaeuser Industrial Hardboards! 

Whether the product youre making takes an inexpensive o1 
the finest hand-rubbed finish. these “air-felted” hardboards 
made by unique dry process methods have been carefully engi 
neered to give you that smooth, smooth surface and uniform 
density so necessary for good adhesion and uniform coverage. 
They can be finished with wiping stains, paints, lacquers, enam 
els, synthetics. Finishes can be air-dried, force-dried or baked. 
Boards take paint evenly . .. hold the finish you give them 
better and longer because the uniformly smooth surfaces never 
check, craze, chip. The uniformly light color of the boards means 
less paint needed for coverage with pastel or tinted shades. 

Veneers and plastic laminates, too, can be permanently 
bonded to the remarkably hard. dense surfaces without delam 
inating or checking. 

“Pluses” in finishing are just part of the story of this amaz 
ing family of hardboards, made in a range of thicknesses, sizes. 
Write for full information now. 


Weyerhaeuser Sales Company 
: HARDBOARD DEPARTMENT 
First National Bank Building * St. Paul 1, Minnesota 


Seay, tS 





Weyerh aeuser Industrial Hardboards 








. Light color. Takes all types of fin 
ishes including wiping stains, lacquers 


air-dried and baked-on enamels 


@ Easily machined Can be sawed 
cut. drilled. shaped, die-cut, routed 


with clean sharp edges 


@® Excellent gluing laminating charas 
teristics. Unusual bending ability. Has 
been bent to | radius without rup 


ture. Easily shaped 


@ Available in the following thick 
nesses 1/12 1/10 1/8 $/16 
| 4 











—-Harold C. Martins, disploy director of 
Germaine Monteil, and Robert Hammond, Jr.. 
art director, Bryon-Elliott Company, discuss o 
scale model of the display, based on the art 
work used in national advertising for ‘Nos- 
talgia’’ perfume .. . Below, the working model 
adapted from the miniature— 


in krance and America, has with courage 
and toresight recognized talent and 
craftsmanship in American display and real 
ized that they not only equal those of her 
own native France but that they also contain 
a stimulating sense of merchandising. She 
also believe that American displays main 
tain the quality, dignity, and good taste tor 
vhich she and her fine products are known 
and which are essential for tavorable re 
ception of them by the discriminating clien 
tele to whom they are pre sented 

knows that to the women ot America. 
“Paris” or “Made in France” 1s still the 


ylamorou phrase that ells more periume 
+} 


Nath ally otnet his Mmapvic-in print has 
always been the eal ot the tashion world 


that gave anything on which it appeared that 


“Paris, U.S.A.": Creating A Display 


ment has also been reflected in displays tor 
; ; ‘ ; them which have been rampant with Eiffel 
perfume must be designed in France and copied in this towers, tri-color motifs, French poodles. 
more Eiffel towers, and copies of Toulouse 
lLautrec posters For displaymen here have 
went into the display shown on the cover of this issue. also been impressed by the same magic ot 
the word “Paris” and have welcomed the 


(;ermaine Monteil reverses the theory that displays for fine 


country. Here is the story of the planning and work which 


ingenuity and originality that the French 

indefinable touch of glamour called chic artists, designers, and craftsmen have put 

Special emphasis has always been placed on into their creations, and have treely drawn 

equally this angle in the advertising of fashions, from them in an effort to interpret the 
house cosmetics and perfumes, and the sare ele Krench “touch 

It is a protound compliment to the display 

protession of America to know that Monteil 

displays tor the boutiques, perfume shops, 

salons and stores which will present Montel 

products im Paris have been designed and 

made right here in our own country and that 

Monteil is putting into reverse the old cus 

tom ot having them designed there and 

copied her [his 1s a daring step to take, 

but it 1s also one destined to be tollowed 


by many other manutacturers 


lhese pares show some photographs and 
tell the story ot how display is handled at 
Parfums Monteil from the idea stage to the 
finished unit (which appears in tull color 
on the cover otf this issue). Display at 
Monteil, like the firm’s advertising and pack- 
age designing, 1s an integral part of what 
makes a pertume or cosmetic item sell 
[heretore it is not separated from, but 
rather strengthened as a part of the overall 
merchandising effort. Whether it be a spe 
cic cosmetic ttem such as a new lipstick 
hade. race powder, a new Cream, Or a new 
lragrance, display 1s recognized as a valu 
able visual merchandising factor, as im 
portant as the quality of the product itself 
and as the advertising that is planned for 


it in magazines and papers 


In the instance of the display we have 
chosen to use as an illustration for Monte il's 
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—At the right, the completed display as 
actually set up and used in windows . 
Below are three other Monteil display pieces— 


perfume “Nostalgia” the art work came first, 
COpy for the 
this 
came the idea tor the display utilizing con 
tinuity of the ad and art work, thus adding 
turthes 


inspiring the and 


national 


layout 


advertising. From advertising 


visual impact wherever it might b« 


seen. Lhe accompanying photographs show 
various stages of its development. From the 
finished ad the art work was adapted first ot 
all to a proper suited tor 
display requirements of the 


it was intended to be 


$size the general 


stores in which 
Ikendless conter 
Director Harold ¢ 

Robert Hammond, 
Elliott Com 
finished 


used 
between Display 
Martins, of Monteil, and 
Ir. art director of the 


eTices 


Bryon 


pany, which executed the display, 


resulted in many changes of details, but all 


towards one end —to satisfy the pertection 
ist demands of Monteil that “it must be 
exactly right and every bit as lovely and 
charming as any display that could be 
‘Made in France’.” After size, colors, and 


For Two Countries 


had 
miniature stage set of the display was made 
exactly 
and 


materials finally been approved, a 
to the scale of the large one to be 


Now 


step, an actual lit 


done was approved the display 
was ready for the next 
$size approximation oft it again set up tor 
viewing and possible detection of some detail 
which might be improved. Finally the green 
light and the go-ahead for production wer 
given. All of 


this may seem to some to be 


a little too exacting, hut the color photo 
graph on the cover of this magazine pgives 
some idea ot the final results which have 
heen widely acclaimed 

for the shops, partumert and = store 


in Paris itself a new challenge Was pte 


sented. Wusplay there is quite different from 


what we know it to be here, as any display 


man visited Parti can tell 


You 





'Fs3 


JULY, 





Many of the shops have as many as seven o1 
different 
displayed at 


eight lines ot cosmetics and pel 


tumes time in their win 


one 
dows: thus it was necessary to devise a dis 
play that would be strong enough to hold its 
own and tocus all eyes on itt amoner the 
kaleidoscopic effect of many other unrelated 
and yet not be too note so 


items, jarring a 


that others resented it 
It must be 
shadow 


adaptable to the vitrine oT 


hox ty pe Or Case displays which ATC 


used in many of the fine hotel toyers and 
lobbies. It must fit a small window and yet 
be flexible enough so that with a little in 
genious handling of some additional tabru 


tor the floor or walls. it can be used in the 


hallow windows ot beauty salons. With 
all of these exacting requirement it must 
retain its original artists value and the 


POUDRE 


AU 
LUMIUM 





By CARL JACKSON 


dignity of the house it represents, and also 


never tor a moment lose its identification 


and selling powe1 [his was accomplished 
(,ermaine 


tiarold 


evolving first ot all a 


through th 
Montel 
Martins 
scheme which Was 
Monteil,” 


introduced in 


untiring efforts ot 


vorking patiently with 


and color 


adopted tor “Partums 


Inspired by the colors recently 


new packaging lor het pet 


fumes and related tragrance ttems. this color 
cheme, used throughout all of the display 
tor the firm pertume and tragrance item 


otfered the first thing which ha te tn a 
vital part of every national advertiser di 
play ‘continuity ® that regardl Ol 
what type oft vindow one pa ed vhethet 


’ 


if Wa al mall hadow Dax it; a note} (ft a 


vindow lll a bye auty alon ora yiIndo \ 


|\Vlease turn to 








Chicago s Early Summer Displays 


State 


style TLL and pitik hbassinetts 
iilumunation characterized State 
even to 


display 


nines 
tore ledges and myriad 
Oke with dt plays f 

port wear for the 

eather cooperated beautifully. It 
deere (although a tew day 

vas frost!) But this erratic be 
planned sal 


May sale 


rom 


iyf dete any of t hv 
A to big 


i] pended trom white cord 


“irk cott 


ornet! ot the window and then 


vere drawn This elummated a 


\t Thy lair 


nicce Instead of 


another iiea was 


oti vel rable 


i display po tet about two vara 


laced diagonally ACTOS* the Witli 


nen stocd on tiptoe oO bert down 


Wil m the adi piay, Tor the sak 
nt proved to be intriguing in itself 


another vlea having lare 


et rigtit hand corner of 


wiilar one mm othye lowe! 


off little of the view. but 1 


| ] 
« fers ( tiv att 


lhe entire bank of street windows 


at ihe lait Wa done im key pastels yreeni, 


blue, yellow, pink ihe one illustrated in the 


simular im vyeneral lavout to 


all-vellow 


lirst photograph 


the others, was an window, with 
hiltered yellow 
of sunlight L hve 
back, 


tiv white 


partly light creating an ettect 


wrought iron screen at the 
decorative, was contrasted with 
iron table on 
which held hat 


that had a cellophane cluster like a star at the 


purely 
wrought 
stands 


Miannequiry tood and 


base ihe white vase held branches which 
vellow to carry 
Modern motifs 


im flowers on the walls and in the 


had been given a coating of 
out the theme of the window 
lower right 
hand corner added a touch of contrast kKeed 
»chlademan 1s display director 

(Out of the ordinary was a baby window to 
“Baby fair.” Lhe 


suspended 


ct lebrate the SAatlie store s 
the clusters of 


ot the tre 


props, leaves, and 


t he branche . were all blue. a misty 


—The two upper photographs are of displays 

by Reed Schliademan, The Fair Store ' 

Lower left, by Clement Bradley, Carson Pirie 

Scott & Co. Lower right, by Carl James. 
Mandel Brothers— 


w hie h one 


type of blue that is a hard color to describe 


lhe items m the blue screen with wrought 


iron insets were blue. Overhead lighting from 
blue and there was a bit more 
that was at the 


left to bring out details of the items displayed 


the back was 


intensity in the blue lowe! 
lhe bassinette, raised well above the remainder 
of the pink, but the 


mother's gown was blue. Back of the hassin 


window, was all in 


ette, but low down, a rosy glow of light 


appeared and taded off into the biue 
lhe theme of 
Scott 


windows at Carson 
“Time off to Play.” 


Lhe one seen 1n the third photograph had side 


four 
Pirie & Co. was 
lighting of considerable intensity, with the top 
lights angled to illumine the mannequins. The 
display suggested an outdoor setting just in 
front of a gate that might open into a barn 
yard All the 
the bars on the open section in bright red, as 
part of the 


horses was in black. 


frame work was white, with 


were the hinges on the lower 
(One of the 
and the smaller one in white 
ley 1s display director 
With the formal 
first of June, Bradley 


different 


Dutch gate 
Clement Brad 
opening ot beaches the 
had six swim windows 
each a some 


color and having a 
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—At the upper left and right, and at the lower 
right, by John Moss, Marshall Field & Co. 

Lower left, by G. C. Bowen, H. C. Lytton 
& Co.... Directly below, by Clement Bradley— 






















window cards, suspend I vell out trom. the 
hack, reading “Life inn he inh lar 

proceeded to prove his prapirit Vit lack nd 
weaters in pink shirts, short ties, ana yen 
dress shirts, and tor the man who weat 
Cap there Wat «i hockey [VIM it} init 1 iy 
entire series of window all about watst he 

repeated the theme im varying degre nd 





moods hart omk rool t hie early SCASOTL TIC 






smart port apparel Was detiniteis ViVetTi 





emphasis 
lohn Moss’ seri of windows for Marshall 


bield A { 0 recalled Trice Tries A’ well i 







arousing currosits 1 hye memor were 





awakened hyy iA Pary cart with only thie real 






of the horse and his tail howimne while the 






rems lay across the dashboard as pictured 






lhe mannequin was smartly attired tor such 






a ride and the signboard announced the type 





(7 ren ke ctl display storvbook air hack 





yround held ititerest for it tended ti accent 






the vastre of outdoor with cutouts painted 






in the vyrecnis and browns that characterize a 





distant land Cup (Only whuote lighting wi 





used, most of it from the side, with some sharp 






top illumimation. Mr. Moss considers as neat 






natural light as possible the best for display 





ing tashions. and favors all-white hehtine 






’ 


Hammocks im pink, set in a pink frame, and 






mat hed with pink frocks Av AIT repeated tiv 






there heme used hy Stiute treet Hach ct 






the fiwure to the left were tinted tall branche 






that Were Tl TLL bronze. and vellow tones 





used in all of the window 






tiow te display ic ce core 7 | such Th 





vet hat have a rumbled hook iti thr ty play 


Are In The Pin By JEAN MOWAT 


partly uUnKeT DOAT 4S props painted im colors 


































to sugvest ave lhe wate r effect was achneved 
by rice scent strip =) cellophane on vhich 
side-lighting was thrown there was Just 


enough movement to ugoest§ the motion of 


Watel High-color fish netting brilliant 
swim suits, and mannequins im various posi 


tions added interest to an unusual series of 


windows not shown he re 
(arl lames at Mandel Brothers created 
Sori smart window jo announce thie arrival 
. Ol SUTTITIICT al (| © ¢ Apress t his store « Opinion 
of being strong on color [here were win 
dow . for all sports | hie one shia trated 


(fourth photograph ) 1s typi al OT the window 


division which James has developed to give 
to each costume more emphasis than if all 


WeTe grouped together 

In the window shown the illumination wa 
vhite accenting the v rite props and the bril 
hant colors wu t hie apparel! lame made a 
yreat point Ol hadows hoth scott mid definite. 
te vive ereatet accemt ta tine window . 

Mand | men WV indows (oti Wabash avenue 
vhere there are probably more men passing 


than womet vere given a detinite hillip with 
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RANSFORMING a huge downtown 

store and seven suburban stores into a 

giant display package for four new 
colors and six new designs presents a 
display job of the first magnitude. 

This task was recently carried out by 
The Halle Bros. Company, Cleveland, with 
nearly 500 special displays and 53 windows 
prepared under the direction of Art Gault, 
display manager 

The big display project was in connection 
with Halle’s unusual merchandising and 
fashion venture involving special creations 
by over 500 manufacturing firms in this 
country and abroad 

The event, called a Caribbean Colorama., is 
believed by store officials to be the largest 
project of its kind ever undertaken exclu- 
sively tor customers of one firm in one city. 
In fact, opportunities for one department 
store to present a completely unique and 
original idea in fashion these days do not 


4/ - 
olorama Promotion 


happen frequently. When they do occur, it 

because a truly creative member of the 
store's executive staff has the idea and the 
courage to see it through to its logical con 
clusions and tullest ramifications. It 1s 
oiten said that all stores have about the 
same merchandise for sale, and the only 
ways to make a store more attractive to 
buyers is through extra services, extra 
values, or spectacular events (aribbean 
(olorama proved to Clevelanders and to 
Halles that good fashion can begin at home 
(levelanders were also aware of the drama 
and color with which the story of Caribbean 
( olorama was shown to the publi 

Halle’s started with a piece ot tabric trom 
a Paris showroom a floral print in tour 
lovely tones of warm brown, apricot, gold, 
and pink Miss Marjorie Reich, fashion 
coordinator, took the tabric to many top 
fashion designers in New York City, who 
shared her belief in the trend to these colors. 
( outure Fabrics was commissioned to create 
several designs on cottons, silks, and linens 
Display personnel and store buyers were 
consulted in the final choice of seven pat 
terns three florals, a geometric, a lite 
saver dot, and a stripe 

Manufacturers turned out everything trom 
frilly nightgowns in “Bahama Blush” (the 
name chosen for the pink color) to rugged 
men’s sports shirts in “Pirate Gold’; trom 
umbrellas in “Jamaica Ginger” (warm 
brown), to children’s playsuits in “Calypso 
Coral.” The new designs and colors were 
also applied to hosiery, dresses, lingerie, 
gloves, handbags. millinery, furniture, 
draperies, shower curtains, highball glasses, 
sweaters even girdles and jewelry 

Display Manager Gault was instrumental 

[Please turn to page 57] 


—The scope of Halle's “Colorama” is realized 
more fully when it is explained that 14 interior 
floors were converted into a veritable Carib- 
bean market place — not to mention the 53 
windows. The transformation began at the 
close of business on a Saturday evening and 
was completed before the store opened the 
following Monday— 
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Making The Most Of M 


i ial taore promotion 


ay playmen have been 
of a number of the 
nual merchandising day 
their approaches to such 
VM othe Day. lathes 
oniy tresh and 


ialls profitable ror 


William | 
with the an 

Mile (first 
back 
abstractions cut 
blacl 


were 


it (jhrbact vhere 
the (| it} 
Mirae le 


| bv treatment _) t hve 


direct (ii play 


Dromotlion (oti 


rorm of 
ind vallboard 


pincappice~ye llow ( leat 


wht well vit 


ory thee 
and dome it} 
lights 
amber ide lighting 
promoted pineapple cotton dr 
lack patent accessor ( otton bal 


Mira le Mile vith 


t «pr torn 


Sivtis 
Mile 
Miraclk 


id’dWwee a eclpe 
Mirae le 
yhoo ‘A (otie cyt t he 


Bhi (oti 


Mile 


(ueen 


’rincesses, is ¢ alifornia (Cotton 
feted im 


thi beginning ot the 


. PW 


and wa ceremonies prior to 


mile-long joimt store 


promotor 
Something approaching the epitome in com 


bining whimsical sophistication and luxury 


{ ga 
\venue. 


a arranged hy 
at Saks-Fifth 
at the heart of the 

For this 


suell, display director 
and was aimed right 
Beverly Hills mink market 

Miss Buell 


wrought 


window chose as the 


ceritral element a 


like 


with 


Won mannequin 


standard topped with al hodice covered 


a gold tCa-papel and wrapped im a full 
Mounted 


witertw ined 


size mink minks and extra large 


roses were playfully im _ the 
vrought iron base, adding to the gaiety of the 
Mink” theme \ 
Venu de Milo 


stole ' 


Dressed im gold-finish 


miniature was provokingly 
alongside the reader 
“Saks-bkifth 
lackets, 


now al 


vith a mink 
Hoor 
fur (Clearance, 
4511 000 


drayx 7 
which declared 
Mink 


worth of 


card on the 
\venue 


stole . 


( apes, 


furs S220). 


UU) 


The carpet was beige, as 


was the ¢ loth 


draped background 


Orchids to 
of |. 
and 
Mother's Day 


Paul ( 
W. Robinson Company, for 
Wmawvginative 


Smith, display director 
his delicate 
‘Bouquet of Handkerchiefs’ 


window. which was lauded not 


only by the public but every displayman in 


town who could get over to see it 
SO Tally called ita “dream 
due to the 


MAXI 


(One reason why 


display’ was manner im which 1t 


presented the amount of featured 


merchandise with a minimum of and 


ettects 


al single 


props 
Deftly restraining the spring scene to 
about to walk 


figure (mother ) 


through the iron grill gate (gold) from the 


garden, Paul Smith and his staff managed to 
enchant the viewer with an amazing array ot 
handkerchiefs arranged like flowers 


In gold urns, flanking the gate, 
was a rimg of handkerchiefs were 
rolled to look like ()thers 


simulating particularly the traditional Mother's 


painted 
which 


dozens of roses 


erchandising 


Day flowers, such as calla hhies, 


etc., were 


poinsettias, 


suspended from gilded manzanita 


branches in the urns and were entwined 1n 
the grill-work and in the vases on wall brack- 
ets against a light blue background. Six 
like tied to the 
grill in a semi-circle top ot the gate 
lwo 10-toot 
of the background from the ceiling to 
the floor Lhe 
a basket of artificial flowers suspended from 


a tulle 


were 


shaped butterflies and gold 


over the 
garlands were suspended in each 
Cornet 


papier mache figure carried 


ribbon tied in a bow over her arm 


lhe copy card alongside a single gift-wrapped 
hox of floor read, “The 
a Gift from J. W 
a Bouquet of Handkerchiefs.’ 
Practically all the handkerchiets 


handkerchiets on the 
Sincerest Compliment 
Kobinson's 


were iT} 


—At the top of the page, by William E. 

Meissner, Obrbach’s Center, by Olga 

Buell, Saks-Fifth Avenue, Beverly Hills | 

At the left, by Paul C. Smith, J. W. Robinson 
Company— 
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—At the right, by Mel Keith, Phelps-Terkel . .. 

Left center, by Joseph Tilner, Mullen & Bluett 

' Right center, by Henry Jampol, Hag- 

gorty's . . . Below, by Stanley Thompson, The 
May Company— 


shades of lavender to purple, plus some in 
yellow, and the lighting was in a low key 
Lilac color filters were used at both sides 

The romance of faraway places with fashion 
accents was artfully used in a series of win 
dows for Phelps-Terkel on Miracle Mil 
kach window represented a different country, 
and in this promotion Display Manager Mel 
Keith picked the merchandise accordingly 
For example, if the featured country was 
itngland, then all of the merchandise in that 
particular window was imported from Great 
Britain. Each window displayed light-weight 
clothing for lhght-weight travel his was 
emphasized on the theme card, which was 


repeated in each window “Go Right 


By HOWARD KUHN 


seri ot mehitys nicce ful v1 
play Wirector Josep Lalnes 
Bluett on Miracle Milk L bi 
oe iy hein , , 
yvomen window 


Voorrticti window 





78) 
malt-imch proc 
ackground, the 
ite circk i 
yiized primitive un do + tone 
vitl blacl iccen 1} vello 
cir le sunshine yellov Drcomiini rit] 
teatured with a smaller | version of 


Mot circ! attached 





Kly Light. Come in and let us help 
your travel wardrobe. Phelps- Terkel 
featuring light weight merchandise tor heh 
weight summer travel.” ‘The colors of Italy 
france, Sweden etc... were featured on 
copy card in miniature flag ettects 


Borrowed from the various air lines 
model airplanes, Some of which were i] 
pended as in flight others on mounting 
light at night was particularly etiective 
several windows, with dark backgrounds 
through which pinpoiit lights simulating star 
appeared and fleecy clouds were suggested iT} 
the white angel's hair on the background 
which seemed to be floating through the sky 
The merchandise groupings were coordinated 
as to color and patterns 

“Needless to say. this promotion turned out 
very well from a selling standpoint.” Mel 
Keith declared Also it held interest because 
of the model plan s which alway seem to 
attract crowds 


\ color itself was used as 
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by is, ehring 


Display Designer and Consultant 
New York 


Arrangement: 


r 


Properties: Avy oOversi7eq carenadaayr snowing Tne 


f 


of 2eptember with the school opening day 


’ 


nor Kern§ Maqqains? This pocK«grounda., in 
(J ah, COMpO imMoOr 
reyvyeg part oO} 


mar NMeQuins tlank 


; ae ’ 
; hig ™ ; 
t 


o 
Pel 
a.’ 


m| 


vu 


<= 
4 - 


yt 


4 





Arrangement: || 
} move enrer 
Properties: lw if | ‘ . ‘ 3 ' ‘ ’ ; } Sic? 
af Wy) ia mannedauins wea! 
gore snown 


spread 


|. a 5 tiie 








Arrangement: his harvest sketch consists of three 


detinite units arranged in a tormal balance. 


Properties: A harvest moon and hay stack create 
an autumnal atmosphere tor this fall display of 
ladies coats. Streamer, combining the two man 
nequins, bears caption reading Harvest lime.’ 


Copy card is shown at lower riaht of window. 


a 
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Arrangement: Severa! el 
mens nat display. 
Properties: Colortu! pole 
Ocal s¢ nools. riot: ore 
heiants. Hat nNoxes ore ¢ 
ana nats displayed or 


seen in center t, rearot 








Arrangement: One definite unit is noted in this 
display of men's stretch socks. It is simple to 


orrange. 


 _& 
GOCKs 


used to display the socks. Legs displayed below | e bee], MIlem 
are intended tO show the three toot siz7es: smal! » Mer eomyger? 


Properties: An oversized loose-leaf copy book 


medium and larae. On the Op} osite page the . foages wen” 


good wearing qualities are pointed out. Copy 4 ° ga 2182 


. j f . ie e we 
cara i< shown gt lower let4 ot WINdOW. » PIF S Asef 


Arrangement: 


One tr , ; aa 


~~ ee 


~ > 
-_ 


Properties: 


= ee 
Se seen 


Wag 
~~ 


( COTTit rié , 


= 
~ 


wat, tes 





place for everything and everything im 
its place might well be the selling 
motto for Macy’s handsome branch 
at Hillsdale, San Mateo, Calif And the 
word “everything” means —everything the 
customer is looking for, in plain sight, in 
every department. Mass display of mer 
chandise makes shopping easy and self-se 
lection automatic. Again, in the foregoing 
sentence, one word tells a story —the word 
“display” — because volume is merchandised 
by means of a mass display technique that 
manages to look like “display” and not like 
clutter or dumping. The secret is control, 
achieved by functional fixturing 
The combined talents of John 5S. Boles, 
architect, and ©. W. Willard. maintenanc: 
and construction manager for Macy's, have 
achieved maximum good looks and good 
selling benefits for this new store, where 
more selling service has been compressed 
into every Square toot oft floor Space by 
virtue of efficiently functional fixtures that 
utilize vertical space 


Functional Fixturing Builds Volume 


We will explore how all this 1s done, in a 
words and pictures tour of various depart 
ments, but first let us approach Macys 
Hillsdale looking from the outside in, which 
is a practical possibility because of the 
wide expanse of look-through windows 
shown in this main entrance view \ curved 
marquee relieves the severity of straight 
lines apparent in a construction that pre 
sents a striped effect tor dimension, and 
interesting depth of light and shadow. Ix 
tending either side of the triple-arch en 
tranceway are display windows with contin 
uous overhang that combats reflection. With 
well defined clarity, stainless steel letters 
spell out “Macy*s,” symbolically starring the 
POSsessive apostrophe, and achieve stand 
out prominence when reflecting daylight as 
well as when lighted trom behind after dark 

lhe Garden restaurant and Cloud RKoom 
cocktail lounge are at roof level, bidden 
from outside view in an open-air setting 
with staircase and ramp leading downward 
to a patio garden landscaping the tringes 
ot a lovely pool. The Garden restaurant 
uses planter partitions to separate tables 
that are ceiling spotlighted, with intes 
spersed clusters of lantern and _ balloon 
shaded dropped lighting for decorative ef 
rect The Cloud Room cocktail lounge lives 
up to its lotty name with floating papier 
mache clouds drifting across the ceiling 
lhe bar is suspended against the backwall, 
where a field stone chimney adds to the 
illusion of being outdoors. Both the bars 
and restaurant are open evenings for th 
convenience and enjoyment of tamily shop 
pers 

And now we find ourselves surveying the 
interior, at mall level, looking across th 


—The unusual exterior of the new store. and 
two general views are seen on this page; the 
use of mannequins and forms within the store 
is extensive . . . (All photographs by courtesy 
of Retail Reporting Bureau, New York City) — 
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—At the right, a portion of the girls’ depart- 
ment... Center, the bath section . . . Di- 
rectly below, the steel rods are equipped 
with brass washers that serve as supports for 
adjustable display platforms . . . Lower right, 
fabrics are displayed on vertical rods— 


floor toward the east entranc: And what 
do we see Kverything! The long perspe 

tive is enhanced by low counter units, and 
the close perspective shows how these low 
fixtures purposetully display everything ot 

tered tor sale. Elevated display uses man 
nequins that coordinate the s¢« lling story and 
merchandise tashion. For instance, sweaters 
are mass displayed folded flat and then are 
given a selling lift by the central figure 
Standing upright, wearing a sweater paired 
with tapered slacks. This selling display 
technique is utilized throughout the store, 
using mannequins that dominate and identi 
ty different departments, and figure im 
portantly in double unit sales influence 


At Macy’'s-Hillsdale 


Notice how these figures also capture 
the upward gaze and pull attention away 
trom the interruption of pillars \s 1s tru 
throughout the store, recessed ceiling light 
ing 1s closely spaced to spread adequate 
tilumination impartially, with strictly tun 
tional efthciency 

\ sweeping view of the girls’ department 
leaves no doubt that here is where dresse: 
may be found in all sizes lhe racks them 
selves are sized to bring merchandise with 
in easy reach of young customers. The buy 
ing impulse is cultivated at a tender age by 
the simple expedient of vari-height racks, 
physically scaled to little girl sizes. Which 
helps make shopping more tun tor both 
mother and daughter. Wall cases use doubl 
racks to double stock display and selling 
appeal These double rods are used tor 
small size dresses, with the bottom row 
within touch-and-see range of pint sizes 


and the upper row out of reach ot little girl: 


[Please turn to page 50] 
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Display In And Around Manhattan 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


ak | ith ‘ 
Wa devoted by > 
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le 
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he tur beat 
im thei 
net 


Cot ative 


’ 
if ict} 


miniature 


é ric ¢ 


pane] Wy «A? 


tall 


Though 


1 corner window 


Ave 


rite 
King, display 


hull 


Winey 
storage 

art 
the 


oti 
ol gray, and the 
suggestion of} 
heing 


depicted a 
touch of green 


t he 


with a 


and there in design 


quite cun 
details 


flow I 


itiw animal were 


itu ory such 


atit¢s 


vellow and white 


vith 


vellow dat \ te) hai do 


aqua scar! 
were “Ais iti ©€Vi 
thie \ 


clace 
handbag 
tive iT 


haughty Ti poses, 


lorgnettes, 


ready to gain en 
courtesy of the doorman 
setting read, “And 
summet At S. FF 
cold storage 1s 
reireshing, and | have 
a New Look hack fall.” 
(omes the warm weather and out-ot-doors 
Manhattan 
Saks 
“In the 
Lanterns 
liyvening 


till seemed more than 


trance 
lhe 


are 


through the 


this where 


A.'s 


S«) 


Copy ror 


you spending the 


where the 


Or ccurse 
so uncrowded may 


when [| come next 


appear in 


scenes appropriately 


{ rie Sui h Was at 


display windows 
hitth Avenue 
evening S. f \ 

frosted 


when the COpy read 
Summet! 


embroidery organdy 


f olles tion ss 


setting Sidney 


through the 


In this outdoor 


king designed a 
lighting, gave the 
blue lLlowevel! 
of a rich green 
white and spaced trom the 
backwall. ‘The for 
also painted white and the 
with 


creating 
canopy which, 
effect ot 
all 


nubby 


grec and mid 
the 
tabric, 


deep blue lighted 


panels were 


night 
edged in 


the panels was 
Hoot Ol the 
artificial 


i1rame 
Win 


dow was covered green grass 

—At the upper left and center, by Sidney 

Ring, Saks-Fifth Avenue Upper right, by 

Bill Tourin, Wanamaker's. Westchester 

Directly above, by Gene Moore, Bonwit Teiler 
Left, by Louis Villela, B. Altman's... 

(All photographs by courtesy of Virginia Roehl 

Studio, New York City) — 


DISPLAY WORLD 








—At the right, by Paul Vogler, Lord & Taylor 

.. .« Center, by Edward von Castelberg, Bloom- 

ingdale'’s . . . Below, by Winston Jones, Frank- 
lin Simon & Co.— 


In the overhead foreground, blue and rose 
and white spots were used 

“Table accessories from our Guest and 
Gift Shop” consisted of an arrangement 
on a clear glass shelf which included flower 
centered plates, pink napkins, white candles 
in the brass candelabra, and palest yellow 
and pink rosebuds combined with lily oft 
the valley The featured gown was the em 
broidery frosted organdy over the palest 
pink 

“It's not just a new building it's a 
whole new wondertul world at your finger 
tips’ forms the slogan tor the new 
multi-million dollar branch store of John 
Wanamaker located in Westchester county 

With this as a cue, Display Director Bill 
Tourin designed light and utterly teminine 
hgures for a series ot ledge settings, each 


\ sculptured with tree tormation 
little cub ‘ thre top hugging ClO 
branches all in weathered gray and brown 
tones mack thre ing le prop (srowilnge terns 
in red painted pots were grouped around the 
base and the culptured piece Was entwined 
with a small vine with minute pink flowers 
[he featured dress was m the palest blue 
with the exquisite lace trimming in exact 
matching hade and with stole also 
in the same pale blu 
covered 

When the message at B. Altman’s read 
“Our daisies will tell a story ot beauty in 
petal white nylon tricot with yellow a 
cessories, Wisplay Director Louis Villela 
cle signed an out-door scene vhich had the 
quality ot an early summer garden 
\ twilight-bluse hackwall uggested thie 
viuile a v hiite hammoct WN ot stretched 
veeping willow tree ( ontainers 
ood, painted green, held potted daisi 
at abundance of them thus tying im 
vellow ind white theme Litth 
|Vlease turn tf page 15 | 
holding a_ stylized version 
globe. The globe was executed in thin 
low wire the various countries designated 
by green moss and ornamented with tiny 
flowers shading trom yellows to orange. ‘The 
staff was entwined with leaves and the cos 
tume tor the pale, Hesh-colored ngure was oO! 
china silk, hand-dipped to give the shimmer 
ing effect ot pale st yellows to orange blow 
ers and real butterflies paced ove! 
hes POWTI and headdre 
(olor plays an important part throughout 
the decor ot the store color which 


been based on thie rich tradition OT 


} 


Hiudson river valley thus such names as 
‘Storm King Green” and “larrytown Yel 


low,’ as appears in these appealing ledge 
treatments 

\t mnwits out of door cem uch as 
buffet tables, garden chau and the Itke 
made the settings tor delicate and ultra 
feminine cocktail and evening dresses 
“Bonwit's ‘Summer Villa’ Gowns by Harvey 
Berin” read the streamer message used by 
Display Director Gene Moor 


PUY, 1939 





Easily Adapted Ideas For The 
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DISPLAY WORLD 





ma | ler Store By JIM KILEY 


that 
window dis- 


kt have often contended many 


attractive, eye-catching 
plays can be installed at low cost; and 


(A) is 


of planning 


this one A good example of this type 
It is designed to feature ladies’ or men’s rain 


coats. and with the for rain or shine” sign 
COpY 
Lengths of white cord with sections painted 


hlack are 


sun peeping out of the upper right-hand cor 


used to simulate falling ram: the 


ner of the window completes the story 


The center weather vane unit can be built 


easily out of lengths of wood dowels, with 


the bird cut out of plywood; the wing should 
attached 
an umbrella can be imserted as shown 


be a separate section so it can be 
so that 

The 
with light blue seamless paper and the weather 
painted 


wrought iron paint 


window background could be covered 


vane unit with silver, bronze, ot 


Cut the sun out of a piece of scrap wall 
board or plywood and paint bright yellow 
smart suitable gar 


Mannequins Wearing 


ments will complete the display. The squared 
off drawing at the right will make it possible 
for you to draw the design to any required 
$1ze. 
(B) 


year-round toyland theme; 


This display is designed to promote a 
many stores have 
found it profitable to maintain such a toyland 

In designing a toy display the first thing 
that comes in my mind ts to try and come up 
interest 
walk a 


child past a good toy display without stopping 


with something that will attract and 


children; if you have ever tried to 
you will know what | mean 


A false 


can easily be 


window inside the actual window 
built 


figures cut out of plywood will attract atten 


without glass. The two 
tion from the sidewalk and tell the universal 
appeal of toys to children of all ages 

The display unit can be constructed out of 
pine board with a perforated hardboard center 
panel; all manner of toys can easily be dis- 
played on the three units 
shown s0 


lhe centet pane! is cut out as 


that a plywood panel will revolve slowly on 


a small electric turntable: children are natur 


ally curious and they will wait to see what 
is displayed on the other side of the panel 
Another gimmick to attract attention 1s the 
panel set flush with the window glass at om 
side of the with small peep-holes cut 
the kids will love to look insicte to see 


the toys displayed in this hidden 


window 
im it; 
ection of 
the window 

This display embodies the following: sign 
ing to tell of the 
to attract 


display unit complet 


vear-round Toyland, motion 


attention. a good functional center 


with a perforated hard 


hoard predt ie I. and the peep hole idea at one 


side, plus the cut-out plywood figures designed 
to inveigle other children to joim the crowd 
(C) A 4- by 

of Y-inch 
sticks are all the 


husld and 


othe suitably 


4 fi ot ofr 


plywood and a few 


si 7e¢ 


sheet dowel 


nmcecessal’lry props required to 


install this display (ut out the 


center design in the plywood with a kev-hol 


caw. good pastel color and suspend 


from the 


paint a 


ceiling with thin wire 


SOV. VPs 


ihe sien or card holder at the left embodies 


an idea | used recently to give additional 


emphasis to the copy on a card used in a 
window 
installed 
that the 


curiosity will 


display; a small electric turntable 1s 
marked { \) so 
Natural 


greater pel 


inside the section 


sign will revolve slowly 


yuararntee that a 
passersby will wait and 


centage of stop to 


see what copy 1s on the other side ot the 
SIRT! 

(l)) Limited display budgets make it neces 
plywood 


sary to use every possible piece of 


and lumber and this unit embodies the section 
cut out of the middle of the 


unit (C) Display 


panel used im 


stands can be used on 
the small uppel shelves and Onl the long shelf 
used to connect up the unit; use small metal 
angle irons 


York City | mad 


the outstanding dis 


(On a recent trip to New 


a few notes of some of 
plays | inspected on Fifth avenue 
featured beautiful 


spring dresses, all black with white trim and 


Kkussek’s corner window 


against an off-white background 


black floor Three 


bird-cages with an ultra-smart mannequin dis 


accessories, 
and on a jet giant size 
played in each one were features of the dis 


plays. A row otf white flowers in 
flush 
spring atmosphere. 


Lord Ww 


aster plants on the canopy 


pots set 


with the window glass provided the 


featured a mass display of 


bifth 


‘Taylor 
over the 
avenue entrance. 

In one window. a life size lon being taken 
out for a walk by one of the mannequins was 
ettect 
obtained by numerous long paper streamers of 


used with a colorful spring foliage 


leaves suspended from the ceiling 


Stensgaard “Old Timers’' 
Have Annual Meeting 
The annual “Old Timers’ 
dinner of W. L Stensgaard W \ssociates, 
occurred May 13 at the LaSalle 
This group represents employes who 


celebration and 


( hicago, 
hotel 
have been with the organization trom five 
to 22 years 

lhe insurance benefits tor the employe and 
doubled 
he becomes a member of the “Old 


club His 


and there are 


his tamily are automatically when 
limers 
time 18 also increased 
other benefits 
mcluding W 


inte t hie 


vacation 
many 
hight new members, 


were initiated ()id 


Ste nsgaard, 


limers” club this vear 


COMING UP! 
Month 
Independence Day 
National Farm Safety Week 
National Sandwich Month 
National Relaxation Week 
World War Il Memorial Day 
National Aviation Day 
Child Safety Week 
Labor Day 
Felt Hat Day 
I am an American Day 
National Dog Week 
National Home Week 


July 1-31 
July 4 
July 24-30 
August 1-31 
August 24 
August 14 
August 19 
September 4-11 


September 5 
September 15 
September 17 
September 18-24 
september 19-26 








EYE CATCHERS 
Flattery In 


MERCHANDISE 
PRESENTATION 


r 


BRAS 


cT m: 677 


wal 


No. M677 
WALL 
BRACKET 
Unit is 62” 


high x 16° wide 
x 9 deep. 


~ 


Metal in black 
with gold wood 
balls. Double 
shoe holders 
with tacks to 


secure heel. 


$19.00 ea. 
2 for $35.00 


No. M676 
WALL 
SCONCE 
36" High « 
20" Wide « 
9” Deep 


All metal is 
black {Gold 
special request} 
with gold wood 
balls. 


$17.50 ea. 
$32.00 for a 


pair 


; 676 
watt scou" : 


F.O.B. CLEVELAND, OHIO 


MUTUAL DISPLAY 
MFG. CO. 


1101 POWER AVE., CLEVELAND 14, OHIO 


See our complete line of Wood and Metal 
Display Units at better display jobbers 
or contact us direct for personal contact. 











St. Louis Display Guild Celebrates 


birthdays come but once hall would contain show windows to present the Guild for its 50 years of accomplishment 

the St. Louis Display’ the styles of yesteryear in comparison with [he announcement was like a shot in the arm 

ve decided to stage a 1955 styles to the Guild’s plans and provided a basis for 

remembered At this point, as a result of prior Guild an all-out effort 

veral years many of the Guild’s old news releases, a telegram from DISPLAY It was decided to stage a civic event and 

(ito Lasche. I. T. Vierheller. Ed WORLD annouced the award of a plaque to invite business leaders and city ofhcials. Zenn 
McMahon and other had 
in “old times night if 


evetit could hy combined 


ifigt! birthday te) produce the there 


celebration hd Lamprich 
vere appomted as co 

ne atlai 
of the five origmal ot 
vas mvited to a board 
iccount of the history of 
lmagination oared tollow 
Valter Zemitizsch and John 
omted as directors of the Fit 
committee and they tormu 
ithe plan : the tinal proyrain Aa princi 


[oe iket \ ¢ot ic ly ecured th banquet 


At the head table, left to right: |. T. Vier 
heller, Mrs. Vierheller, Ted Lees, Harvey 
Aguado, Mrs. Aguado, Joe Chadwick, Mrs. 
Chadwick, John Doran, Mrs. Doran, Joseph 
Sestric, Mrs. Sestric, Nathan Silverblatt, R. C. 
Kash, Mrs. Barrington, Bruce Barrington, Mrs. 

Guest, Harry Guest— 


thi Kaufman, promotion expert, author and former 


sb , displayman, accepted the invitation to serve 
as principal speaker. Charles Van Ravensway, 
director of the Missouri Historical Society, 
agreed to authenticate the costumes in a stage 
presentation. Ruth Martin, of the St. Louis 
Art Museum, was selected to write the script 

for the style show 

Che ball was really rolling! 

\ letter announcing the event was sent to 
St. Louis business and civic leaders and to 
display people throughout the country An 
appeal was made to (Gauld members for the 
names of those whom they wished invited 
Marvin Powers, of Nu-kra Displays, spear 
headed the mailing function 


—Directly above, the mayor of St. Louis is 
made honorary president of the local club; 
left to right, Mayor Raymond R. Tucker; Harry 
Guest, president of the St. Louis Display 
Guild; Betty Zemitzsch, vice-president, Walter 
Zemitzsch Company, and Ruth Martin, who 
wrote the script for the 1905-1955 style show 
.. . Left, a part of the crowd which attended 
the celebration— 


DISPLAY WORLD 





Its Golden Anniversary tie emery gy 


In addition to co-chairmen, Ed Lamprich saer & Fuller), Homer Chevot, Al Stoops the hostesses Mrs. Vierheller is tamous 
(Laclede Gas), |. T. Vierheller (Garrison- (Stoops Florist), Ted Horn (Ted Horn Com throughout the display industry as “Display’s 
Wagner), and co-directors John Doran (Ad pany), and Nathan Tucker (Grosch-Tucker ) (Otheial Hostess” 


and her selection to head 
vertisers Services ) and Walter Zemitzsch Mrs. Lee \ ierheller Was selected to assemble the 


committee was in tribute to her untiring 
. etiorts in behalf of the Guild 
ae: 


- a. .? 
ex, 


Harry Guest (Union Electric), Paul Fehheg 
(kehlie Bros. Lumber (_ompany ), fed Het 
man (Alton Box Board ) and Lom Hughes 
((,arrison-Wagner), were appointed to the 


publicity committe [he display committe 





was Adrian Delsman (Famous-Barr), lou 
Hoell (American Fixture) and Dale Critten 
den ( Bovd's) 

( ooperating with the committees were Wil 
liam Semsrott (Associated Retailers of St 
Lous). Leigh Doxsee Metropolitan St. Lous 
(hamber of Commerce). Dick ILwneh (St 
Louis Men’s Advertising Club), and Charles 


Van Ravensway 


10) 





—Head table. continued: Zenn Kaufman, 
Harry Boyer, Mrs. Semsrott, William Semsrott, 
Mrs. Bankston, Rev. Paul Bankston, Mrs. 
Zemituch, Walter Zemituch, Mrs. Passino, E. 
| | Roberts, Mrs. Minard, Robert Minard, William 
. = a ) Rose, Mrs. Rose, Mr. Lamprich, Ed Lamprich— 
Pan? * Ai. | ee 





(Walter EK. Zemitzsch Displays, Ine ). the tinal 
committee selection was announced 

On the banquet arrangements committee 
were Paul Kloeris, Lynn Hickman, Harvey 
Aguado (all Union Electric men) and Don 
Zork (Stix, Baer & Fuller) The banquet 
program committee was composed of Bob 
Minard (Garland’s), Pet serta (Scruggs, 
V andervoort Ww Barney . \rt Mc Mahon 
Golde’s), Rosemary McMahon, Betty Z 
mitzsch, Gene Lacy (Stix, Baer & Fuller), 
and (Otto Lasche (Kline's) Lhe banquet 
membership and invitation committee had as 
members: Marvin Powers, Armand Raining 
(Boyd's), Milton Kravitz (Nu-kra), and Jo 
Mercurio (Garrison-Wagner ) lhe banquet 
decorations committee was composed of Carl 
Baum (Clayton Displays), Jack Chord (Stix, 


—Directly above, some of the models and 
their costumes for the style show .. . Right, 
Walter Zemitzsch, co-chairman for the event, 
Harry Guest, and |. T. Vierheller, president of 
the National Association of Display Industries, 
show the plaque presented to the St. Louis 
Display Guild by DISPLAY WORLD in honor 


of the occasion— 


Puuy,;, trae 
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From Europe 


Leading off the group ot windows trom Europe is a display 
by jJoset Arnold, head of display for KaDeWe, in Berlin. Its 
deit treatment shows the merchandise mn action poses on some ol 


the multi-purpose displayers which are used so extensively in 
Kurope, and which deserve to be employed on the same scale in 
America because of their versatility and the animated effect they 
give to displays. Striated paneling makes up the _ side-walls, 
while the simulated stage occupies the rear section of the window, 
with the caricature of a displayman putting the finishing touches 
to the actors 


[he display at the upper right is an excellent example of the 
knack many European displaymen have of creating a striking 
window through the arrangement of the merchandise alone. Here 
hiermann Schlipphacke, Westdeutsche Kauthof, ¢ ologne, has used 
simple triangulat fixtures of Wire, in Stairstep tormation, to show 
a dozen hats. The displayer at the right is made of cardboard 
tubs from which protrude men’s heads made of wire. The 
geometrical figures are made of roping stretched trom floor to 
ceiling to side-walls 


Waldemar Werner, Kauthof-Hohestrasse, Cologne, did _ the 
display for women’s gloves and handbags. Including the bag on 
the figure’s wrist, 19 handbags are shown each distinctly apart 
from the others, but with the whole combining to form an in 
teresting display kach set of the extended hands wore gloves 


lo the same displayman goes credit tor the display of 
()riental rugs, with the minarets and domes of an Eastern city 
drawn in outline on the background to carry out the setting and 
its bazaar-like atmosphere 


kor the home canning season this display ot the necessary 
equipment was developed by J. Musolf, display director for Anker 
am Paradeplatz, Mannheim, Germany lhe large preserves glas 
was made of glass rings and strings, topped with a rubber ring 
and containing a spray of artificial cherry branches extending 
through thie ides ot the glass 


li play directly by low 1s by lHiermann Schlipphacke and 

costume jewelry [his wa hown in three ways on 

resting on the floor, on similar ovals supported by wire 

i the torm of medallions suspended trom the ceiling 
the merchandise in use 
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 NON-SHATTERABLE 


—_ SLASS _— CHRISTMAS 
—“~ TREE ORNAMENTS 


For INDOOR and 
OUTDOOR display 








Other really outstanding features of the Coby 
non-shatterable Christmas Tree Ornaments 
are their true colors, high reflective lustre, 
fixed clasps and stems making it virtually im- 
possible to remove or lose them. 





Christmas Colors: 
Red, Silver, Blue, Green, Gold 


Pastel Hues: 
Magenta, Pink, Turquoise, 
Chartreuse, Orchid 


Sizes: 


+ 24" 2%” 27/6” 344” 


For turther information write to 


: a COBY GLASS PRODUCTS CO. 


) lonsdale \ Rhode Isiand 
































GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 





1[APV/£O OBIS PLA? 


NOW IN ITS SECOND EDITION 





Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


Immediate Delivery! 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 

Eye Catchers 

Paper Sculpture 

Display Materiais 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 











DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatmont of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It yives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 








DISPLAY WORLD, Cincinnati 1, Ohio 
|] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


|] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 


combination orders, except Canada, $1.00 additional. ) 
a adduced 
BEES sdbeecees 
CITY. | ZONE STATE 
























You can win a cash prize for yourself 

while you're winning sales for your store 

by entering the first Mitin durable moth- 

proofing display contest — open to retail- 
: : sewn: . T . ‘ 

ers everywhere in the U.S. and Canada. 


THE STORY OF MITIN 


Here is a product that is new and differ- 
ent for you to work with. Mitin is the 
“dyed-in-the-wool,” mill-applied moth- 
proofer for all animal fibers. It is color- 
less, odorless, non-toxic — and does not 
affect the hand or feel of the fabric. Mitin 
can be applied only by the mill... and 
never needs renewal. 


CONSUMER BENEFITS 


Mitin provides the consumer with a host 
of positive benefits: less work — protec- 
tion from costly losses in clothing invest- 
ment — peace of mind. It provides your 
store with a fresh selling point for all 
woolens from expensive cashmeres to 
popular-priced merchandise. 


MITIN |S NATIONALLY 
ADVERTISED 


Over 22 million consumers are reading 
about this new Performance Value in 
leading national magazines. These adver- 
tisements feature Mitin durably moth- 
proofed fabrics and garments by some of 
the most famous manufacturers in the 


U.S. and Canada. 


HURRY! REMEMBER CONTEST CLOSES OCTOBER I, 


in cash 


AN IMPORTANT DISPLAY 
OPPORTUNITY 


Mitin opens the creative door to displays 
of infinite variety — fashionable —educa- 
tional — informative — dramatic — 
imaginative! Make use of this opportu- 
nity to gain prestige for your store — and 
a money prize for yourself — by entering 
the Mitin display contest for fall °55. 
Write for a free brochure of display 
ideas today. 


COMPETE FOR THESE AWARDS 
FIRST PRIZE $500.00 
SECOND PRIZE $300.00 
THIRD PRIZE $200.00 


Entries will be judged by three leading 
authorities in the field of retail merchan- 
dising and display. 


HERE’S WHERE YOU'LL FIND 
MITIN IN YOUR STORE 


Any animal-fibered fabric, imported or 
domestic, can be durably mothproofed 
with Mitin and feature its usable life of 
the fabric protection. 

You'll find it in sweaters and other 
knitwear, in coats, suits, dresses, jackets, 
gloves, scarves, mufflers, blankets, robes, 
piece goods, shirts, socks, and yarns to 
name just a few items. Sweaters and coats 
are biggest in volume. 

Mitin can be found in women’s wear. 
men’s wear and in infants’and children’s 
wear. The greatest number of items, how- 





MAITIN RETAIL STORE DISPLAY CONTEST 


awards 





FOR DISPLAYS THAT EFFECTIVELY PRESENT THIS 
DYNAMIC, DRAMATIC, VITAL NEW SALES 
FEATURE FOR WOOL AND BLENDS OF WOOL. 


ever, will be found in your women’s wear 
departments. You can identify them by 
the Mitin tag or label on the garment. A 
free resource list of Mitin durably moth- 
proofed merchandise is available on 
request. 


CONTEST RULES 


1. Displays may be window or interior. 


2. The MITIN trade-mark must be used 
in the display 


3. Any merchandise may be used pro 
viding it bears the MITIN tag or label 


placed there by the manufacturer 


4. You may submit as many entries as 


you wish 


5. An 8 x 10 glossy photograph must be 
submitted with the following informa- 
tion attached: 

a. Your name and address and the 
store name and address. 


= 


General description and location 
of display. 
c. Reaction to display and/or 
results. 
(Geigy will pay any amount up to 
$10.00 for photographs.) 


6. All entries must be mailed on or be- 
fore October 1, 1955. (Reasonable 
care must be taken to keep entries 
from being bent or folded in the mail.) 


All entries become the property of the 
Geigy Chemical Corporation. 


Send entries to: MITIN Display Contest 


89 Barclay Street 
New York, New York 


1955 


WRITE TODAY FOR FREE BROCHURE OF DISPLAY SUGGESTIONS 


na. Ti we aie mothproofing 


GEIGY CHEMICAL CORPORATION 
89 BARCLAY ST., NEW YORK &,N. Y. 


SULLY, t9S3 





Mutin 1a the regietered trademert for the poterted @/! applied durable mothproe! rg cgent sold by Geigy Chemie! ( orpereton 


U5 Petent Me 7.31! 662 Canredien Letters Potent Me 441071 
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By CHARLES E. MILLER, Hanny’'s, Phoenix 
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ISPLAY at Hanny’s is a very important 
part of our operation. At the beginning 

of a season, a two months promotional 
plan is developed by the merchandising heads, 
their 
The display and advertising depart- 


and departments are coordinated in 


planning 
ments attend these meetings 

If sports clothing is to be advertised and 
displayed for a given week, then sports shirts, 
are also featured. If regu- 
lar apparel is to be advertised and displayed 


sports shoes, etc.. 
for a certain period, then dress shirts, dress 
shoes and related items are also included 

(olor promotions, such as “Canyon Tones,” 
lend themselves especially well to smart win- 
dow treatment and can be dramatized by using 
photographs of the Grand Canyon 

Kvery Monday an advertising meeting is 
held to check on the following week’s promo 
tion, and that of the week thereafter. Due to 
merchandise sometimes being late in delivery, 


hold back a 


promotion and advance one scheduled for later. 


it 1s necessary occasionally to 


Handling Display At Hanny s 


very Iriday a display meeting is held to 
check on the following weeks windows and 
also the succeeding week. Merchandise is 


selected for windows at least one week in ad 


vance, and sometimes two weeks 


(ards are ordered a week in advance and 


are ready for placing as soon as the display 


is completed. The window, therefore, works 


as soon as it is done. Cards are uniform 
in all windows. We change our card color 
and paint color twice a yea! 

We have a fine hand-presser who has his 
location in the display department. We not 
only press our clothing, but also every item 


such as dress shirts, and sports shirts 

When a window is being installed, a drape 
is hung on which is an appliqued sign as fol 
“Please the 


brings another 


lows excuse curtain while 


Hanny’'s New Fashion 


Idea.” 
Having 


You 
time for developing 
like, we 
time to produce the necessary properties and 
plan our presentation. We 


two months 


hackerounds and the have sufficient 


are always two 


months ahead, as we add the extra month as 


it passes. (On our backgrounds, when possible, 


we use three-dimensional 


lettering. (Our win 
dows are done on the light side, with the 
minimum of merchandise necessary to do the 
job. We use suit lengths, shirt lengths, and 
tre lengths when possible 
\ll of this activity 1s coordinated by our 
merchandise manager, who follows through 
with each department and approves the actual 


merchandise to be displayed, orders display 


cards for the windows and interiors, coordi 
nating with the advertising theme. (ur mer 
chandising divtsion works very closely with 


both the display and advertising departments 
In this 

advertising, 

the 


manner, we have a continuity of 


windows and interior which 1m 


they see the ad, 
then the 


presses customers as 


then the 
inside the store 


windows. and merchandise 
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The whole Upson Panel troupe is good. And do they know it! Because they’re 
put in the spotlight so often by America’s leading display men and studios. 
It doesn’t make much difference what job you have in mind, 
there’s always a star Upson performer you can put into the act. 
They do a wonderful job in carrying out your own ideas. 


Upson Strong-Bilt Panels Upson Striated Panels 


Upson 3/16” Panels 


This veteran scene stealer 
used throughout display 
field. Easy to work and 
handle.Strong, too. Many 
standard sizes: 4’ x 6’, 
os. a’ Oa ee ee: es 
16’. Just one coat of oil, 
tempra, lacquer covers 
beautifully. Order Up- 
son *%" Panels by name. 


Muscle flexing panels 
for displays that need 
greater support. Kasy to 
paint. Surprisingly light, 
cinch to work. Sizes from 
4’ x 6’ to giant 8’ x 20’. 
For mural mounting, 
Strong-Bilt is it. When 
ordering,call foramazing 
Strong-Bilt by Upson. 


Stunning Upson Striated 
Panels add eye appeal 
to any display. ‘Try two.- 
toned painting for real 
dazzle. It’s terrifically 
easy. Striated as Upson 
makes it, won't shatter, 
crack, or splinter. Full 
4” thick, 4° x 8. Try 
Upson Striated Panels. 





Upson Easy-Curve Panels 





UW 


Got a crazy idea? Make 
a date with EKasy-Curve. 
She bends into virtually 
every shape you think 
of. Fresh, exciting ideas 
need Upson Easy-Curve 
to come into being. Like 
all Upson Panels, they 
paint beautifully. 1/10’ 
thick, 4’ x 8’. ‘T'ry some. 





A_ versatile performer 
with an amazing ability 
to stand up and take it. 
Painting’s a breeze. Use 
Upson 4” wherever you 
need a light yet strong 
panel. Try Upson '4”" 
Panels on your next dis- 
play idea. Send coupon 
for free literature. 





Cut-Out Letters 


Twenty-six examples of 
Upson’s superb cutting 
skill. Letters (numerals, 
too) are clean edged, 
neat. Use Upson Cut 
Out Letters on your next 
display and cut costa. In 
fact, make Upson your 
headquarters for all dis- 
play panel requirements. 


THE UPSON COMPANY 
Custom processes: Special sizes, shapes, thicknesses, colors, 9137 Upson Point, Lockport, N. Y. 
coatings. Write for quotations on quantity orders. 


Please rush me free details on. 
(name of product) 


Mail coupon for FREE details. 


Upson /dpiiy/Panels | = 


PROVEN QUALITY YOU CAN TRUST ae 
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—Marion Canfield, display manager of 
H. Liebes, San Francisco, is presented 
with a gold plaque as senior display 
woman on the West coast and for her 
achievements in display. Herb Raynaud, 
of Herb Raynaud Designs, and presi- 
dent of the Northern California Display 
Guild made the presentation on behalf 
of that organization— 


—Cogswell Cromwell's enthusiasm for 
the MG sports car should earn hirn 
a place on the company's poay-roll. 
Cromwell, display director of Davi- 
son's, standing on the right, talked 
David Dunay, display director of 
Rich's, into buying the model by which 
he stands. Both are from Atlanta—- 


( rt Andrews who 
operates one ot New Zea 


—Vernon Klopp, dis 
play and = advertising 
director of Bunce Bro- 
thers, Cleveland, studies 
a drawing of the store's 
expansion project on 
fashionable Shaker 


Square— 


land s largest dispiay firms 
if Wellington inspects the 
display achievement medal! 
presented him by DISPLAY 
WORLD tor outstanding 
servic to the field 


Wheat goes on behind 
the display scene at 
Jenny 6 Cincinnati was 
shown to the public re 
cently when members of 
the department took turns 
in the window working on 
props for the next series of 
displays. Left to right, Don 
Ty jor Car! Davis and 
Russel! Kehrt display di 


rector 


—This is Harry J. Aigeldinger, who has 
been oa regular subscriber to the old 
Merchants Record and to DISPLAY WORLD 
for the past 40 years. He reports: “| am 
still going strong in display . . . Whenever 
| run out of ideas | can always turn to 


DISPLAY WORLD for a thought-starter. — 





—Photographs for this page are 
always welcome — the more in- 
formal the better. Simply ad 
dress them to Editor, DISPLAY 
WORLD, Cincinnati |— 




















The sharp, modern, dramatically different 
approach to merchandise display! Vizusell 
merchandisers compel buyer attention, lend 
themselves to distinctive arrangements, show 
merchandise to very best advantage. 


Unlike conventional display, Vizu- 
sell merchandisers stimulate self- 
selection and impulse buying. They 
bring added sell-appeal to all lines, 
are quickly and easily adaptable 
to seasonal selling and special 
events, Available with complete 
accessories to do a dramatic, orig- 
inal merchandising job. 


Take advantage of the terrific sales impact 
that Vizusell installations have demonstrated 
under toughest competitive conditions. Write 
Dept. 4 today for complete Vizusell merchan- 
diser file, free catalog. 


| y 
the New VIZOSELL merchandisers by Af DARLING 
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COMPANY 


MAIN OFFICE * BRONSON MICHIGAN 
ICAGC LOS ANGELE! 


4 ORK 
47 W. 34th, St, 722 W. Adams $1. 1001 &. Figueroa $1. 
Cameron Mcindoo, btid., 490 Adelaide $., W., Toronto 28, Ontario 


peGav, '¥ en 





DIA 


Pisa winpow TRIMMERS Sox 


Grey, Medium Weight Cotton 





115 Se. Wabash (Wurlitzer Bidg.) * 





Size 13 —$4.95 doz. 
Size 14—$5.40 doz. 


Order from your nearest jobber or write direct to: 


FABRIC CORPORATION 


130 West 46th Street 
1113 So. Los Angeles $ 
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WALLBOARD TUBES 





G 6ft. 


T 





"IN STOCK AAD: 
DISPLAY TUBES 
1” to 24” diameters 
*WALLBOARD TUBES 
¢ SOLID COLOR AND STRIPED TUBES 
* CHRISTMAS CANDY CANES 
3 ft. to 7 ft. in height 
SAMPLES AND COMPLETE PRICE LIST 


Jor POINT OF PURCHASE DISPLAYS 


Widest selection of display poles in many colors 
and sizes. Made to your exact specifications. 


4 
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Mfd. by ROUND TUBES & CORES CO, 0) NU PEORIA st. | 
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Tint-it- Yourself 


Any base paint can 
be used on 


Frostee 
Sno Blocks 


e LACQUERS 

e ENAMEL 

e RUBBER BASE 

e FLUORESCENTS 
Write for 

Samples & Ideas 


Frostee Sno Co. 
Antioch, Ill. 
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NEED HANGERS? 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


“HANGERS — that’s aff!” 


WRITE FOR PRICES AND PARTICULARS 


bt E Sons Ine. 


NEW YORK 2, 


Me Ve 
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Volz Ils Honored 


By Chicago Club 


The Chicago Display Club paid honor to 


one of its veteran members, Lowell “Lou” 
Volz at its regular meeting on May 10th. The 
meeting was announced as ladies’ night and 
held in the (hicago Room of lL ofttenetti s 
restaurant \s a surprise teature, a humorous 
and serious version of “This is Your Life” was 
presented with Volz as its subject 

Volz is national display director for the 
W algreen {_ompany and past president of the 
(hicago club. He is second vice-president of 
the National Display Associatior In addition 
to his activities as a leader, one of the princi 
pal reasons for the tribute was because of his 
work on the club's YCal hook 

With the secret cooperation of Mrs V olz. 
the committee was able to present authenti 
cally parts of his early life and add to the 
humor of the evening. A projector showed the 
pictures for this mock-television show ( one 
of the highlights was his first attempt at dis 
play, a cartoon showing a washline of diapers 

lhe fun portion of the program was fol 
lowed by a SCTIOUS tribute hy Jam 5 | ppington 
and a gift from the members The three 
attendance prizes were won by women guests 

The committee who planned and conducted 
this surprise feature were Len Dwiggins, 
program chairman, Jim Uppington, director, 


and Bob Jones, vice-president of the club 


Guest Is Reelected 
By St. Louis Guild 


At the annual election of officers of the 
St. Louis Display Guild, Harry Guest, Union 
klectric Company, was reelected president 
Other ofhcers named are Bob Minard, Gar 
land’s, first vice-president; Harvey Aguado, 
Union Electric Company, second vice-prest 
dent; Dale Crittenden, Boyd's, secretary; Carl 
Jaum, treasurer; Marvin Powers, Nu-Era, 
sergeant-at-arms 

The board of directors is headed by Louts 
I’. Hoell, American Fixture Company, with 
the following members: Pete Berta, Scruggs, 
Vandervoort & Barney; Id Lamprich, Lac 
lede Gaas Company; Roland Grossberg, Sears, 
Roebuck & Co.: Joe Mercurio, Garrison-Wag 
ner Company; Adrian Delsman, Famous Bart 
& Co.; Arthur McMahon, Golde Department 
Store; |. 7] Vierheller, Garrison-Wagnet 
Company; Jack Chord, Stix, Baer & Fuller; 
Walter Zemitzsch, Walter E. Zemitzsch Dis 
play Company; Don Zork, Stix, Baer & 
Fuller; James Garrigan, Boyd's; Ted Heiman, 


Alton Box Board Company 


Claire Bressler Wins 
'"Preen'’ Contest 

First prize, $100, in the “Preen” display 
contest sponsored by A. S. Harrison Com 
pany, South Norwalk, Conn., has been 
awarded to Claire Bressler, Bressler s Hard 
ware, Inc., St \lbans, N \ 


Kopp Leaves Sears, Roebuck 
To Start Own Business 

lames Kopp has resigned as Rroup 
play director tor Sears, Roebuck & Co. tin 


dis 
the ( hevenne, Denvet and Pueblo afea tf 
order to open his own business in Denver 
It will be known as Jim Kopp's Decorator 


Shop 
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sigs , Sul! - \Ze\IN EACH SETI 
TOTAL 135 PCS, Sgn Ta.) XS gl5pes PROMOTIOAL 
PROMOTIONAL COVERINGS al] sg AI ted al) | COVERING ron ecu 


IN EACH SET 


5 S 2 il © 3 
Yy CREATED BY A DISPLAYMAN FOR DISPLAYMEN | 
BRIDAL MONTH 


DATO NEW -— First time in history of Display - NEW | 
* oe A DISPLAY FOR ALL THESE EVENTS 
&. 9 Promotions !—VALENTINE DAY = Q Promotions 

4 , $1559. easy week $4550. 


5S—BRIDAL 
F.O.B. CHICAGO 6—FATHER'S DAY F.O.B. CHICAGO 


7—PATRIOTIC 
$4.23 8—THANKSGIVING $4.13 


Per Promotion 9—CHRISTMAS Per Promotion 


‘ . . . . a 
Strong, Rigid construction made out of tough, durabie pasted chip- 














board tested to hold 75 pounds in weight. Coverings are adhesive coated 
Just dampen and apply. 


Set Consists of Three 


“CUBETTES” 


a - oe @ Be 
wr oe 1a oo hee 
L_—e sr 1 Ur C1 


| Nested into one another: packed in 

; corrugated carton and 9 envelopes 

Special Promotion 
Coverings 


Made to Order for 
Minimum Order of ; 
100 Cubette Sets show case window displays. 
Visit our Showroom, 
Suite 241, 2nd Floor 








containing IS coverings for each 
promotion total 135 pes. ol cover- 
ings. Ideal for ledge-—overhead 


| Bxelusive Distributors ‘Company 


State & Madison Bldg. 
22 West Madison Street 
Chicago 2, Ill. 








— _* 


THANKSGIVING AS md. end) MOTHERS DAY 


sULY, 323 
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@ Noel Blinker*Lite Transformer Type Sets 
@ Noel Steddi Lite Transformer Type Sets 


*Patented USA — Trademarked USA 


fp RUA AR RO RR RO 


YOUR DISPLAY LIGHTING HEADQUARTERS 


FOR LATEST NOVEL LIGHTING 
To Brighten Your Displays — Invite Sales 


Your only source for UL approved individual flasher units operating without a transformer, 
AC-DC, using American made bulbs and... the new Midget Pea Light — steady and 
blinking transformer type units .. . as well as other famous Noel Lighting Products. 


@ Noel Sperk Lite Transformer Type Sets (Jap Fiasher Bulb) 
@ Noel Blinker*Lite Streamers AC-DC (no transformer) 
@ Transformer Units Supplied with or without UL Approve! 


‘ NOEL ‘. MANUFACTURING CO., INC. 
25 East 4th Street, New York 3, New York 


z 


ws 


“T 


i AS WANS 


‘ 
. 


PRC PR P,P, PP I I 


de 





DO YOUR-—— 


FLOCKING— 


WITH SYNTHETIC SNOW THAT RIVALS NATURE 


SnowPbock” 


THE MOST BRILLIANT FLOCK MADE! 
WHITE — COLORED — FLUORESCENT 


Aiso— >Odlheesivie —"F.A.-10" 


MADE ESPECIALLY TO USK WITH SNOW. FLOCK 


FLOCKING EQUIPMENT? — WE HAVE IT! 


Se 4 : FLOCK SUPPLY CO. 
ifo~ Phone: Wilmette 1192 


Write today! 
for free information 
and equipment list. 


Wilmette, Illinois 
P. ©. Box 114 








MEN'S FORM 


A wondertul fixture for a new look in men's forms. 


MFD 26 





DISPLAYER 


Adjustable to different angles. Shelf six inches from 
floor. Fits any men's form with 5%" hole. Height of 
form can be adjusted up to 48" overall. Satin black 
with brass feet. Length 26/2 


Form not included 


"+ width 


$14.95 Each 


SEE YOUR FAVORITE JOBBER 


FERRO-CRAFT Morganfield, Ky. 








A SKIN GAME, PODNER! 
GENUINE TEXAS HEREFORD 


UNBORN CALFSKINS 


STRAIGHT FROM THE CATTLE COUNTRY! 





WwW. offer you DIRECT BY MAIL these 
luxurious peits 4a? a4 éure nuff good price You ve 2 SKINS 
paid up to $2250 for handsome, short hair, FOR 
spotted Brown & White, silky skins like these $25.00 
They run around 7-6 $a. Ft. You can do a lot of 
fence mendin with ‘em from a Davy 4 for $45.00 


6 for $65.00 
Singly $13.00 





~Trocket? promotion to covering 4 wall in 
the Rosseman's office’! 








SHOOT YOUR PURCHASE ORDER TO: 


P.O. BOX 6122 
HOUSTON 6, 
TEXAS, 
U.S.A 








PEDDLERS... WRITE! 








ST. LOUIS DISPLAY GUILD 
CELEBRATES ANNIVERSARY 


[ ( ontinued from page 31) 


The Men’s Advertising Club of St. Louis, 
with whom the Guild cooperates in the for- 
mer’s annual Gridiron dinner, announced that 
on May 31 they would present the Guild 
president with their “Top Hat” award. All 
Guild publicity in the final stretch was tied 
to the Ad Club award release. After the 
“Top Hat” presentation a display was erected 
n the Jefferson hotel lobby Mannequins 
were dressed on the spot by Walter Hindrichs 
(Winston Fabrics) from yard goods pinned 
to represent 1905 and 1955 costumes. The 
demonstration and display was successful in 
drawing attention to the Fiftieth Anniversary 
celebration 

On the same day—May 3l—over 500 show- 
cards were placed in windows throughout the 
city pointing to the Guild’s anniversary. 

Bruce Barrington, president of Radio Sta 
tion WEW, was announced as the banquet 
master-of-ceremonies and narrator for the 
style show. Mr. Barrington 1s one of St 
Louis’ favorite announcers and his acceptance 
was a great boost to the event 

On Friday, June 3rd, an honorary member- 
ship was presented to St. Louis’ famous Mayor 
Tucker by Betty Zemitzsch, in 1955 costume, 
and Ruth Martin, in 1905 costume, and _ the 
writer 

That afternoon, popular kd Wailson dedi 
cated 45 minutes of his television program to 
the Guild While Ed chatted with Betty 
Zemitzsch, Walter Hindrichs draped two man 
nequins, one in sportswear, the other formal 
Pete Berta, Jack Chord, Adrian Delsman, ‘Ted 
Wentz, Don Zork and Don Schmitt worked, 
on set, creating the final settings. [he camera 
shifted back and torth between the activity for 
an outstanding program and the effect was 
tremendous 

Meanwhile, another mailing had been ac 
complished including a formal invitation and 
ticket order with return envelope. lKeserva 
tions poured in, keeping Lynn Hickman and 
Harvey Aguado busy tabulating them and 
assigning tables 

sob Minard had the show well in hand 
SEVEN models had been selected for the show 
and the script was perfected The Fouke 
hut Company allowed use of its costume 
collection and Scruggs, Vandervoort & Barney 
the use of 1955 fashions. Advertisers Services 
furnished the stage backgrounds 

Walter Zemitzsch supplied the plaque blow 
ups for the stage center piece and to decorate 
the banquet hall balcony 

Al Stoop and Ted Horn came through for 
the floral decorations on each table, with the 
help of Jack Chord and Harvey Aguado 

Support from St. Louis organizations was 
outstanding. In addition to the “Top Hat” 
presentation, the Men’s Ad Club featured the 
(nxmlds banquet im its newspaper lhe 
Women's Ad Club invited Betty Zemitzsch to 
announce the hanquet at their luncheon, and 
mailed invitations to their members The 
Sales Executives Association cooperated with 


a feature article in its newspaper. The Metro 


politan Chamber of Commerce participated 
The Associated Retailers of St. Louis mailed 
invitations. featured the celebration im its 
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Stop Traffic with Dependable Animated Santas 





It's a proven fact that motion combined rich, deep red velvet: realistic wooly whiskers: 
with the magnetic appeal of jolly-spirited smart trimmings all equipped with smooth- 


. ime- . its, these fig- 
Santas is a proven formula for attracting running time-proven motion units, these fig 


: a : ; ures are available in striking 5 ft. life-size 
attention to Christmas displays. Animated : . é diay r 
‘ae : models and smaller 30 in. models and at 
Santas stop trafhe, influence shoppers and win , 

odie prices you can afford. 
more Christmas sales for you. 


Animated Santa on Reindeer and an 1&8 in. 


Constructed of the finest quality materials Animated Santa are also available. Write 
throughout—-luxurious gold lame cloth; soft, for description and prices. 





i A " OF ~<A ® 





30 IN. ANIMATED SANTA 30 IN. ANIMATED SANTA 5 FT. ANIMATED SANTA 

Crowd-pleasing, animated 30 in. Santa to win Cay. whimsical animated 30 in. Santa dressed in Striking, life-size 5 ft. animated 
added gift sales for you. lime-proven animated luxurious gold lame cloth. Animation consists of Santa with time-proven arm and 
movement consists of arm and body motion. Figure hody movement. Figure dressed in 

! arm and bending body motion. Suit trimmed with 

dressed in rich, red velvet suit with white fur trim, | ’ ’ ’ luxuriouw gold flare cloth with 
wooly whiskers, white leather boots and white white fur, white leather belt and white leather boots white fur trim, white leather belt 
leather belt on a tinseled white wood base. Size Tinselled white wood base This particular model and boots. This model also avail 
30 in. overall. also available with red velvet suit able in red velvet suit 


and Attention-Compelling Stationary Figures 





18 IN STATIONARY FIGURES 





“Mr. Kristeltoe’ (Extreme Left). Here is a Pixies (Left Center, Right Center and Ex- 
copyrighted theme for store wide (‘hristmas promo treme Right). Supplement your — Vir Kriste ito 18 IN. FIGURES ON BASE 
tions. Figures available in 48 in., 36 in. and 18 in theme with a selection of pixies in an assortment Smartiy-dressed in rich velvet. thea 
sizes for store-wide window and in-store use. Pur of styles and poses. Cleverly hand-painted faces Q 

appealing it} in. figures are mounted on 

chase complete theme or individual figures. Gnome with sequinned bodies and legs. Figures dressed 
like figures dressed in velvet and Facil Fab and in red velvet suits and sequinned caps All pixie tinselled white and gold wood bas 
trimmed with misteltoe crown. Sequinned legs are approximately 18 in. high Overall 22 in. by 20 in 


See Your G-W Salesman or Write today for Complete Information and Prices. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE LOUIS 3, MISSOURI 
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241 W. 23d St. 
NOVELTIES, ARTIFICIAL FLOWERS & 


Your New York 


Allied Display Materials, Inc. 
OR 5-6350 


DISPLAY MATERIALS 


For Windows and Interior Store Display 





16 West 77th Street 


Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion 


N.R. D. GL. A 


American Fashion Museum 
TR 3-9103 
CHARLES LEDERMAN. HISTORIAN 


Ask for information. Recommended by 





43 West 56th St. 


Arts & Flowers Displays, Inc. 
Cl 17-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





37-21 32nd St., Long Island City | 


Bliss Display Corp. 
EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


BUYING GUIDE 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





A. Lutz 


3 West [8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





228 West 39th St. 


Bois Smith Studios 
LA 4.4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 


Manufacturers and Importers of 


Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





36 West 37th St. 


The L. J. Charrot Co., Inc. 
WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Natural Creations, Inc. 

233 Fifth Ave. 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — ‘It's a Natural” 


LE 2-2377 





Colonial Decorative Display Co., Inc. 
70 West 40th St. 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 


WI 7-0230 
ARTIFICIAL FLOWERS 





Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 


136 West 24th St. WA 4-4405 
ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





The Display Equipment Corp. 
147 West 37th St. BR 9.8450 


Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 





424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 
732 S. Wabash Ave., Chicago; 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 








David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 








Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND. DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays and Fixtures 
113 West 27th Street CH 3-2937 


Manufacturers of the unusual in display 
units, novelties and fixtures from wood, 
wire, metal, plastic and other mediums 
in stock and to order. Custom displays 
of al! types 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 
MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 








SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK CITY 


if Always MARKET WEEK in New York 









ate “ 
\ NY : 






. 
\ 


FULL CHOKE 


’ 





The hunter knows that the best chance of hitting his 

mark is the highest concentration at the target. So in display 

| buying, it is wise to seek the greatest concentration of display 
Pei resources in the world — NEW YORK. New and refreshing display 
! ideas are reflected in the display settings, materials and accessories 
which these sources have assembled or created. For smart display 


concentrate on the New York display market and be a step ahead. 








IT'S ALWAYS MARKET WEEK IN 
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CHICAGO DISPLAYS 


[Continued from page 17] 


was illustrated in this wire mesh, three-panel 

screen setting by Moss. Suggested as “The 

Spectator Look,” it carried out the theme of 

FOR THE MOST : Dp navy and white, with navy pebbles on the 
y floor, although some of the windows used pink 

° e 34 Ut, iridescent pebbles combined with the base 

e x e 4 t { rr g ‘3 LM color. Although there were some 40 items in 
this display, so cleverly were they arranged 

in units, yet tied together compositionally, 


NEW : that one found the display coherent and in 


structive. 





wy < “Sige, Ahh os L.ytton’s display director (, { jowen, 
CHRIS t MAS fy > Vy, GY opened his windows the first day of the 
“npg pppoe o> Balmoral racing season at the Washington 
Py ‘ es fg Sif, ' Park track with displays which featured the 
DISI LA ' IDEAS | : ty " | names of the owners of the stables, and the 
Ahpg Cer, r racing colors. which were shown inthe 
: I SSSIIS I Ep, ) 
Y a jockey coats and caps This added high color 
PP to both the men’s and womens windows 
. Mit pipe, ee | | ; 
y Mls, ’ W hat AD eared ti he ( ld hoards. well wea 
yyy poured to he 


thered and with rusty nails showing, formed 


Ms 
y SILI hhh 


the background for a plaque gaily painted to 
simulate the racing colors of the various 
stables. On the ledge thus formed were the 
outfits for the jockeys 

(arson Pirie Scott & Co. has been making 





much of summer glamour, and used its entire 
Watch for Our battery of windows to make this appeal for 


Big Christmas Specials spectator sportswear as well as that for active 
participation. One of the windows, which 





Modern Disploy Equipment —August Issue Clement Bradley's staff considered among the 


810 Penn Avenue, Pittsburgh 22, Pennsylvania best of the series, is illustrated in the last 
photograph \ wallboard awning with the 














edges having “pinked” edges, but done in a 
AVAILABLE FROM STOCK FOR IMMEDIATE DELIVERY dramatic effect, plus the giant-sized Japanese 

|_| parasol in brown and white, were a repetition 
| of the colors in the frocks 


PLEXIGLAS | Keed Schlademan, director of display at The 


lair, went into the realm of the blues during 


and LUCITE one week and his creations were of much 
more than passing interest In the great 


CLEAR CRYSTAL METHYL | | corner window at State and Adams there was 
METHACRYLATE — Rods | displayed apparel for the school prom, with 


s 
far ind Seal || pastel frocks and properly outfitted young 
and tubes for industrial, novelty, . with. 
‘nl T | | men jut for this setting plenty of imagina 
disp oy, models, and a | | tion was used. There was a cutout of the 


other fields. | head of a goddess in pale blue, agaist a 


rods relate! | dark a i el with Z hair of re = ss 

. rorming clouds. ‘Jver-all was a night-shade ot 

fubes SIZES AVAILABLE | blue, and through this sparkled stars, each one 

RODS TUPES so arranged as to highlight and illumine the 

1/16"' wall 1/8" well | details of the frocks It was a striking win 

1/2" 0.0. | | dow 

2 | y * Schlademan also applied fabric daisies the 

Write for price lists 2 4 a ad Ms | | size of half dollars to the window glass to 

and samples today. e , ' yee feature a new foundation line lhe back 

| | me of ground had huge paper daisies with a large 

Special sizes to order. dot of bright yvellow for the centes l hese 

were applied to the wall, and others sus 

pended at various heights in the window, mak 
| ing in all a very dramatic eftect 

ACE PLASTIC COMPANY 91-34 Van Wyck Expressway | lack Boghosse, Goldblatt’s, used all his 

Precision Extruders and Fabricators Jamaica 35, N. Y. | | State street windows for “Dress Month” and 

' | displayed these im typical summer settings 





[here were matching accessories and millinery, 








ana accent of gloves anc shoes 


EXQUISITE SMALL FLOWERS USE THE \nother be ne ld theme durine thie past month 
For Show Case and Interior Trims OPPORTUNITY EXCHANGE was “The Pongee Look,” with 
Prod oe Gispla et i b . e ry rey For any WANT AD purpose: dows 
a NB heccnce tries Maing es ee POSITION WANTED POSITION VACANT 
Tremendous Varieties In Stock sols 
5 USED DISPLAY EQUIPMENT FOR SALE showing pongee accessories These were dis 
MILTON S. AHRENS, INC. REPRESENTATIVES WANTED wT 


Importers — Mfgs. — Exporters $4.00 Per Column Inch—CASH WITH ORDER | | ?#¥e¢ 1 a two-wheel basket-type cart, a 
% W. 36th STREET NEW YORK 18, WN. Y., little darker in tone than the pongee itself 


everal win 
devoted to displays of frocks and para 


of this material. as well as two windows 
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A COMPLETELY NEW LINE OF COLOR- 
FULLY DESIGNED NON-TARNISHING 
AND NON-SHEDDING GLITTER PA- 
PERS AND FABRICS FOR CHRISTMAS. 


ALSO: 


@ PERMABRITE JEWEL CLOTH IN ALL COLORS 
e SPARKLING TINSEL JEWEL CLOTH 


e METALLIC AND PLAIN SNOW PAPER AND 
MANY OTHER UNUSUAL RUBNER PRODUCTS 


Ask your favored distributor or jobber for 
samples at the Chicago NADI Convention. 


SULT, I73e 
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*"TRICOLOR, MARBLE GLITTER PAPER” 
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There's Always Something New 
5925 Broadway, New York 63, N. Y. 





Give it that... 


REAL 


WOOD 


LOOK with . 


V-Neer Board § 


wood” } 


Crescent V-Neer Board's 
smart pattern comes from an ex 


Famous for its “real 


beauty, 


act photo reproduction of select 
walnut 


V-Neer Board. 


five appealing colors, 


available in 
lends if 
brush, silk 


self to pen screen 


and all types of printing 


Pertect for Display Cards, Im 
itation Wood Panels, Floors, Pla 
teaus, Display Stands, Steps, and 
Complete Backgrounds 

‘ 
Write for Samples See Your 


( Dealer 


CHICAGO 
CARDBOARD CO 


1240 N. HOMAN AVE CHICAGO 51, HLINOIS 
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Metal Goods Corporation 

Appoints Ralph Greb ” 
Robert } ident of 

Metal (,00ds 


nounce the 


lous 


(,rote Ir, vice-pres 
{ orporation, »Dt AUIS, an- 
Ralph B 
manager 

1952 


lLangen, 


appointment of (sreb 
Dan 


serving as & Co., 


; assistant advertising (,reb 
jomed Metal 


| tant ts) 


New 


(,00ds fi 


lames J advertising winners 


Anaget contest 
ining Metal Goods pany this 
promotion manager of “This Day” The 

During World War II he served 
hbombardier-navigator in the lkighth 
ingland He 18 a 
W ashington school 


\dministration. where he Inia (, 


Prior to jf 
(,reb was 


MiavaZilic 


{_ orporation, 
hirst 
ment bond 
display 
Buftalo 


CC ond 


a a 
\ir Force, based in 
graduate of university 
of Busine 
a graduate LaCrosse, 
Club’s 1953 third and 


held at St the 


xored in marketing. He 1s also 


of the St. Louis Advertising 
advertising, display 
helped te 


1954. He 1s an 


accredited course in 


|ours university, and 


Copy there itl active Bedell's, 


TRAVE PERSONALITIES 


Cou’ f 


membet oO}! the 


Barkin, pre 
York City, has 
of the 
which was 
spring 

prize ot a 


manager tor 


prize of a $25 
Pankuch, 
Wis. Als 
fourth 

manager 
conduct a Chester, Pa., 
Portland, Ore 


lunior 


Contest Winners 
Are Announced 


sident (97 


nation-W ide 


went to Joseph 


liens 


Wm 
prizes, 


and James 


\dvertising 


inaugurated by the 


$100 dollar 
l) (j;iglerano, 
." 


bond 

Doerflinger { 
» receiving $25 
respectively, 
ot opeare 


(lub ot 


Levin 


Barkin 


announced the 
window display 


Com 
gyovern 
Kelly, Ince., 


went to Jon 
ompany, 
bonds tor 
were 
Brothers, 


Likins, Jr , 


No. 146 by tipper 





“o TWIRTY YEARS OLD, DoM™ 
WAS BORN IN reon tog 
WE STUDIED ART FOR 


IN PARIS. HE WAS A COM- 
MERCIAL ARTIST UNTIL WE 
JOINED THE NAVY IN 1942. 
DONN DESIGNED THE 
COMMEMORATIVE VICTORY 
STAMP AND ey OFFICIAL 


INCLUDING ONE AT THE SORBONN | WV 


IN 1946 HE RESUMED 
COMMERCIAL ART. IN 1948 
HE BECAME ARTOIRECTOR FOR = 
THE MAY CO. HE REMODELED N 
SHOPS IN THE LOS ANGELES AREA 
AND JOINED ROBINSONS AS VISUAL 
MERCHANDISE SUPERVISOR IN 1951, 
RESIGNING IN 1954 TO INCORPORATE 
DICE (DISPLAY INDUSTRIES COOPERATIVE 
EXCHANGE). THE COMPANY 
SPECIALIZES IN RENTAL E RESALE 
OF PROPS FOR TV, MOTION mw 
STORES. HIS TWIN SISTER ISM 
VANE GREER, OF MOTION PICTURE FAME. 


DICE, 





INC., HOLLYWOOD , CALIFORNIA 
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Golf Driving Demonstration 
Draws Crowds To Display 

An actual, mechanical golf ball driving 
demonstration has been drawing crowds to 
the New York City building of Owens 
Corning Fiberglas Corporation at 16 [ast 
56th street. In the street level window a 
golt club, held by a pair of mechanically 
activated hands. swings hack and torth and 
as a plastic practice ball sprouts on a tee, 
knocks it against a transparent target 
Struck at intervals of | seconds, each ball 
drops trom the target into a slot beneath 
synthetic turt and rolls back tor re-teeing 

lhe window unit demonstrates the re 
cently introduced Lloyd Mangrum “Glas 
shaft” clubs, with shatts of “Fiberglas’’ re 
inforced plastic, and highlights an overall 
display throughout the building lobby area of 
sporting equipment in which “Fiberglas’ 
materials are used 


Seamprufe Selects 
Winning Windows 
Seamprute, Inc., lingerie manutacturer, 
has announced the winners of the company s 
recent window display contest on “Magi 
fatiste. Top award. S100. Was won by 
Jerry Pearson, W. H. Roland Company, 
Springfield, Ill.; second, $50. to George H 
Wagner, J. L. Brandeis & Co., Omaha, and 
third prize, $25, to the display manager of 
Ballenger’s, Tryon, N. ¢ 


Golf Tourney, Dance 
Held By Californians 


The Southern California Display Club’s 
annual “June Golf Ball” was held at the 
Inglewood Country Club on June 18. The 
golf tournament was followed by a dinner 
dance 


Flame Retardant 
For “Corro-Set"’ 


S. Paul Boochever vice-president in 
charge of the display division of Gubraltar 
( orrugated Paper Company, Inc., Clifton, N 
J., has made known that a flame-retarded 
corrugated material known as “Cor-Retard” 
has been pertected tor use in “Corro-Set,” 
(jibraltar's all-purpose background setting 
Koochever also stated that the material will 


carry the Calitornia state fire marshal’s 
seal ot approval. A brochure describing the 
versatile “Corro-Set” will be sent free on 
request 


Additional Showroom Space 
For Fixture Mart 

\n item in the June issue of DISPLAY 
WORLD mentioned that The Fixture Mart. 
Inc., 3514 West Jackson boulevard, Chicago 


6. 18 taking the “store room” next door to 
increase its space. Lhe term should have 
heen “showroom the addition will more 
than double the firm’s present main floor 


Smithwick Joins 


Goldsboro Store 


Formerly with 
Durham. N. ¢ Wilson Frank Smithwiel 
as jomed Weil (,oldsboro, N. ¢ a 


play and advertising manage 


Sav, tee 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 








The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


32nd STREET @e LONG ISLAND CITY 1, NEW YORK 


EXeter 2-3890 


"TM 
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MANHATTAN DISPLAY 


(Continued from page 27) 


islands of moss appeared here and there on 
the white pebble covered floor The to-be 
envied mannequin in the hammock reclined 
on yellow pillows, and yellow accents also 
appeared as in a sash, binding, or flower 
motit 
Lord & Taylor capitalized on the in 
creasing trend of “How To” and by using 
the headline of “How to go to Sleep” was 
able to bring in merchandise from many and 
varied departments 
On the bed, instead of a pillow, Display 
Director Paul Vogler placed a large card 
which read “The first step: Go to Bed 
a comfortable bed in a setting of restful 
color.” A second card appropriately placed 
nearby read, “And now on to our May sale 


of linens and bedding.’ 














[he framework placed before the back 
wall was painted black and the shelving was 
in unstained wood. Each of the compart 
ments thus made carried amusing Copy 4s, 

4a wicker basket, “Give the 


FAR HORIZONS FUNCTIONAL DISPLAYS... . designes to sell your merchandise... a sl and on the tag-line, “lo 


FAR HORIZONS ...Two panel Screens of black FAR HORIZONS .. . Rectangular table of black Grandma do not crush handled with 
imed oak horizontally sub-divided into a smart limed oak with "T” legs finished in contrasting | care.” Continuing the descriptive copy with 
arrangement of rectangles, each slotted for the grey limed oak. Size of table 444," long x i9t,” each featured item were su h phrases as 
rei of 3/16" glass shelves. Each panel is wide x 8" high. “Try Exercise;” “The first step minus one 
x 84". fitted with double-acting hinges. Four pes a i Cael meee Secs 
glass shelves included. No.2705 With ten plastic tile inserts $26.50 |“ orm 2 — “4 Pea " HS], . 
No.2701-B With plastic laminate backing $59.50 No.2704 With white or grey boucle top. 22.95 Ragone’ rei ee ee cas : 


No. 2700 Without plastic laminate backing 38.50 No,2703 With White Marlite top 22.00 ind so on through a series of four displays 


DOPFRR ‘ Display Designers © Manufacturers (olor made the story at Bloomingdale s 

aeanmcealeon PORTSMOUTH , OHIO for presenting accessories. “Apply skillfully! 

, Decorator colors for every summer tashion 
sii i scheme” read the legend, and Display D1 








Kdward von Castelberg adroitly cat 


<ind Break Resistant “LILY HOSIERY FORMS” | ics ou: tie suxvested advice 


In promoting the yellow and orange the 


du 
intr? 3 ladders and scaffolding were also painted in 


WH 313 Series 


these two colors: they made excellent dis 
120—W /3 12" Forms $13.00 players for the accessories, thereby giving a 


180—W /3 18° Forms 15.50 clean distribution otf each item 
Paint brushes and paint buckets were also 


dipped in the matching tones and on the 
| white backwall two great daubs of paint in 
the vellow and the orange suggested sun 


bursts Yellow parasols We;re suspended 


NOW FEATURING: nearby 


\n unusual and diverting nautical motit 
was - lished | Displ Director Win 
Mill HL was established by isplay 

Bermuda Forms ston jones ms the Poul Franklin Simon 


120——12 $4.35 ec ' | 
i018 5.20 ea pe Knee Stocking Forms windows lhe fish design was constructed 
£20-—22 5.50 ea 5.25 ea. Stretch Welt Forms entirely of simple wire coat hangers, which 
J00-——30 6.20 ea 5.95 ea. had been sprayed white For the fish in 
the overall pattern, three coat hangers were 





rill Wrought lron Base. HL—Lucite Base Men and Ladies 





Made of new life-like featherweight Flesh Trans- used tor the fins, the body, and the tail 
with wire which 


IT A lucent Plastic, “Lily Forms” come in 4 heighths. [heir bodies were woven 
PLASTICS, Inc. providing the ultimate in full fashioned hosiery had also been sprayed in white and criss 
presentation, BUT NOTE THESE AMAZINGLY crossed with red, blue, yellow and green 


LOW PRICES! When it comes to value. beauty. bits of papet [he backwall was in black 
the floor im white, while the tashion 


133 CHAMBERS ST... NEW YORK 7. N.Y 


sat 


utility. and low coat, Lily lh orms have no equal, and 
“ee vour jobber today! headline read, The Plaids Lhe lhing! 








John Houswood Wins 
Another Contest 


Holiday Displa , . 
Mes y piay FLASHERS : oe First national prize in the “DuMont Wid 
® ! | Horizon” display contest held this spring has 
They force attention—Increase Adv. Value > been awarded to John Houswood, display di 
“YY I~ a> rector of Adam, Meldrum & Anderson Com 
LECTRIC COMPA | pany, Buffalo. The grand prize is a trip by 
3055 RIVER ROAD, RIVER GROVE. iLL. oltre ir to Honolulu 
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[Continued from page 15] 


in a parfumery shop, these Monteil colors 
would at once identify themselves to the 
viewer! 

Next came an exhaustive search tort 
fabrics, ribbons, flowers. etc., all of which 
had to be perfect color matches (Once these 
had been obtained and assembled, the fin 
ished results were undoubtedly as beautitul 
as anything that could be found in the 
shops and studios of Paris itselt 

Next came the process of elimination as to 
shapes and sizes of the displays and with the 
final result in the form of a central unit 
piece which could remain the same in every 
window, yet be augmented by adding a side 
panel or wing if it was used in a window 
wider than its own dimensions, or by drap 
ing fabric if the window was extremely high 
and adding pedestals or plattorms to accom 
modate the merchandise 

Never did Germaine Monteil torget that 
she was challenging the French world of 
artistic talent and daring to have them copy 
a finished display unit which was designed 
here [he completed units tell the story 
that American display is reaching out be 
yond the limits of retailing to which tor so 
many yea§rs it has heen confined ° here 1s 
concrete proot that there are endless oppor 
tunities tor more such efforts on the part ot 
display designers and manutacturers to help 
it establish new boundaries by letting the 
magic word “Paris” be converted to “U.S.A 


Novel Display Unit 
Chosen For Show 

\ polyhedron display unit designed by 
(harles kames for the Herman Millet 
Furniture Company was selected for the 
annual New York Art Directors’ Show held 
mo} une 

( reated espe ially tor dealers as a tocal 


point in Eames chair displays, the poly 


hedron unit 1s hung by wire trom the cetl 
mg. lantern tashion It consists otf gloss’ 
designed by kame 


prints OT lurniture 


mounted shadow box tashion onl colortul 


backgrounds and spiced with brilliantly 


hued triangle lhe whole is constructed ot 


lightweight cardboard which gives the unit 


the airy effect of a mohils 


Interiors Dealt With 
In New Booklet 


Ss. S. Silver Interiors, 350 Butler street 
Brooklyn, has made available a new 20-page 
humorously illustrated booklet called “Busi 

()ihice, 
[he booklet starts with the 


ness Interiors Store Showroom 
premise that 
increasing the efhciency of employes, utiliz 


ing working space to the best advantage 


and presenting an attractive ‘showcase 
vill mean increased saving It points out 
that a husiness concern whethet store 
othee, or showroom, should concentrate on 


selling itself as well as its product 

[he tactors involved in the planning of 
an effective business interior includ rent 
labor, lighting, color ound control, tratty 
patterns, and special equipment acl O1 
these tactors 18 treated in the tree hooklet. 


showing how tuture savings can he realized 


’ 


through qualified designer 


Pwuv, t¥an 





OMDIeNEINCE=O)2) 
Window and Floor Displays 


—adaptable to any 


retail business 





By the famous 


Easi-Bild® Pattern Method, you make traffic- 
building merchandisers for the cost of the 


materials— with professional results assured 





— 
~~ 


ae ee 


Stacks O'Shelves 


Shadow Box 


with shelves 


From cut-out display letters to a range of 
display designs——you can now have smart, 
modern display fixtures for little more 
than the cost of the materials (about 10¢ 
per square foot). No special tools or skill 
are required to build these displays 


The patterns are made by Easi-Bild 


the originator of Do-It-Yourself Patterns 
The primary material used is Homasot 
Board—available in '"s2" and ~'s2 thick 
nesses and in Big Sheets up to 8 x 14 
Homasote is strong, durable, flexible and 
economical. It works easier than wood 


takes any paint, stain or laminate glue 


can hold 


Pyramid Shelves 





Tilt Board 


You simply trace the pattern onto the 
Homasote and cut out with a Simi} le saw 
or jig saw. Each pattern contains full-size 
templates, sfc} hy step directions. Comm. 
plete materials list, complet assembly 


and finishing instructions 


Stores [iss la Book 


contains |6 designs which can be used 


I hie Homasote 


in dozens of combinations. The complet 
book 1s available from Homasote dealers 
at $/.50——or the individual patterns at 
$1.00 each. Write us tor turther details 
or the name of your nearest Homasote 


dealer. Kindly address Department (-1' 


HOMASOTE COMPANY 


TRENTON GZ, 






NEW 


JERSEY 











“FOR BETTER DISPLAYS — 
FOR FASTER SALES 


Plastic Finials and Breaks 
Manufactured by 


ROBINSON PLASTICS CO. 


@ irase and 
© Lasting finish 

© Will not tarnish 
© “avirnige in Cost 


plated 


chrome 





No 169) 4 
Thread 
No. 1693 . 
Pipe Thread 


No 1632 i 
78 Thread 


No 1633 is 
Pipe Thread 


e a\ 

‘i O43 

>» 

No 196i a Shown or fual 
Pipe Slip sire 


Special threads available upon request 


Send for complete illustrated price list 


ROBINSON PLASTICS CO. 


Molders 
132-138 Lafayette Street, New York 13, N.Y. 
WoOrth 2-7246 


(Custom Injection 











MACY’'S-HILLSDALE 


| ( Ontinued jrom page 5 | 


(Orderly handling ot appa! 


’ 
ispiady, 
- 
j picture 


ar department volume met 


chandising store Im yn-up fashion de 


partment floor racks 


vive way to tables tor more 


elegant appeal dispense with 


framework uspension rods 


topped hyy dec igned hlonde WOOT 


;”? 
overhang pane} hi mceal up-and-down 


In thie cle partment thie 


lighting 
olor and tempta 
extend an 


eye and buy appeal! 


In department volume do 
quite 


with 


nec arily hang oft lisplay. but 1 


capable ot attracting money 


folded merchandise i! 


department demonstrat how to build 


floor up (Open counter unit 


sale: trom thie I 


build upward with four-level setbacks tor 
howing self-selection stock of folded sport 
hirt Both ends of this island unit have 
rod projecting ove the floor ba Ce. TO! the 
jackets All stock 1s 
hiere, 


ston le 


hanging di play (T 


’ 


eyregated according to siz again, 


figures are used on top oft units to 


elevate display the figures im the boys 


being coordinated with sports 


youthtul interest \ corner 
at the lowetl 


ce partment 
props wor more 
visible 


folded and 


of a sale square 1 


right, vhere ocks are lined 


up “standing on end” rather than piled on 
top of each other [his arrangement tacil 
tates selection without cause to muss the 
display, as would be true if the socks were 
hown m= pale Also, this sales 


nixture inn the certer tof} 


quatre has 


a small table type 
uggestive selling coordination ot socks and 
ti four-level fixture similar to thos 
vn here, are used in the mens turnish 
ings department for open display of shirts 
liere, too, 


are topped vith ngures in action 


and pajamas, belts and jewelry 


the men clothing department 


Hoor racks compound selling in 
three-level set-backs lhe rule 
<ception, follows the line of least 
istance throughout all depart 


putting inte practice thr AaAvyinp 


ricer Vou how thie mia4re You ell 


Macy 


adapt cd pertorated hardboard to muiti 


Viany (oT 1 1] (hs le departme rit 


display advantage uch As sceTi here 1 


Bath Shop, where punched wall panels 


aA handy selling }f Tor bathroom if 


displayed in direct relation to 


esx sorie 


wide assortments ot al types of hampers 


’ 


lhe floor unit sign. vou will notice. tran 


lates the elling message tor hampers 
“Bath 
mac 


hy thie 


full wall space is 


Meautiher 
more attractive as a selling backdrop 
shower curtains, 


hehind the 


mass hanging oft 


with boxed stoc} on shelwe 


curtains, to tacilitate quick completion of 


als ‘ transactions | hve china department 


alse list pertorated board as wall panels 


and a dividers TdT rout level floor ull 


Pillars in both the china and glassware de 


partments afc ecnca ed with punched board 


neg tol the restrained ‘ or not more 


than two or three items per pillar. By 


ot howme how versatile thes pertorated 


$e 





Get More! 


For your display 
hardware dollar! 


Save money and still 
get the very best. 


lt will pay you to write 
for our new catalog. 


rown Metal Wig Company 


11ee wes WAHMINGTONM BLV¥E * Cwmicaeo 7 rttinmors 





for maximum illumination... 


MODEL ‘O? Project 


projector 


Imagine the convenience of this Opaque Projector 
im your sign of diuiplay department! Need o large 
sketch — but fost’? Just place this projector over 
G photograph, magazine poge, coin, jewelry oF 
any fiat opoque objectond you con project a 
screen image, faithful in every detail and color, 
4 feet squore ond lorger. Projects an area $” «x 
5” at one time or larger area, a section at a time. 


$3225 


FOB. N.Y 


Complete with lamp and 
8-feet cord ond piug. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaque projectors, 


FREE: 200 PAGE CATALOG 
* 10.000 ort and 
drawing supply items ovail- 
able through Arthur Brown. 
Write today on firm letterhead! 


ARTHUR BROWN & BRO. Inc 


41? stew Y . 
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hoards really afte the \ ATé als used ¢] 


tectively in the shoe departments 


picture is a close up ot an idea 


, 


lhe next 


lor the controlled display of bolts of 
tabrics And that is quite an accomplish 
ment \s you Can see, this floor mxture 18 a 


three step unit with rows of! spaced pegs 


au “empty” peg is shown lewer right to give 


you the idea. Bolts are simply slipped ovet 
the pegs, and immediately stand firmly up 
right ()ther ideas that achieve stay-put 
display advantage are also at work in other 
departments, such AS domestics. where high 
vall open front bin type floor units ar 
partitioned into vertical slots tor stock 


piling of pillows, each in a pliohim case 


that makes it easv to slide any 1 of 


out I his 


pillow 1 


some idea 1s adapted ral the dis 


play of comforters, with this differences 

each comforter rests on a shelf that slides 
forward for individual attention. Visibility 
and accessibility are also first considera 
tions in the silverware department, where a 
place setting ot flatware 1s attached to the 


face of each pull-out stock drawer to tacil 


tate sales and give customers a quick visual 


impression otf every silverware pattern in 
stock. While in the curtain department, 
every pillar is a hub of selling activity be 


cause the rod fixtures radiate outward trom 
the pillars like the spokes of a wheel 
The final 


diverse flexibility 


picture 1s a display qT the 


that makes this new store 
a news-maker. This displayer, against the 
escalator wall, equips steel rods with spaced 
that 


plattorms 


brass washers seTyve as supports To! 


display which can be moved to 


any level simply by placing the shelves at 
the desired height and resting on the nearest 
washers 

definitely just like 


Macy store 


Ingenious’ But 


everything else in this modern 


Custom-Built Service 
Added By Stamford 


\ new 
to the manutacture oft 


sper ial sScCTYyiCce cle partie lit che Vote «| 


lighting equipment 


and metal display fixtures tor point-ot-sal 


tores. windows, and counters has been an 
nounced by the Stamtord Metal Specialty 
{ Omipanhy, iri $79 WW sf Bhroadway Ne 


Walker, 


will 


York City 12 \ccording to Irving 


yeneral sales manager, this department 


be of particulars interest to stores requiring 


lighting and display fixtures, hardware, and 


sheet metal products Or a spe alized nature 
custom-built to their specifications 
In addition, Stamford provides speedy de 
toc] erm uch as cy 


| 


livery on many 1n 


play plant trays, tlluminated = directional 
igns, metal price strips tor counter bandratls, 
yvood and glass shelves, and display countet 
lighting fixtures. (Catalogue sheets describ 
ing these items are avatlable on request 
Anti-Static Detergent 
For Plastic Fixtures 

Plasti-Kleen,” a concentrated anti-stati 
detergent, now simplifies the washing of 


plastic fixtures, according to the manutas 
ture! vho ay that pla ti surlace tay 
clean tort months longet than vhen washed 
vith ordinary detergent or imtormation 
vyrite Spi Products ¢ mipal 119 Dahlem 
street, Pittsburgh ¢ 


G4 FT, tF73-3 





Kich’s, 
Atlaclis, 
One of 

- see) 
Bathe Stecws 
Uses 


Wet fen’ 


ellers 


epeceetioet 
peneee coer’ 
peer tewees 
eeeteere 





Rich's, one of the leading names in retailing in the South, employs Mitten’s Display Letters 
to put character into their sign and display work. Sales stimulating 
messages are made with eye-arresting Mitten’s character faces 


window and interior 


Directional signs, departmental 


signs and floor directories such as the one shown in the illustration above are made with 
Mitten’s Letters. 
North, South, East and West — leading retailers all over the country employ Mitten’s 


Letters. At stores such as Bullock’s, Robinson's, Stern Brothers, Gump's, Macy’s where out 
standing displays are commonplace, you'll find Mitten’s Letters playing a featured role 
Fifth Avenue — B. Altman, Henri Bendel, Franklin Simon, Russek’s, Peck & Peek 
use Mitten’s Display Letters. They use them with all kinds of displays. with every 
merchandise and in almost all store departments 

It's with good reason that America’s better 
Mitten’s Letters are designed for flexibility. The fourteen lettes 
together in countless combinations, serving two purposes at all 
through their modern, yet classic beauty of and 
message by their clear, readable simplicity. 


Along 
constantly 
type ol 
Mittens Letters bLeconomical 


stvles are 


stores choose 
designed to work 
birst 1 


to emphasize a 


line form Second sales 

Mitten’s Letters are adaptable lor use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side. direct or background illumina 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less 


erapensive than 
wood or plastic cut-outs, are much more attractive and are ready for instant use 


Manutlactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


GARRISON-WAGNER COMPANY 
ST. LOUIS 3, MO. 


2018 WASHINGTON AVE. 











at last...A mannequin lash— 


realistically die cut in a sweeping curve that simulates 
the natural curve of all beautiful lashes. Each 
pair separately packaged. Any quantity. 
Even made to your specification —if 
desired. Samples sent on request. 


PRE-SHAPED FOUNDATION 


A simple technique of applying this pre-shaped lash to the 
eyelid insures that the lash will always retain its beautiful 
Curved appearance. Hairs will not fall out nor will the 
lash itself strip off the eyelid. it's permanent beauty 


J. M. HASSLER BEAUTY PRODUCTS - 20 years of eyelash manufactur 


280 West Terrace St. Altadena, California 
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ROTASELLER 








2923 AGNES 


Improved Model 
Better Than Ever! 





HIGHEST 


= *19 


At this low cost you can use many 
extra ROTASELLERS to bring dramatic 
action to any window, counter or floor 
display. Rotaseller's finest quality and 
exclusive features make it adaptable for 
mounting an endless variety of displays 

one piece of jewelry, full sized mani 
kins, toys, cosmetics, appliances, or up 
to 200 Ibs. of hardware. Olf-on switch. 
No batteries. Extra long lead-in wire. 
115 V. 60 cyl. 3 rpm. Full year guar. 
antee. 


Exclusive FEATURES 


@ NEW DEPARTURE BALL BEARINGS 
Two sets of precision ground ball bear 
ings in each ROTASELLER. 

e NO EXPOSED GEARS 
All gears sealed in grease tor life. 
No dirt can enter. 

@ REYNOLDS ALUMINUM CASTINGS 
Top and bottom plates are cast of extra 
strength aluminum alloy. 

® FREE WHEELING TOP PLATE 
Any rotating display may be stopped 
by hand or turned backwards without 


damage to unit, 
ROTASELLER R.E.0O. 
(Rotating Electric Outlet) 


Lighted rotating dispieys are simple with 
R.E.O Strikingly beautiful, eye-catching 
elfects are easy. Display Radios, Fans, 
Electric Toys, etc., in operation. Put spark 
ling lights in a manikin’s hair. 

Fine silver contacts and best grade phos 
phor bronze used in the R.E.O. collector unit 


assuring long life and safe 
transmission of electric load. 75 
All other specifications same . 


as standard ROTASELLER 


Sold Through Better jobbers 


Manufactured by 


ULRICH BROTHERS 


CORPUS CHRISTI, TEXAS 















(Continued from page 12) 


a small part in paying tribute to all of you who 
have done so much for the good of your city, 

your organization, and for the good of display. 
This is a small but well-deserved salute to those 
of the past and to you of the present who have 
carried on and will continue to carry on in the 
great tradition that has become the hall-mark of 
St. Louis display. I hope sincerely that 50 
years from now you will celebrate the centennial 
of this organization of which everyone in display 
can be proud."... 

I had a letter the other day from a 
17-year-old boy in Oklahoma who wrote that his 
heart is set on becoming a displayman and who has 
asked his parents to give him for a birthday gift 
a copy of Dynamic Display and a subscription to 
DISPLAY WORLD. He asked for information about 
display schools and rather indicated an 
unexpressed desire for reassurance that he is 
making the right decision in choosing display 
for a lifetime career. 

such a question always presents a problem 
which is rather difficult to answer, aside from 
the fact that in this particular case more 
schooling and education preparatory to display 
are needed. 

What can one tell a youngster who is so 
entirely sold on entering the profession -- that 
the hours will be long and filled with hard work, 
that he will have a long period of apprenticeship 
and no assurance of success, that he will have 
to learn to use tools and paint brush, lighting 
and color and all the rest that go to make up 
display, and that there will be time after time 
when the frustration of the job will be almost 
overwhelming? Or should he be encouraged and 
told that display offers a chance for personal 
expression that can be found only in a few 
other vocations, and that the advantages of a 
display career outweigh the disadvantages? I 
think the latter course is right, for from a 
dedicated person who is already convinced that 
display alone will satisfy him may come one of 
the leaders of the profession 20 years from now, 
What is your opinion? 


Cordially yours, 


eA 7 
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Rubin Feldman 
Dies Suddenly 


Rubin (“Ruby”) Feldman, one of the best 
liked personalities in 
May 


kaye Perm Displays, 


the display held, died 
He ot 
Ltd., 


suddenly was president 


Montreal 


on 





—Rubin Feldman— 


“Ruby” was well known to retailers 
throughout Canada, where he traveled tor 
many years selling dresses and coats in 
northern Ontario, and also maintained a 


resident buying office tor several years 

Hie entered the held 
ago he joimed wife, 
founded the business of Faye Perm Displays, 
ltd. He 
ture and though 


display nine years 


when his Faye. who 


his charitable 
oT 


was known tor na 


member or 
Rroup he 


ready to help someone in need 


not a any 


ganization or civic was 


His 


people, and one 


always 
kindly 
nature was known to many 
the 


scroll presented to him by the Pope tor his 


or honors bestowed upon him was a 


work in connection with Catholic charities 

He is survived by the widow, Faye Per 
ininter: two brothers. Nathan, of Montreal, 
and Benny, of California, and two sisters, 
Mrs. Lana Posternack and Mrs. Esther Siflin 

lhe business will be continued by Mrs 
Feldman, with the assistance of her nephew, 


Morton Green 


Display Is Praised 
By Store Executive 


Speaking at the annual advertising and 
distribution torum of the Chicago Tribune, 
J. P. Hansen, first vice-president of The 


Fair store in that city, paid tribute to win 
dow display in several statements 

his 
high-trafhe 


\mong them was comment that good 


windows Ootl streets Compare 


He 


item 1s shown 1n 


well in effectiveness with newspaper ads 
mentioned that when a new 
windows betore being otherwise advertised 
it 1s possible to check the pulling power of 
the 
first 


ProOmMea 


the display, and gave as an illustration 


sale of 38 pieces of merchandise on the 


day ot a display tor a Hawatian 


tion. He expressed the opinion that displays 
staples 


11 
STi 


featuring tashion goods rather than 


will pull better, and also that women 


enjoy window shopping 


eVLY, thes 





MODEL “A” 


} 






“S/IGNFRESS” 


SHOW CARD AND POSTER MACHINE 


Feats?! SPEED.---SIMPLICITY 
LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 












Many have from 50 to 500 or more in use. 


f mh 


SHIRTS 


$e 








Special / ™ Mothers al 


Gitte 
Sugge strons 


Furnished with printers 
metal and wood type. A 
precision built press which | 
will last a business life- | 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


Old b @shvoncd 


CHOCOLATES 












pa | ohn + - Dovtly Sisg 


| -—~ te wasrcas “4° 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX G-144 ADRIAN, MICH. 








HANSEN | «0 TACKER 
T= aan Gackground 


\ of Better Performance! 


oe wee a " 
= ¥ +a s ' 
~ 3s : 
= ; # 7 
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SIZES OF TACKPOINTS 
USED IN MODEL T-2 


Nf] 


3/16" 3/8°° 
leg leg leg 
SIGN MEN! DISPLAY MEN! If you haven't in- 
vestigated or used the Model T-2 HANSEN 
Tacker—by all means do so! With ONE model 
you can do a wider variety of tacking and 
fastening—do it better, faster, with jess effort! 






DRIVES 





STAPLES 


4 










1/2’ 
leg 


1/4" 














MODEL 1-2 is compact, light weight, easily portable, 
easy to grip and operate in a jiffy you can switch from 
one size Tackpoint to any of three other sizets——four in all 
Besides. it has al! the advanced Hansen fteatures—lTake-up 








Jaw. Flush Front, etc Get full details—today! 





TIME 


SAVE : 
. MATERIALS 


STEPS 36 DIFFERENT MODELS 


BO STAPLE SIZES 


A.L.HANSEN MFG.CO. : 


“A, «| [REQUEST 
5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS i BOOKLET 


























OO TREATED Faegric 


Today's Most Flexible and 
Preferred Medium for 
Outdoor & Interior Displays 
Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


Ben Walters, Inc. 


156 7th Avenue, New York 11, WN. Y. 
Algonquin 5-2308 


Netional Distributors @ U. S$. A. and Cenoeda 
Display ond Allied industries 


\1 / a4 tic Cory 














NEVER BEFORE! 


Yes. never before such a sturdy yet so 


low priced a Motor has been presented to 
ANIMATED DISPLAY USERS. 

Our latest creation, 

lhe Litthe Giant 


“LILLIPUT 913” 


uns on TWO FLASHLIGHT BATTERIES 
3-4 WEEKS with il load ot 4-5 hs (_an run 


vertically 


’rices complere with turning plate 


i20 to § «66600 unite 
600 to 1200 unites 
1.200 to 5.000 unite 
».000 and over 


Sample unit with batterics $2.40 postpaid 


HERTVY COMPANY, INC. 
Rego Park 74, New York, N. Y. 


*| 9h for over 
Si hh ter over 
S| JR ter over 


Si Ooh tor over 











Lingerie Promotion 


ISPLAY, under the direction of James 
| eure ide, had the leading role im the 
uccesstul week-long  pre-Mother s 
Day lingerie promotion at Hochschild, Kohn 


x 


& (Co. Baltimore lhe theme of the pro 


motion was the fabric “Sheer Heaven” used 


exclusively in Schrank lingerie. It 1s one 


ot the new CAaSsY wash. quis k dry. never-i1ron 


cottons and (Wo devices Were used 


display 
to dramatize the tabrn 
harst, the 


“handle: a lyre was 


name provided a good visual 


used consistently, in 
symbolize 


“A> many WaVs A>» possible, to 


“Sheer Heaven.” 

Second, to dramatize the easy-care tea 
ture ot thi new cotton fabric, there was 
exhibited a Brooklyn museum collection oft 
century-old lingerie, and laundering devices 


dating irom 1660 i he complete store-wide 


promotion was based on these two display 


devices 


[he promotion was planned and executed 
by Millicent Dandie, coordinator 
ce) lHioward Vi { owee, [re ; Ne VA Y ork (ity 


merchandising consultant 


fashion 


‘| wenty-nine garments were selected trom 
collection at the 
these 


hand-made and 


the extensive costume 
Brooklyn museum. All oft 


cotton, 


garments 
elab 
nightgowns, 
old-tash 
These garments were divided 
display and interior display 
material for the three Hochschild, Kohn 
Downtown. in Belvedere, and Ed 


were mostly 


orately trimmed. ‘There were 


nightcaps, camisoles, slips, and 
ioned corsets 


into window 


stores 
monsoon 


tach museum piece was identified by a 


—Above, one of the displays used during the 

store-wide promotion Below, the interior 

display tie-in was complete, even to models 
in the lingerie department— 


td x 
ha Algae 
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card giving date, description, and “Loaned 
by the Brooklyn Museum.” Each garment 


was displayed with its modern counterpart Something NEW i mn Shatter; f & Flameproof 4 
aS Gispiayes s oae 0 erp: ' ¢ 
in a way that graphically illustrated the pet a CHRISTMAS DECORATIONS 


evolution of current lingerie RES ae for indoor and outdoor use 
Burnside’s window and interior displays be 

in. the main and both branch stores not only i Bs There are hundreds of uses for these amazing new 

stopped traffic but held it. People stayed to Christmas Decorations . . . Jumbo Reflectors, Balls, 

read the story behind the museum pieces &, Bells, Tree- Top Ornaments, Dew- Drops and many 

and the dramatic use of the lyre with the ty other new display items, by Art Plastic Company! 


merchandise story created sales impact b 
Supporting the window and interior ex- SS Available in Red, Blue, Amber, 


| “Y,"" 5", and 8" sizes . 
hibits and displays in the three stores were Green and Silver, in 3%, 
posters strategically placed at the head ot 


est alators, tent cards in the restaurant. a 





sales training breakfast, a sales meeting \s Also available in sheet form! — new “PLASTIMESH.” 
with phone and mail order department per ae 





A new display material with thousands of ex- 
say" citing uses! Light weight, pliable, available 
ing booklet, informal modeling and a news- | ) seam in flexible and rigid sheets — 20" x 50" in 
paper ad. Each of these promotional factors STISGALY red, blue, amber, green and silver (pastel or 
was tied in with the display of the museum é, Cane metallic colors). Can be cut with scissors. 
collection and the lyre symbol of the “Sheet en WY Another great first in display materials, by 
Heaven” lingerie ae Sr EEE Art Plastic Company! This new display ma- 
Mrs. Frances Brannon, lingerie buyer for ete “ ; terial is made of multi-colored plastic, im- 
Hochschild’s, was responsible for the coor , % 4 pregnated with honey-combed metal-mesh 
dination of the many departments that were a - backing, to create amezing new optical effect 
never before achieved by any display material 


sonnel, lapel badges, informative sales train 


called upon to participate in this store-wide | Full color Catalog, Swatches, Ch fais eal Special  Wunenaenene 
promotion. She and Sigmund Lampell, mer and price information Ly silebl . aggro pot 500 a Wr hee ly 

) | colors available o ov Re aas 
chandise manager, stated they were highly sent on request. 


gratified with results, both in actual sales | | Art Plastic Company ® 37-28 56th St., Woodside 77, N. Y. @ Hickory 6- 7100 ; 


volume and the institutional value of a 
promotion of this calibre 


UJA Display Division . | () 
Holds Dinner “Ur counse 


Over 85 members of the new Display Divi 


sion of the United Jewish Appeal, New ~~ ee 
York City, gathered at the Hotel Delmonico Atl acti ities 

















recently and pledged a sum in excess of $55,- 
000 to the UJA of Greater New York. This 
was the laregst turn-out ever achieved in | are available to America’s display 
the history of the industry's efforts for the 
organization. Murray Goldsmith, M. Gold 
smith & Sons, chairman of the division’s velopment of all seasonal show- 
1955 activities, presided at the dinner and , : , , 
introduced the guest speaker, Louis Broido, window and interior displays 


directors . . . for the de- 


who for several years was president of with special accent on Christmas 
(,reater New York's UJA 

Broido, who helped the new division in programs. 
the organizational phases of this year’s cam 
paign, poimted out in his speech that the 


- ' nail mm HARD TO BELIEVE ... Looks so authentic, 
— of the dinner was due primarily to it’s hard to distinguish from the original. This is 
the intensive work of the display directors TEXTURE-FLEX, the pliable light weight materia! 
erate  C% A190 he in which natural textures are reproduced with 
who cooperated in the campaign : startling fidelity. TEXTURE-FLEX is unbreak 
[he dais guests were Louis Villela, Dana able, may be folded for storage, and reused time 
©’Clare, Luke Maletich, Broido, joseph 


Maharam, Julian Hirschteld, Goldsmith, 
Joseph Grossman, and Andy Hvorsle, conversation-piece this Christ- 


; and again. An interesting Brochure is available 
Make your store the community upon request. 


mas. Consult us early regard- 


Thompson Is Speaker 
At Dealer Meeting ing your requirements. 


Stanley Thompson, display director of 


The May Company, Los Angeles, was guest ¥ <q P / Authentic Reproductions of Natural 
speaker at a recent meeting of the Southern ° Textures with Startling Fidelity 
California division of the National Paint ee . t3p ays TEXTURE-FLEX Division 


Manufactured by 


Chester Rakeman|Scenic Studios, Inc. /74A 
625 W. 43rd St., New York 36, N. Y. “J” 
BRyant 9-8869 


and Wallpaper Dealers Association 
1186 Broadway, New York City |! 

School of Industrial Art 
Presents Display Award 

Allen Cohen has won the 1955 window 
display award at the School of Industrial Yucca Poles, Cholla, Red & Black AUTOMATIC wooD TURNINGS 
Art, New York City. The school, a high | Manzanita, Sandblasted Manzanita & All Types of Finishing 
school that specializes im all phases of com Grape Stumps, Selected Driftwood Dowels and Balls in Stock 

"TC Te aft Teese bs ils aA W« Cal Ti Ce e 
mercial art, pr nts thi vard each year We Procure Our Own Materials H. ARNOLD WOOD TURNING CO. 


to the graduating senior who has excelled ) ; ; ; 
1 the winder ani: Russel Morris of California : 363 Union Avenue, Brooklyn 11, N. Y. 
in the window display major | 990 8. Live Oak Fontana, Calif. 


__ STagg 2-5693 
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Visit Our Studios and 
Showroom 


in our Genera! 
Building, 


minutes 


own 
Display just 
4 tew from 


aii of Cincinnati's fine 


notelis at 


25 OPERA PLACE 
CINCINNATI 2, O. 


Genera! Display Bidg 


When vacationing or traveling by motor, 


plane train or river boat, stop in Cincin- 


nati, be our guest and visit our showroom 


and tactoi y. 


the old and 
the 
built on seven 


Let us show you Cincinnati 


new the artistic the musical — 
Gateway to the South 
hills 


of interest to all 


and with a fine historic 


background 


Drop us a line before you arrive and we'll 
be watching for you 


DESIGNERS and MANUFACTURERS 


® DECORATIVE SET PIECES 
®@ ARTIFICIAL FLOWERS 

@ FOLIAGES 

® PLANTS 


Your ONE Source of 
All Display Needs 


. Racks 
@ Fixtures 


bn Beem wor’ 
GENERAL 
DISPLAY 
@ Mannequins 


® Display Materials 


a 


= ee hel eh el eC eh eehCerhUh ere eC erhCUerhCUh CU 
eee eee eee aaa aa eeaEIYeEws ay TT Kae YyY Ss rT T Tee SEYs= 








make 3-D signs EASY 


Now, be sure of beautiful, perfect 
lettering every time, for all of 
your jobs that need the excite- 
ment of the 3rd dimension. 


Easy-to-use GRAFOREL cut-out dis- 
play letters are — 


® Made of durable, flexible cork 
® Ready-gummed — just moisten 
and apply 
® Avajlable in 12 type faces, 

16 sizes 


FAMOUS THE WORLD OVER 
GRACE LETTER CO., INC. 


sole USA distributor 
17 titth Avenue. New York 3. N.Y 


Send for FREE samples and catalogue 


Heer Is Elected 
By Chicago Club 

The Chicago Display Club elected George 
l.. Heer a 
meeting on 
Wim Y 


served a head 


president at its regular monthly 
June 7. He Ted W 
(;silmore & Co... Oak Park. 
of the club for the 


succeeds 
| ccs who 


past two 


omce lack Koghosse. ot 
Brothers ucceeds Kerl Schlecht 
president Bradley, 
Scott & Co.. Robert 
evelyn 


the other 
oldblatt 
first 


vice ( lement 


Pirie replaces 
president and 
lieer as 
sassman s, was re 


fiith 


as second vice 
eitert, of Lytton 
tary Kobert \ 
elected 


Lhe 
othicially a0 
Night \ 
ot the organization, 
vere asked to tell about the 
thei in othe 


succeeds secTe 
alentine. { 


treasurer tof hy yea! 


took 
signated as “Past 


election plac e at the Ineeting 


Pres 
paid to all 


idents 
tribute was former 


head and those present 
highlights of 
term 


\mong thi past presi 


dents in attendance were (,corge Hiermanson, 
club 
emi-retirement, president in 
1946: Hildon H 

lohnson. 1935-1937 


lack Pollari, 1943 

\n engraved gavel pre 
Lees, the 
lent 


and now in 
1941-42 
Haney, 

ou 


a charter member of the 
Jim 
1945: 


Volz. 


f LTT AUS. 
Kobert © 
1951-52. and 


Ted 


exce} 


Was sented to 


retiring ident, with an 


tribute to his 


pre 


fine work delivered by 


Len Dwiggins, the program chairman 


Enlarged Showroom Opened 
By Titus Blatter 


th 

display 
litus 

Mart 


( hiv avo 


functional 
will be 
in the Mer 
ft ranklin 


features 


(one of most modern and 


labru rooms im 
Blatter & 

Designed by 
architect, the 
open front through which the 


( hicago 
opened hy { ‘) 
chandise 


Paul. 


a ({ I Atl 


space 
plas 
showroom can be from the cor 


entire sect 


ridot 
sized brass candelabra, used as 


lend 


white. 


lhree ovet 


a ceiling fixture, simplicity and ele 
Walls are carpeting is beige, 
used at the 


furniture j 


palce 


and draperies windows are in 


a delicate gray modern, im 


walnut 


Ltd. New York City 
firm which tor several years has created spe 
cial effects tor the Manhattan 
litus Blatter, also arranged the displays 


mothe new thie 


bom ee. ‘ isplay 
showroom of 
has 
{ hia aARY 


space { entering 


howroom is an island display, keynoting 
displays on 
rotary block 
stellar role 
lush tolds 


island our 


the then employed for others 
Lhe 
printed Baghdad cloth plays the 
for the 


‘>? t hve 


all AaTCAS firm s new 


showroom with 


cloth 
Vignettes 


opening, 
draped on the 
other wall show the firm's other 
with each display telling an at 


about the 


new tabru 


tention-getting story tabriu on 


Vvicwyw 


Dinner Meeting Planned 
By Canton Display Guild 
ihe ¢ (Ohio, 
Hnitiv a 
luly 20, to which are 
Ketail Merchants 
others 
ing air 


{ Kash. 


Display Goutld is plan 
tar the 
being invited the 


anton, 


dinner meeting evening of 
local 
( lub, 
retail 
mecting will be R. 


LY WORLD 


Board, Advertising 


and interested im display and 
at the 


DISPI 


speaket 
editor, 


ESIDENT DISPLAY INC. 
100 CHARLES $7. N.C. 


; \o! 


hae 
CSR 








CUSTOM BUILT 
DISPLAY 
TURNTABLES 


Sizes from 34°’ dia. up 





Send for free litera- 
ture. State your spe- 
cificatons 


<2 
past 


Revolving window display 
turntable showing 3 rooms of 
furniture at the same _ time 


Also available 
Posts and Velvet 
Rope Railings Write for 


AMERICAN STAGE SQUIPMENT, 
805 East 134 St., Bronx 54, N. 


— 
See 


prices 


INC. 





cs al vn 


Nickel-Plated 


(50 ib. Min.) 72: 


~ $17-$20-924 
SEND $1 for 1 lb. SAMPLE 
6L KAYE C6 SO SPRING 





Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay—order from LADON for immediate, 
day shipment. Complete stock to fill your 


LADON COMPANY, INC. 


730 S$. Wabash Ave., WA 2-0383, Chicago 5, Hil. 


same 
needs. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Cataleg 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








WOOD SLATS 


Stitched with white threads—fiexible—grain of wood 
giows behind lighted bulb. Also available com- 
bined to thick paper—inexpensive 


SHOPSIN PAPER COMPANY 


92 VANDAM STREET NEW YORK 13, N. Y. 


“ BACK TO SCHOOL” 


DISPLAYS 


See Your Jobber or Send for Catalog 


THE MULDNER COMPANY, INC. 
397 BRIDGE STREET BROOKLYN 1, 


DISPLAY WORLD 














N. Y. 








| HALLE'S "COLORAMA" PROMOTION 


‘ j 4 i } aoe re 
Model 712 [Continued from pa 


Revolves 3 


Y 
times a in selecting the theme tor the promotion tbe Your 
minute, 
the the | | 


Carries up to Since colors suggested iribbean 

200 Ibs. | tl 

Lights turn area, once this theme was selecte n oe od 

with table other dis »] iy ideas T¢ 1] mitra | id ft natutl ally 

x2 sa play ide apr anikins 
Display props were ordered principally . 


from St. Thomas, Virgin Islands, tor authen 

ticity and variety. Windows created scenes iJ k Th z 

from the colortul markets in the cities of sq | iw 

the Caribbean, featuring unusual straw 
goods, live parakeets in unusual brass o1 

ELECTRIC TURNTABLES bamboo cages, and painted backgrounds de Rest 

picting Calypso and steel bands lhe ove 


° ° all effect of the window backgrounds was an oo o 
The action display Way | isiicnic tunic torte chose em | ffow Fall? 


and typical scenes of the ( aribhe an recor 


to boost your sales ! nizable to many visitors to the islands. Many 


customers remarked on thi appropriateness 








ot the hackgrounds chosen Too thie unusual 


The Kasson Roto-Sho assures profit- : , ' 
variety ot merchandise 
able, trouble-free operation. Used Pigs 
ae | re the 14 interior floors, in two building 
nationally by merchants for unusual 
: : ; were turned into a veritable Caribbean mat 
action displays. Permits novel lighting ket place 


‘ ( ut-out panels of colortul Carib 
effects as well as operation of electrical bean Gerures wearine larac hate or carryine 
devices. Tables in 94%", 14” and 18” huge baskets of fruits atop their heads w America's Largest Manikin 
diameters. Sturdy steel construction. used with every display Bamboo : 
Guaranteed! wound with colored leaves made the s: Refinishers & Wig Stylists 


Write today for free, illustrated folder show- counters take on the appearance of 
ing build-up fixture and prices in a market place. Colored balloons tied in 


clusters to bamboo poles finished the festive —_ + 25th St t 
KASSON DIE & MOTOR CORP. ry —— NEW YORK—152 Wes ree 


effect on the opening day of the promotion rae 

Formerly General Die & Stamping Co. | The window and interior display staffs a Binary gy noe 
Dept. D-75, 32-14 Northern Blvd. sine ti aise i, wiiieine and DALLAS — anton 
Ny alte interiors to a festival atmospher« \t the \ 

Integrity Since 1919 close ot business on a recent Saturday night, FACTORY-ON-WHEELS 
not a window or display anywhere in all 
eight ot the Halle stores carried the slight 
est hint of the Colorama to com 














APPROVED — ACCEPTED beginning of business on the next Onda SILENT SALESMAN with 
every window and every department , SIZZLING SELLING 34,8484, 14 


; completely transtormed 

ey a 6 ee (,ault caretully coordinated thi 
. V4 4 FS planning the displays with display 
PAPER PRODUCTS nel at the seven Halle brane! 


(leveland, Canton. and Erie. Pa Phy 


the first promotion to be coordinated 

® Mat-Boards ® Mat-Mounts the group in such a detailed mannet 

® Wide-Tone Background Paper proximately six months was needed to 
the job as completely as was required tor a 


SAVAGE UNIVERSAL CORP. promotion of this scop 


480 Lexington Ave., New York |7, N. Y. In reviewing results of the promotion 


(,ault 1s 1) iccord vith other execuriives 17} 
' - , , 
his belief that the supreme tean ork type len 





of effort necessary to execute ( aribbean , pictu' 


DB + K © p ad A y4 i ( olorama succes fully nic ony WAS received 


THE PLASTIC CEMENT with enthusiasm and favorabl comment 


with “wet bond” strength—Quart 93.75 py result ot pene rating yreat ert 


PHILIP R. PARK, INC. aTnony s4 lling and Pidot) ‘ lling emnios The only continuous advertising projector gvuar- 


Berth 42, Outer Harbor, San Pedro, California alike No display effort at the bere ly anteed to show brilliant Kodachrome pictures in 
your window. Show 127 beautiful Kodachrome 


trom Cleveland customer hut had the h; MODEL 99C 











evet ree eived the like Amount jt 
slides with 10-word Sizzling Selling Sentences 
EATON comment, 


with each slide showing for six seconds 


a Powerful 750 watt, 200 hour lamp, Small, 
VE LV E T Yy | compact, easy to carry. 18" height, 14° width, 
SOURCE SERVICE 14°' depth. 8x12’ screen size. Beautiful leather. 
If in any of the illustrations in DIS. | ete covering in several color combinations 
PLAY WORLD you see some property, ideal counter cabinet to sell all types of mer- 
EATON BROTHERS CORP., HAMBURG, N.Y. fixture, mannequin, or other display chandise. Push button attachment for intermittent 


equipment which interests you particu- showings. Customer pushes button, projector op- 


larly we will be glad lo sup ily vou with erates one cycle of 12 slides and shuts off, ready 
Give Your Mannequins a Bath with desea : ippry 3 
$ the source from which it can be ob- for next showing. 


| tained. Just address your inquiry to the PRICE $16 OO Quentity discounts on request 
o Editor, DISPLAY WORLD, Cincinnati | Send in your order today 
‘'lt Cleans Clean’ l, and it will have prompt attention. Picture 2, 


Order from your chpley jouer — OCONOMOWOC, WISCONSIN 
A Product of RONTEC LABORATORIES 


1350 Watson Avenue, Wilmington, California 


SGA Y, 1993 



































TRANSPARENT OAK 


Bleachers and Preservers of the 
best quality Transparent Oak 
and Transparent Oak Roping for 
the Display Supply houses. 


Colors——Two Tone Red and Yel- 
low. Brown Tone Brown and 
Yellow. Green Tone Green and 
Yellow. Egg and Brown very 
beautiful. Three Tone Brown. 
(,reen and Yellow. 


Solid Colors Red, Green, Brown, 
White, Yellow. If any color other 
than above, we will make it for 
you. Get our samples. 


FLORIDA LEAF & FERN 
COMPANY 


W. C. & T. S. Rambley 
SANFORD, FLORIDA 


—So Low In Price... You Can Buy Several 
To Supplement YOUR DISPLAY LIGHTING Needs 














Show cases; store windows: signs; interior displays, etc., get a luxurious Iliff in sales appeal 
when one or several PEE WEE spots are used. ideal for short range in both white and color 
lighting. Handy for top, side or high lighting. Unit is compact, lightweight; has polished 
mirror, Fresnel lens; universal mounting bracket; gelatin color hoider and 3 sheets of assorted 
colored gelatin: black and silver wrinkle finish; size 4/,° « S&S” «x 2%"; Range: from 12" 


»0t to i i at 3 feet 
rd spread 4 ee $9.45 


Price Does Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHT 


BEST AUTOMATIC COLOR WHEELS 
DISPLAY LIGHTING ACCESSORIES 


. 
Write For Literature 


Let BEST Help 


Lighting Job! oli ai | THE BEST DEVICES <2: 


10921 Briggs Road, Cleveland 11, Ohio 
aE Cie ce ewe Ms ia 


| ONLY J HAS IT!) 


FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 
Superb Stylings — Used in the FINER Stores Like 


LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! 


FLAIR erastic MANIKINS 


W. 18th STREET NEW YORK CITY 


—_— a = 3 cml 














LOS ANGELES DISPLAYS 


(C ontinued from page 21) 


enhanced with a yellow background and the 
placement of the poles on which the circles 
were fastened. Yellow daisies were combined 
with the yellow accessory grouping on the 
floor alongside the reader card. 

Telling use of good design fundamentals was 
effected by Henry Jampol, display director of 
Haggarty’s, with a series of fashions on 
forms which were suspended in black wrought 
iron frames. A rectangular reader card in 
the foreground stated, “Lalique Blues crystal 
lize the new fluid-line look.” All other struc- 
tural lines were in scale with the narrow, 
tall proportion of the window the reader 
card, the framework for the suspended “Lalique 
Blue” fashion on the form, the open frame 
work for the two accessory groupings, and 
the black valance framing the window. With- 
in the open wrought iron rectangular boxes 
for the accessory groupings were crystal bot 
tles filled with colored fluid 

4 successful main corner feature window 
was Display Director Stanley Thompson's tie- 
in with Baby Week at the May Company 
Downtown. Everything but a real baby and 
the kitchen sink was included, and in pink 
and white There was a canopy topped 
youth bed, a baby bed, a baby basket, ward 
robe, scales, tables, lights, toys, and clothing 
in infinite variety, all in casual arrangements, 
as were the poses of mother, daughter and 
babies in the scene The background was 
papered with a nursery wallpaper, illustrating 
animals on a light pink background which 
harmonized with the pink = spreads, pink 
canopy, pink furniture, and pink and white 
merchandise. On the floor was a white rug. 
The copy card alongside the nursery scale on 
the floor, which centered two flanking mer 
chandise arrangements, read in simple pink 
script lettering against the white background, 
“Have you noticed : the best babies in 
town shop in our Infants Department.” 

The following displays are not illustrated 

kather’s Day gifts were suggested at Fore 
man & Clark, where Display Director Ray 
Fertig used a strong selling play on words 
to underscore a point of fashion. On a 40- by 
72-inch window background was this state 
ment in very strong lettering: “Keep Pop in 
the Pink . Keep Your Budget in_ the 
Black.” The upper third of the window back 
ground was in pink and the lower two-thirds 
in white, with light gray plaid. The block 
lettering was in black Socks, hats, neckties, 
shirts, cuff links, and belts were featured on 
racks, props, and in floor arrangements. Two 
figures posed wearing the stores “Flight 
Weight” suits and sports coats were features 
at each side and in the center of the arrange 
ment. The floor was covered with a beige 
carpet 

At Barker Brothers downtown, where dis- 
play has been solidly rounding out the store's 
Diamond Jubilee promotion, Display Director 
Frederick A. Bower recently combined a 
wall panel showing eight “Syroco” wall clocks 
in gold, silver, black, and white, with a 
room setting visualizing these items as over 
the-fireplace decorations. The panel back 
ground in an elegant lilac harmonized with 
the lilac-colored walls and fireplace, while the 
accompanying room suggestion of the table, 


DISPLAY WORLD 








—COLORED BURLAP—— 
DRAPERY FINISH 


BUY DIRECT 
16 Vivid Stock colors 


DARKS e@ PASTELS @ DISPLAYS e SHOWROOMS e CURTAINS e DRAPERIES 





GENUINE KNOTTED FISHNET — 8 COLORS 
IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS PLISSE SHADE CLOTH 
NON-TARNISH TINSEL CLOTH 


VAN ARDEN FABRICS MNERS. new*vore sn ¥. 

















lamp, and chair unit featured lilac again, 


" Send For FREE Sample contrasted with beige and white. On the floor 


; ; : Vas j ge Ci ( ‘ting > cdi 
and complete information on our new line of was a beige carpet ompleting the diamond 


Bached chicken wite of theme was the copy message, “A diamond 


shape jewel of a timepiece designed especially 


NEW! NEW! LOW! LOW! | for our Diamond Jubilee.” 
PRICES! | At Haggarty s-Downtown, Display Director 


Henry Jampol turned to modern art for in 


Fall & Xmas catalogs are now available. 
Write for yours today. 


JOBBER INQUIRIES INVITED w hte panels to scparate the Mannequins Lhe 


ARTURO PRODUCTIONS, INC. panels were spattered and dripped with black 


BOX 218, HWY. 35 & SPRINGFIELD AVE. and red lacquer, after paintings by “ Pollock.’ 


spiration to accentuate the high-fashion pro 
motion He used a series of 4 by &-toot 












NEPTUNE. N. J. Black gravel on the black and white corl 
flooring completed the arrangement \ seript 
lettered card on the floor read “Stroke of 

FOR Genius Touched with Black and White.” 
\t J. W. Robinson’s in Beverly Hills, a 
PAP : 7 a high-fashion setting was contrived by Display 
Director Damar Myers with a series of 
| A C H b small windows, featuring a single mannequin 
in a bare setting All fashions were around 
. 0 x ae 5 the theme “Ours Alone” designers lhe back 
Selling te Jabber grounds were white. Suspended bubble lan 
Only terns supplied the only color, yellow and tur 
quoise Very simple and elegant accessory 


W. H. groups on the floor tied-in to the igure 


Display Co. standing on a white gravel free form 
119 Ave. D William FE. Meissner’s Mother's Day dis 


New York City 9 play at Ohrbach’s consisted of a large papier 
mache frame, scads of net and carnations, 
















and lovely things to turn every mother’s 
head He left out Whistles famous painting 

W | NDOW DISPLAY and took artistic license by substituting pitt 
suggestions with the advice, “Be Sweet to 

MATERIAL Mother Be Kind to Your Budget ‘s lhe 

' : BECKER SIGN SUPPLY CO. window was all in pink, right from the 


319-321 N. Paca St. Baltimore 1, Md. background down to the pink pearls with the 
| accessory groupings on the floor in the fore 




















ground. kven the lighting was in pink 








SHOULDER COVERS 


Vinylite window-clear vinyl polythene Silver Anniversary 


Price list G samples on request. For Martin Schloss 
JOBBERS ONLY 
























Martin Schloss and Mrs. Schloss cel 
CORONET MFG. co. brated their 25th wedding anniversary on 
BOX 35 YARDVILLE, N. J. June 3. He is a partner in Decorative Cre 
ation & Art klower ¢ ompany I rie Nev 
York Cty 








Wf I N D 0 Ww D $ p LA Y Herb Raynaud Appointed 


State Approved Certificate Course, Day or Eve. Appr. | By Joseph Magnin 
for Vets and Foreign students The only thorough y J ep ag | : 
professional course offered in N. Y. C Herb Raynaud Designs, free-lance display 








REGISTRATION OPEN — ENROLL NOW firm in the San krancisco area, has heen ap 
PAN-AMERICA ART SCHOOL pointed by Joseph Magnin to direct display 
321 WEST Séth STREET, N.Y.C. PL. 7-0064 for the firm’s 11 stores 
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Morion spy VUE-MORE Seits More be 


cause it shows more merchandise to more 


people! Nationwide surveys prove: Sia 
fumes as many shoppers slop to look aia 
rotating motion display! Ketailers state 
that adding motion: “Boosted sales by 
W% ... “Tripled stock turnover’ 
“Paid for itself in just 2 days . 


See for yourself how you can show all 
sides of your merchandise, three times a 
minute, and multiply your sales with 
VUE-MORE Display Turntables. Write 
today for yout REE COPY of the newest 


VUE-MORE brochure. 





DEALERS! A dramatic new salesmaker 
designed to help you sell turntables, i+ 
available with your imprint for mailing to 
your list of customers, Write NOW for 
FREE samples and complete details of an 


unusual new merchandising program 
















BREVEL PRODUCTS CORP. 


214 SULLIVAN ST... NEW YORK 12 


59 






Vew. Low Cost .. 


Kasy - To - Use 


colorama 


Snap-on Legs! 


ideal for Fashion and Accessory Lines 


Mate your own all-purpose display stands 
and tables any tite, any shape, individual 

multiievel (as shown) Use with glass, 
wood or plastic ‘/s to thick. Just slide 
legs into place ‘hoid-tight"’ clamp ends 
grip securely Strong, durable, beautiful 
Made of anodized aluminum in choice of biue. 
red goid or silver with rubber tipped feet. 


6°’ Legs—$17 Doz 12°° Legs-——$19 Doz. 
9°’ Leqgs-—$18 Doz. 15°' Legs—-$20 Dez. 


All orders postpaid 
Less than | dozen quantity add 






10% 








Jobber Inquiries Invited 


TACONY FILE & 
HARDWARE CO. 


7225 WISSINOMING ST., PHILA. 35, PA. 





Hk largest display window 1n_ th 


rT that of  Sea&rs, 



















— 


world is said to 


Roebuck & Co.. in Baltimore. where 





Kandolph Irwin is display director \ 
uch, it lends itself admirably to spectacular 
etiect ‘ pecially te) seasonal theme: such 


as the one pictured above 





Lh cy play has heen elected a thie bye sf 


to be entered during the month of May 1n 


DISPLAY WORLD’s International Display 


( ontest and has heen awarded the gold 





medal presented each month tor the entry 
ranked first lf pring | Vas im giant let 


tel ACTO t hie wove! ection of the hac 





all partially ob cured iti thie photograph 






































\ curved garden vall Na 1 the centet 
background, wit! spring flowers growing 
hetore and behind it In the foreground was 
a tountain, and at each side were clustet 
cy] plant and tohlage Leaty branch ( 








tended into the di play and gave added pel 














pective tor the Cet while thie Size Oo thie 














etting permitted the use of numerous man 











nequitl cch a i] trolling (il ittinge in 

















thy part 











| At hy month al gold medal 1s pre Si nted 17) 
DIS] \\ WOR] 1) international Display 


( ontest. which 1 now inmits fiith consecutive 






































{ 





Veal [here are YR ditterent merchandise and 














service Classifications in the contest, whi 

















will contimue to December |] in each otf tie 

















divisions, at the end of the event, a gold. 
































DESIGNED AROUND YOUR NEEDS! 











for the bold and dramate or the emall scale and precious qualities —The beautiful display pictured above 's by 
good taste « ormbined with vamutoktable and unaque eftect we hove Randolph Irwin, display director of Sears. 


tor wwnediote delivery o complete tine of decorotive wirtoce treat Roebuck 4 Co.. Baltimore. Installed in the 
ments, paper or fabric, Write for somple books 

















world's largest display window, it has been 
awarded a gold medal for the best display 


LAVE RNE OR! G INAL S entered in DISPLAY WORLD's Internationa! 


160 EAST S7th STREET « NEW YORK 22 * Plozo 9-5455 Display Contest during the month of May— 
















60 





SE rk tyra 















Irwin Wins Medal 


silver. and bronze medal will be awarded tor 
thie 


—- 


vest displays and the respective winners 
will also be credited with three, two, and one 


poimt The person with the highest number 


if points in the entire contest will receive a 
beautiful gold plaque, suitably inscribed, as 
sweepstakes award; next highest will be 
presented with a similar plaque, and the 
next two will receive plaques of silver and 
bronze, respectivels The monthly gold 
medal award has no bearing on the final 
results of the contest 


Kntry is made by black and white phot: 


graphs, preferably & by 10 inches 1n_ size 
although smaller on vill be accepted. On 
the back of the photograph should be listed 
the displayman’s name, his store, city, ad 
dress, and classification in which the entry 
is to be mad Any displayman can enter; 


it is not necessary to be a subscriber to 
DISPLAY WORLD in order to compete. As 
many entries may be submitted as desired, 
and ot course the more classifications en 
tered, the better are the chances tor a higher 
total of points 

last vear more than 3,500 entries were 
received, The sweepstakes award was won 
by Hermann Schlipphacke, Kauthotf, Co 
logne, Germany, tollowed by Harold Me 
laren, The Bon Marche. Seattle: tom 
(omertord, Lit Brothers, Philadelphia; 
Adrian Delsman, lamous-Barr. St. Louis: 
Farle W. Pratt, Strouss-Hirshberg Com 
pany, Youngstown, Ohio, and A. Van Hol 
lander, Gimbels, Philadelphia 

Monthly gold medals have been presented 
thus far in 1955 to the following: January, 
Waldemar Werner, Kauthoft Hiohestrasse, 
( ologne, Germany: A. Van Hollander: Earle 
W. Pratt; Bill Philyaw, Hallmark Cards, 
Inc., Kansas City, and Randolph Irwin 


DISPLAY WORLD 















Lightolier Issues Brochure 
On Showroom Modernizing 

“Take the straight-jacket off your lighting 
nxture display’ might well have been the 
title of a new brochure on showroom plan 
ning just issued by Lightolier, New York 
City manufacturer of lamps and lighting fix 
tures 

\ completely new concept 1n dropped ceil 


ings is described in this brochure, and by 


— 


means of this easily installed, imexpensive 
ceiling, fixtures can be readily moved about, 
bunched together or spre ad out, as the inven 
tory changes. lo showroom operators who 
have struggled with fixed, permanent ceil 
ing outlets, this development which Lighto 
lier has engineered comes as a reliet 

According to the brochure it 1s not difficult 
or complicated to install such a ceiling 
Below the electrical strip is suspended a 
ceiling of plywood panels 24 inches long 
and 9 inches wide from a series of alum 
num Z-bar channels with metal hangers at 
the desired height from the floor. Others 
details on how such a ceiling can be in 
stalled are completely described in the hook 
let, which includes working drawings, illus 
trations, and detailed instructions 

Among its other contents this planning 
guide, entitled “Better Showrooms Sell Bet 
ter Lighting,’ contains precise recommenda 
tions tor grouping key types of lighting fi» 
tures and gives approximate footage to be 
allocated to each type for a typical show 
room of 2,800 square feet. (Proportions re 
main approximately constant im any siz 
showroom, the brochure points out.) 

ight types of lighting fixtures are specif 
cally dealt with in the ceiling plan and there 
are illustrations of display ideas suited to 
them. lixtures are no longer classified by 
the room in which they can be used, tor 
todays versatile fixtures have antiquated 
this kind otf classification 


Trip To Spain Won 
By Wendell Potter 


Helena Rubinstein, Inc., and Iberian Au 
lines of Spain announced on June 15 that 
the winner of a nation-wide display contest 
sponsored by Iberian is Wendell Pottes 
Joske’s, San Antonio. On June 29 Iberian 
will start Potter and his wite on the trip 
to Madrid offered as first prize in the con 
test Krom there they will go on to Pat 
before returning to the United States 

lhe theme of the contest was Helena 
Kubinstein's new lipstick color, “Torero 
Pink,’ and Spain as a general subject Lhe 
winning window showed a matador, his cape 
lined with the color which inspired the lip 
stick, being showered with flowers by an 
admiring temale audience 

Che contest judges were Creme Moore. dis 
play director of Bonwit Teller; Tom Lee, 
Tom Lee, Ltd.; Luis Bolin, counselor at the 
Spanish embassy; Sloan Simpson, television 
personality, and Jose Maria de Areilza, 
Spain's ambassador to the United States 


Matzer In Hospital 
For Operation 

Andrew Matzer, display director of Roll 
mans. Cincinnati. underwent major sur 
gery on June 15. He expects to return to 


his regular duties within a tew weeks 
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TOP QUALITY... 
POPULAR PRICE... 


Mannequins made with the care and knowledge 
that only expert craftsmen can master. This 
combined with the latest style, newest make up 
and famous Pugdin wigs, these mannequins have 
convinced discriminating displaymen  every- 
where that quality can be purchased at 
popular prices. 


A complete line of ladies’, men's and children's 
figures, in papier mache or light weight fiber- 
glas reinforced plastic. 


Manhattan Motion Manikin Manufacturers 


Have never been connected with any other mannequin manufacturer 


of simiiar name 
factory and showroom 


4 WEST 16TH STREET @ NEW YORK 11 @ N. Y. CHELSEA 3-4705 




















SENSATIONAL 


e\K/= tt 


DISPLAY 
MEDIUM 


STYROFOAM HOLLOW SPHERES 


Novel display ideas come fast with these building window displays. Ideal for Glit 'n Glo 


Styrofoam hollow spheres. Stand them up for ‘ecorative treatments 
Feather-light, yet surprisingly sturdy. Won't 
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miniature shadow boxes. Use them as bow’s, 

chip or crack under normal use 
chandeliers. Suspend them, cut them into new CAT. No. HS peer ES Se 
shapes. Join two of a size for giant snowballs making 4 complete spheres: 12", 10", 8" and 6 
Easy to illuminate from within. Invaluable in diameter: |" wall thickness $7.50 


MAIL ORDERS FILLED PROMPTLY, POSTPAID — JOBBERS SOLICITED 


O. E. LINCK CO. curton, new Jersey 








FOIL—FOIL PAPER 


PUFFING FOIL — BASE METAL — FOIL BOARD 
All Colors 
Printed Patterns — Striped Patterns 


25 — 50 — 100-Foot Rolls — Ream Rolls 
SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. wee ron NY 



































FOR MANNEQUIN 


WIGS 


NYLON OR HORSEHAIR 











RECONDITIONED 
MANNEQUINS 


Ladies, Children, Men... hundreds 
to choose from... LOOK ABSO.- 
LUTELY NEW! A terrific money 
saver. Cuts mannequin costs in half. 


Write for brochure. If interested in 
reconditioned mannequins specify so. 


New Mannequins @ Repairs 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, WN. Y. 
PEnn 6-35865 

















PRESTO STAPLES 


No Finer Staples Made at Any Price 





TO FIT YOUR 
HANSEN KLINGTITE MODEL T2 
ee TACKER 


at our low price 


$4.25 


Box of 
5,000 

ALSO STAPLES TO FIT 

ALL OTHER TACKERS 

















$7.10 bes of 


GUARANTEED RETURNABLE 
IF NOT 100% PERFECT 


SWIVEL 
PRICE 


TICKET 
HOLDERS 


$9.54 


gross 


PRESTO STAPLE CO. 


525 Broadway, New York City 
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Display Is Emphasized terior displays, | window displays, and the 
For Photography Sales use of special interior and exterior signs 
A n booklet, “More Profit For You The manual also has a section devoted to 
j CW OOKIET, WiotTte (jil 1) j ' ; , 
From PI : hy.” which tells how the advertising, which includes selection of 
* form Wwotovira iv. ic Th) , s j } - . , « 
ret it mere toasts r - increase sales of pho media, timing of ads, advertising mats and 
‘ the use oft premiums 
tographic supplies, has been released by 7 
Cu] lect Re at [he booklet contains a section on com- 
yivania klectrn roducts in a 
ory : 4 a oe manual  mumity activity that builds good will busi- 
» ey asis ¢ e new ave Li a , 
1 empia au. ness. It also discusses direct mail ideas, 


and profits through 


according to Henry 


is on increased turnover 
store contests, camera club membership lists, 
literature, and 


special booklets of use to the store manager 


improved sales methods, 


UW lore . 


store giveaways, seasonal 


Sylvania’s photolamp merchandis 


} anag The booklet suggests ways t 
ta Pg aed nny ny a ae opies of this booklet may be obtained with- 
build impulse sales, and includes such sub ; 

out cost from Sylvania sales ofhces 
ject as encouraging trafhe through the ‘ 
store, laying out traffic aisles, departmentali 7 : 
7Zation., the use of} light and color to POcuUusS L. C. Hendrix Joins 


interest on displays, and the use of point-of- McCullough Company 


sale merchandisers R. S. McCullough Company, Salem, Ohno, 
\ special section on creating sales with has appointed L. C. Hendrix as display and 
effective displays covers such items as in- advertising manager 


THE DISPLAY PARADE No.193 by Capper 


You” wevER Awow 
PHILABELPHIA , NOW / 


Tom 1S A MATIVE OF PHILADELPHIA. 
OF HIS 26 YEARS IN DISPLAY, 22 
HAVE GEEN WITH LIT'S, THE PAST TEN AS DISPLAY DIRECTOR 

7 (MAIN STORE AND 3 BRANCH STORES). 
. 4 
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‘ ACTIVE iN ALL MAJOR CIVIC EVENTS, 

ew HE HAS BEEN CHAIRMAN OF THE 

Ym, COMMUNITY CHEST DISPLAY GROUP 

A FOR SIX CONSECUTIVE YEARS. HE Is 

WR A MEMBER OF THE PEN AND PENCIL 

i «CLUB, AND THE ART DIRECTORS CLUB. 

1, SERVED ON THE BOARD OF DIRECTORS 
F OF THE VISUAL MERCHANDISING GROUP 

/ NADGA AND HAS WON MARY 
/ PISPLAY AWARDS. 


' 4 









AND THE THEATRE. AT THEIR MAIN LINE 
HOME HIS WIFE, HELEN, DESIGNS CLOTHING 
FOR DAUGHTERS HELENE AND JANET, 
VIVACIOUS REDHEADS, WHO ARE 
PHOTOGRAPHY € FASHION MODELS. 


DISPLAY DIRECTOR: LIT BROTHERS , PHILADELPHIA 











DISPLAY WORLD 


“Forester Frost’ Campaign 
Heavily Backed By Display 


srown-Forman Distillers Corporation 1s 
building its summer promotion for “Old 
Forester’ bonded bourbon around a new 
summer drink called the “Forester Frost.” 
Full-page, four color consumer magazine ad 
vertisements will break late in June and 
continue through August. Supporting this 
will be ads in the liquor trade press and 
nation-wide coverage in more than 200 
newspaper©rs 

The reintorcing point-ot-sale program 1s 
headed by an impressive shadow-box iV 
ing strong support at the retail level 
lhrough the use of a reverse lithographing 
process a three-dimensional effect is created 
with the four-color consumer magazine ad 
vertisement reproduction used in the piece 

The art treatment of a floor stacker being 
used in the point-of-sale promotion sug 
gests coolness and refreshing comfort. The 
full-dimensional piece, shaped like a giant 
glass and lithographed in four colors, cat 
ries a trost-covered message to the con 
sumer trom atop a pole Pockets are pro 
vided on the stacker for consumer distribu 
tion of the promotion’s twin giveaways, a 
summer drink folder and drinking straws 

Following up are menu tabs tor bars and 
restaurants and interior streamers tor retail 
outlets. All pieces of the point-ot-sale ma 
terial are created in cool, sparkling colors 
designed to Convey the impression of cool 
ness and to invoke impulse buying 


Contest To Be Held 
By Springs Mills 

\ national display contest on behalf ot 
“Springmaid” sheets and pillowcases has 
been announced by Springs Mills, Inc., with a 
total of $1,900 in cash awards. The contest 
is divided into two classifications: stores with 

annual volume up to ten million dol 
lars, and stores with annual volume in 
excess of that figure 

[Identical major prizes are offered in each 
division, consisting of $250 tor first place, 
$150 tor second, and $100 tor third The do 
mestics buyer for winning stores will re 
ceive $100, and there will be 12 honorable 
mention awards of $25 each 

The contest will continue during the month 
ot August, and entries must be received by 
September 10. Entry is by means of not 
more than two & by 10 black and white 
photographs sent to Springs Mills’ adver 
tising agency, Ellington & Co.. 535 Fifth ave 
nue, New York City. Contest judges are Julian 
le lfenbein, editor-in-chief, Linens & Domestics 
Irving te ldredge, assistant manager otf the 
Visual Merchandising Group of the Na 
tional Retail Dry (soods Association, and 


Rk. ©. Kash, editor, DISPLAY WORLD 


Carts Are Specialty 
Of Evansville Firm 


Display carts of black wrought iron, some 
with brass plated wheel and some with 
plasts liners, are a specialty ot (seorge 
Koch Son , I me ; tvansville 4. Ind Dhey 
range m size trom & by 12% inches to 
giant unit 70 inches high with a bed ot I 
by 36 inches and 30-inch diameter wheels 
\ catalogue ot carts will be sent tree on 


request 


SULT, F393 


BETTER DISPLAYS MAKE BETTER SALES 


ALL PURPOSE DISPLAY EASELS 


For hard-to-display items, books, No. 650 Easel White 
. plastic covered 
purses, boxes, housewares, notions. 


; Dozen $2.25 
Fully adjustable by bending to de- No. 6460 Ease! Nickel 


sired angle. Will not tarnish silver. plated. Dozen £1 80 


MULTIPLE PLATE RACKS 
: Holc lat ook ic? t 
5-PIECE PLACE SETTING STANDS rca. oe oe Pree © 
White wood base 
No. 780. Safe, compact dinnerware display Brilliant No. 750 Plastic covered rack Dozen, only 414.40 
nickel finish. Dozen, only 510.80 No. 775 Cadmium plated rack. Dozen, only 410.80 


ORDER FROM THIS AD — SATISFACTION GUARANTEED 
Send also for complete circular. Jobber inquiries invited. 


ROBERTS COLONIAL HOUSE, 217-F W. 111th St., Chicago 28, Ill. 








YESIRREE! 
OUR 1955 LINE OF 


FALL & CHRISTMAS DISPLAYS 


IS NOW READY! 


See the inspiring creations in our new, larger 
showrooms .. . New York's most fabulous 
"Showplace of Displays’. 


david hamberger, inc 


136 West 31st Street, New York City 


GORNER-ETTES!" 


Now! Large deeply sculptured simulated hand-wrought 
iron corner piece trims. Delicate leaf-and-vine pattern 
15° « 10° Ideal finishing touch for panels, signs, plat 
forms, valances, etc Dress-up ‘tired’ showcases 
shadow boxes, merchandise bins, etc. Made of heavy 
weight satin-finish plastic with pre-drilled holes for easy 
mounting. Packed one dozen of a color, 6 each right 


and left. Available in either black 
or white, specify color Order from 6 00 
« 














your Duplex representative or direct-by D 
oz. 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH STREET PHILADELPHIA 7, PA. 
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GLASS. MIRRORS 





DONT PAINT 
— PARAFLEX 


PAKAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
vour original sample. We will cover 
it for a very nominal charge. Samples 


at all times are your exclusive property. 
Write today for information 
PARALLEL MFG. CORP., Dept. H 


109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 














EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 
material, in eight bright colors 
Offers unlimited opportunities for 
the decorator. 





Flexible, easy to 
fashion, easy to cut. Your jobber 
can supply you Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil also samples of R-P un. 
expanded, and non-expansible aluminum 
Especially adaptable 
for Fail and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 &. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 


} oil patterns. 








JULY, 1930 


(lement Kieffer, Kleinhans Company, Buf 


lalo, won first prize in a display contest spon 
sored by the Associated Men’s Neckwear In 
dustri second place went to RK, F. Hates, 
BR. R jaker Company, Cleveland, and third 


to Virgil Andrew Desmond Clothing Store, 
Los Angeles 

red Johansen, formerly display manager 
for the John Shillito Company, Cincinnati, 
joined the display department of the A. & 
Keck chain of shoe stores He was replaced 
by William Arinow, formerly first assistant at 
i. & RR, Lazarus Company, Columbus, Ohio 

lohn Houswood., who had been if) charge of 
display for J. N. Adam & Co., Buffalo, jomed 
Meldrum & Anderson Company, of the same 
city, in a similar capacity. He replaced John 
Wolfgruber, resigned 

John G. Erb 
manager at Wm. Hengerer Company, But 


formerly assistant displa 


falo. succeeded George RK. Russell as head 
of the department atte the latter s resigna 
tion 

First prize in the national Children’s Day 
display contest went to M. H. Luber, The 
Killian Company, Cedar Rapids, lowa 

\nothet display change amone Buftalo 
store mvolved Lawrence King, who took 
Berger, Inc., te 


over display tor L. | Sur 


ceed the late Mark Spaulding, under whom 
he had worked as assistant 

liarry | lackson, display manager otf the 
Bonton Department Store, York, Pa., lett 
for a visit to kngland 

Ralph | Walker, tormerly with Sears, 
Roebuck & Co., Kansas City and Chicago, 
jomed Bird Drug Company, Kansas City, a 


display manage 


JULY, 1945 
| eigh Allen. display director ot Macy :. 
New York City, was convalescing aiter an 
operation 
Display and advertising manager of Brad 


‘4 


haw-Diehl Company tor 20 years, Harry S 
Boyd resigned in order to join M. VD. Angel 
‘ ompany, also oft hHiuntington, \\ Va.. in a 
similar post. He replaced Russell Carter, 
vho had tomed Star burniture Company 
[he display management at Bradshaw-Diehl 
was taken over by Dennis O'Sullivan, who 
had been in charge of display and advert 
tising tor Amsbary & Johnson, Huntington 

Dave QOstlund, display manager tor the 
hoston Store and president of the Milwaukee 
Display Club, was named chairman otf the 
display group in connection with the local 
War Chest drive 

First prize in a display contest sponsored 
by Barrow-Anderson Company, Boston, went 
to Hans Carstens, Ben Simon & Sons, Lin 
coln Neb 

Miami displaymen met to consider plans 
lor the organization of a display club. G 
lkdward Bedinger, display director of the 
Pan American World Airways Service, was 
responsible for getting the group together 

Patric MeGruddy resigned as display man 
ager for LaSalle & Koch, Toledo 


Following his discharge from the U. §S 
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STARER DISPLAYS 


737 WN. FOURTH ST., MILWAUKEE 3, WISC 








RUSTIC & 


WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bark 


Rustic Furniture Co., Inc. 
“PARKCRAFT" 
Phone WI 9-6479 





Williamstown, WN. J. 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Il. 








EAST RUTHERFORD, NI. 


WHITE MICA 





FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


JORDON & VAN DYKE STS. 1525 CIRCLE AVE 


FOREST PARK. ILL. 














WHEN YOU THINK OF FOIL AND FOIL PAPER 
THINK OF 


RAO 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 














PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 





DISPLAY WORLD 
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Air Force, Tom Lee joined House & Garden 
as coordinator oft Prior to his 
service in the war, Lee was display director 
Teller, New York City 

Thomas Comerford was named display d: 
rector of Lut Philadelphia. He 


design 
tor Bonwit 


Brothers. 


succeeded Roy Requa, who was with Mod 
ernage, New York City 

The Tailored Woman, New York City, 
appointed Alfredo Fanelli as display man 


charge ot interior 


Brooklyn 
resigned as 


ager. He had been in 
at Martin's. 
Allison 


play director of Franklin Simon & Co., New 


York City 


display 


Robert assistant dis 


POPAI Announces 
Executive Committee 


Donald S. Hutchinson, recently 
president of the Point-of-Purchase 
ing Institute. and vice 
Sheinkman, has 
ot the 1955-56 executive 
\sh, of Consolidated 
poration, wall 


reelected 
\dvertis 

Lutz & 
appointment 
Walter 
Lithographing Cor 
ot the 


president ot 
announced the 
committee 
as chairman 


eTrTve Com 


mittee, with the following members 
Associates: S&S 

orrugated Paper 

arter, Carter & Galan 


Dubrowin, The U 


(arl Bergmann, Palmer 
(;ibraltar ¢ 
Hienry ¢ 
tin of Illinois, Inc.; Ray 
S. Printing & 
Fenster, | 
Melish 


Paul Boochever. 
{ orporation 


Lithograph Company; Harry 
Fenster & Sons, In William 
Harris, William Melish Harris 
Associates; Cecil N. Henschel, Crown Wire 
Mtg. Corporation; Donald S. Hutchinson: 
Norton B. Jackson, POPAI; Charles Peckar, 
(haspec Mtg. Company; Robert LD. Phelps, 
Phelps Mtg. Company; QO. H. Stark, Snyder 


& Black: Chester L. Thomson. Finson-Free 
man Company; Stanley L. Wessel, Stanley 
Wessel & Co.; FE. K. Whitmore, Oberly & 
Newell Lithograph ( orporation: Pr. L W ise, 
The Reyburn Mig (company, and Fk. David 
Zipprodt, Zipprodt, Ine¢ 
Display Ideas Introduces 
All-Purpose Displayer 

Under the name of “Dips” a new all-pur 


pose displayer said to have a thousand uses 
has been introduced by Display Ideas & 
Promotional Service, Bissantz building, 
Wichita 2. The device is a 7 by 11-inch 
piece of wallboard attached to 7 by 4%-inch 
pieces of hardwood angled at one point with 
a convex curve trom top to bottom. Holes 


are bored at strategic points so that any 
number of “Dips” can be joined with wood 
dowels or copper tubing. Literature will be 
sent by the firm on request 

Paul Barber, of Display Ideas, has also 


announced a new display idea service for 


mens wear stores It consists of a release 


at seasonal intervals ot sketches or men s 
with tull details as 
installed. 


where they Call he 


WCadl display 5, together 


to how the display 1s what ma 


terials to use and obtainec 


it not already on hand 


Local Contest Won 
By Charles Joss 

[he annual display 
Back Bay Asse 
( harle . Joss 


went to Yolanda Ft 
third to John Anderson, 


contest oT Boston's 


ciation has heen Won hy 
leller 


renting, 


Leed's 


Bonwit Second place 


Fredley s, and 


SUEY: TITS 
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Metal Displays 


Made to your Specifications 





for POINT of SALE 
® STORES @ WINDOWS 
@® COUNTERS 





Send drawings for quotations to Dept. DOW 


Lighting Equipment ~~ 


DIRECTIONAL SIGNS fost eu] 
(iNuminated ) 


METAL PRICE STRIPS 
 “Taemperproef” for Bandrails, 
* Weed and Glass Shelves 





DISPLAY LIGHTING \ 


ELECTRICAL AND 





MECHANICAL 
Animated Demonstrators 





% SERVING CHAIN STORES SINCE 1925 


WEST 


TAMFORD METAL SPECIALTY CO., INC. 


BRQOUA GWA Y, 


NEW YORE £2 wo 


te METAL WORK OF EVERY DESCRIPTION 











MORE PROFITS 


WITH JONES 


QUALITY MERCHANDISE 





@ Italian Holly Wreaths 

e Lycopodium Wreaths 

e@ Lycopodium Roping 

e Flocked Wreaths and Roping 
@ Ruscus Hedging 


WRITE FOR FREE CATALOG 


JONES 
The Holly Wreath Man 


BOX D26— RD2 MILTON, DEL. 











ADVERTISED TODAY 











Store Directory & 
Bulletin Boards for 
Better Selling! 


let an Acme board create 
impulse buying with its depart 
mental listings and your adver 
tisements. Write today for Acme s 
FREE folder “Selling Through 
Suggestion,” and the latest cata 
log on directories and bulletin 
boards. 








ACME BULLETIN COMPANY 


37 EAST 12th STREET @ NEW YORK CITY 3 
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woo letter co. 


‘mecoanrpoaaves 


1S) WEST 18th ae, NEW YORK I1, N. Y. 




















Order Your ‘‘Naturalike’”’ Grass Mats 


and TUPF-TURF eprinklings from your dieplay 
today NOW! “NATURALIRE” finest CRASS 
MATS you Ask for “NATURALIRAE 
ordering 
MEMORIAL GRASS COMPANY 
LHRICHSVILLE, OHIO 


jobber 
are the 


can buy when 


















RESIDENT REPRESENTATIVES WANTED 
Responsible, Established and Well-Qualified 


Territories: Chicago and West, except 


Washington State, Ore., Idaho & Mont. 


We manufacture complete lines of high-class 
Foliages, Decorative Flowers, Floral-Units, Set- 
tings, and are importing a wide variety of Display 
Novelties for Dept. Stores and better Specialty 
Shops. 


No objection to non-competitive lines. 


Please state experience, recommendation and full 
particulars in first letter. 


Address BOX 7EE 
Care of DISPLAY WORLD 





RE EXCLUSIVE PAPERS 


Sole agents or merchants wanted for 
U. S. and MEXICO of leading factory, 


making 


TRIMMING PAPERS 
SHOW BOARDS 
SIGNWRITING COLOR 


NEWS FOR EACH SEASON 


E. Moller-Andersen, 
27, St. Kongensgade, 
COPENHAGEN K. 


Denmark. 








WANTED 


Good Display Lines for California, Wash- 
ington and Oregon as Factory Representa- 
tive. Have show room. Good following. 
Established many years. 


Address BOX 7GG 
Care of DISPLAY WORLD 











SANTA & JALOPY MECHANICAL 
CHRISTMAS DISPLAY FOR SALE—$500.00 


excellent condition, mechanical and otherwise 
on Original cost $1,290.00. Santa and Jalopy 80” long x 36” 
deep x 69° high over all, Package gnome on rear bumper and 
windshield wiping gnome standing on hood (One mechanical 
tire pumping gnome imecluded 


lised two sea 


Photograph and complete description of this display is available 
upon request 


P. J. WESTLAND, ANATHAN BROTHERS 
STEUBENVILLE, OHIO 


CHRISTMAS UNITS AT ONE-FOURTH PRICE 
GROUP ONE—Interior 


White wire posts and wall units; specially designed for use 
with ornaments; 3 sizes. 660 yards of garland. White 
styrafoam Snow Flakes, 4 sizes 


GROUP TWO—General Windows 


3 white 3-panel screens with shelves for merchandise. 5 
tree-shaped merchandise displayers. 


GROUP THREE—Toyland Window 


1. Santa (drum body) as circus parade leader 


2. Rocking-horse deer. 5 doll-like elves, 2 circus wagons 


for merchandise 


TOYLAND INTERIOR 


1 small Santa (drum body) as carnival ticket seller with 
dimensional circus atmosphere background 


IF INTERESTED, WRITE: 
WHITNEY’S 
San Diego, California 



































FOR SALE 


CURRIER AND IVES INSTITUTIONAL 
CHRISTMAS DISPLAY 


\ tremendously beautiful and effective corner window display 
is available for purchase. While basically institutional in 
nature, was designed and built to include toys. 


Traveling 
EXPERIENCED DISPLAY- | | JOBBERS SALESMEN curtain lends action to the skating figures painted thereon 
MAN wanted tor high grade lo sell complete line of brilliant Is the only display of its kind used last year Photographs 
micti * i lothing tore yood colored Aluminum Fol Direct from and pt ices available by writing 
alary and opportunity manttact rer of sampies ind at 
sya: aa J. T. Chord, Displa 

THE HUB, 4-2 S. Federal Ave. STAR-FOIL 2 Be ’ play 

Mason City, lowa | 25 Foster St. Worcester, Mass. STIX, BAER & FULLER, St. Louis, Mo. 








DISPLAY WORLD 





















FOR QUICK 
SALE 


I—8 FT. MECHANICAL 
FIDDLING CLOWN 
I—8 FT. MECHANICAL 
MAGICIAN CLOWN 


I—8 FT. MECHANICAL 
DRUMMER CLOWN 

I—5 FT. MECHANICAL 
HORSE 

lH’, FT. MECHANICAL 


ELEPHANT 
ING BALL 


| sed only once 
SY00.00. Made by 
ice. Write or call 


THE CARL CO. 


SCHENECTADY, N. Y. 
Phone 4-9111, Lloyd Lambert 


BALAN 


All 5 pieces 
Timely Serv 


DISPLAY SERVICE CONCERN 
LOCATED IN NEW YORK CITY 


ESTABLISHED 1919 


Serving over 100 most prominent 
national advertisers. 


NOW — adding 
SALES REPRESENTATIVE DEPARTMENT. 


Here's a rare opportunity to capitalize on our 
contacts for qualified non-competitive 
display items. 


Kindly send full details to 


ADDRESS BOX 7LL 
Care of DISPLAY WORLD 





Windows For Sale 
Santa 
Santa at hus 
(thes 
ting toy 
animations 
interest value, as 
stamp all letters 


North Pol 


display with 
ypreat 
Santa 


anda 


pca®rs ta 


mail boxes outside 
large revolving candy 
displayers and red 
background drapes 


with unit \ll in fine 
and working condition 


at real savings 


Christmas Units 
lhere are tour picture 








DISPLAY MANAGER POSITION 


WANTED 
For high fashion specialty store o1 
department store Ten years ex 


perience creative designing and 
promotional ability excellent ref 
erences. Address BOX 7HH, Care 
of DISPLAY WORLD 








SALESMEN 


Calling on Department Stores 
and Better Retail Shops to 
introduce a new line of 
Brass and Wood Functional 
Displayers 
Quality line —priced right 
for immediate acceptance. 
LIBERAL COMMISSION 
PROTECTED TERRITORY 


Address Box 7FF 


DISPLAY WORLD 


(are of 


9 Animated Units 
LITTLEST ANGEL WINDOW DISPLAY 


Sale Price $985.00 f. o. b. Knoxville 
Purchased new in 1953 for $5,500.00. 
Good condiiton. 


MILLER’S KNOXVILLE, TENNESSEE 


Details and colored slides on request. 


in these most 

units in this group a 

“Going to (Church, 

Pastime.” “New England Win 
ter Scene’ and “The 

house in Winter.” All char 
acters and parts beautifully 


plaster hy 
L'nits are 


done in 
designe 
lighted and have 
curtains telling story oft 
ture excellent 
themes im fine 


at a low figure 


shape 


W. G. MUDGE 
Display Director 


ARMSTRONG'S 
CEDAR RAPIDS, IOWA 


Outstanding Christmas 


Claus Toy Window 


\ grand attention get 
clevet 
human 


tually deposited by children in 
window 


velout 
included 
shape 
Vt 1c cj 


Famous “Currier and Ives” 


stories 
“( hristmasy 
tollows 


“Winter 
™~ hool 
roremost 
indirectly 


animated 


( hristmas 
pric ed 


Photos & Details gladly submitted. 




















SALESMEN 
FANCY PAPERS 


For Fall & Christmas 


Display salesmen can supple 
ment their earnings with this 
fast-selling line of 26” papers 
Pertect for show Cases, largest 
line, lowest prices 


MARCUS 


Window Display Service, Inc. 
114 Lincoln Street 
Boston 11, Mass. 





FOR SALE 
CHRISTMAS INTERIOR DISPLAY 


This display consists of giant-size papier mache, plaster and 


wire ornaments 


sizes from 24 in 


full-round up to 6 ft 


A wide variety of ornaments available with 


and 7 ft. units or 


information, price and photographs contact 


J. T. Chord, Display 
STIX, BAER & FULLER, St. Louis, Mo. 


\vailable 


desires change 


West Coast oOo 


lexas 


only. Will consider ONLY A-l 
store kine and 

arts education Ixperienced 
in all phases of visual 


chandising \ge 32 
Photo and relerences 
qu ! 


Address Box 7AA 


DISPLAY 


( AtT¢e 7 




















WANTED 


DISPLAY AND ADVERTISING 


DIRECTOR 
We're small town ladies = spe 
Ciaity shop, with big 
looking tor a man or woman with 
ability ind imagination to taneée 
charge of our window displays and 
lvertising. We have five windows. 
ind its a tull time position. Write 
us your qualifications and salar 
expected All replies held in strict 


connhdaence 


The Merra-Lee Shop 


20 W. STATE STREET 
GENEVA, ILLINOIS 


(35 miles west of (hicago) 





15 TABLE VIEWERS 
FOR SALE 


Brumberger Model 1225 110\ 


viewer for slides up to 2% 
square, $3.00 ea 15 metal 


with keys. 11) 


tor cash 


carrying cases 
x /% x 4%, suitable 


hox, $2.50 ea 


Nesbit Industries, Inc. 


1823 Milwaukee Ave. 
Chicago 47, IIL. 








Midwestern Distributor 


Serving Large Area 


Desires line of tol 
age and related = de 
lines W ould considet 
other items including manne 
quins and fixture 
plete 


Address Box 7CC 


DISPLAY WORLD 


Keterences and financial state 
ment available upon receipt of 


top notch 
orative 


also 


> ¢ nad Coottt 


mMtormation to 


(are of 


mMmiormation 


| I 


{ inada j ifwe tor NV itis 
DESIR (HANGI 
fini \ i 1) Pia y if pae 
(asf dered 
\ddre BOX 7BB 


DISPLAY MANAGER 


Now employed on West coast, 
(,ulf area 


commercial 


martic d 
Upon fe 


WORLD 


EXPERIENCED SALESMAN 
' x New bogliand i i Sfuate 


(‘are of DISPLAY WORLD 











SALESMEN 


W anted Toot 
hixture if) 


pate nted 








M one ’ mat itiv item 











SALESMAN — Highest commission 
or bonu and vuarantee tor top 
salesman. Must love display, travel 
ing, have imagination, be 
hard-working, young aggressive 
Lush Southeast or West-Southwest 
territories open 


creative 


Decorat ves, nov 
elties, fixtures (modern) Address 


BOX 6N0O, c/o DISPLAY WORLD. 








CUTAWL 
M ac hin 


dition needed 


WANTED 

ltl good yvorking Cc? 

W rite 
GEORGE CAFARO 

645 Meade St., Bronx 60, N. Y. 





Dept (hain and hetter he 


fore 

Polywog Company 
1133 Broadway 

New York 10, N. ¥ 




















sUaY,. tee 









Loisplay 

metal and Plastic. 

already videl introduced 
Various territories open. 


ed hy 














FOR SALE 


6 MARY BROSNAN 
TEEN-AGE MANNIKINS 










WANTED—Used Mannequins 
High prices paid for better type 
used mannequins. Write giving 
particulars. 


OPPORTUNITY 


For young display man with a 





Distribution Wanted—To salesmen 


and display companies, amusing 
papier-mache chipmunks and squir- 
relis S” te i”. Clever *Back-to 
School” kids 5” to 1” Santas 15”; 


mobi les 


Xmas 









































Sizes 12 and 14 “teens” HERZBERG-ROBBINS, INC. flair tor Women’s Ready-to- Original, carci items sell to finest 
rand new lf than one year 110 W. 30th Street Wear to become ASSOC iated store (,00d com Ruth Stanford, R. 
old Discontinuing our Teen New York City ’ with one of the leading de yh cel eo i5i1 Avenue M, 
\ge Department Will sac partment stores in the mid- aiveston, xas. 
rifice these f/f wmannikin at west tate experience and 
S100 each— ost $172 50 AGENT WANTED salary expected Photos of Used MANIKINS $10 

Colbe ; Ww , en . SNS on km, (me o work and self if possible 2-Piece ( omplete ~as my Crat- 

rts omen & suagneteed dicalay lames sad dis ing charge $2.50, F.O.B. New 


The Rike-Kumler Co. 


Dayton, Ohio 


Y ork 
MADISONIA 
W. 25th St., New York 1, 


Shops play fixtures, Give full particular 
nciuaing present empioyer 
220 West jefferson Avenue 


Dallas 8, Texas ILC of A 


152 





























28) So. F St., ; 
0. Front St., Memphis, Tenn N. Y., Chelsea 3-1550 
. CORRESPONDENCE INSTRUC- DISPLAY DESIGNER 
F QO R S A - E S A L FE. S M E. N TION —In window display. In op : 
eration for over 4 years with over Wanted immediately by ex 
Molds and ith creens for Manufacturer of one of the top 20,000 graduates in nearly every panding midwest exhibit manu ‘ 
nlete | lime f the unusual in display country in the world Write for facturer to design itinerant dis- 
complete line of vacuum form caeitlnn: mein” Eememmee aeoee catalog. THE KOESTER SCHOOL, wrvemele Arg 
ad Chochateen ESE Sie ete., Weed, composition, plaster, Koester Bidg., 3710-1 N. Cicero plays and P-O-P units. Must be 
7 ind other mediums. For dept. stores Ave., Chicago 40, Ill, qualified to handle renderings, 
ave man vell established ind better stores onl Exclusive working drawings and be ac ‘ 
‘ territories tot commis ions 0 : 
t n ideal tor concern eee ee ne + : ~* quainted with advertising pro 
t| n molding equipment carried lexa ind South PARTNER duction Salary commensurate 
it at west Middle West md = North with background and achieve 
it traction of cost Cent tates open active or silent wanted to op se , # 
) ment. All replies confidential 
erate selling and distributing W rit wing resume snd sam 
. siness ‘ite giving resume ;% sam- 
Address Box 7KK Address Box 7DD manikin Desi ples 
fare of DISPLAY WORLD Care of DISPLAY WORLD \ddress BOX 7JJ Address Box 7MM 


Care of DISPLAY WORLD DISPLAY WORLD 


are of 



































Advertising Index—July, 1955 
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Rakeman Scenic Studios, Chester Walters I mn Ren »4 

Research Products ( ort 4 Weverhaeuser Sales Co 13 

La Resident Displa I mv W H Display Co $9 
bint tat . ’ Laverne Originals ty Reynolds Electric Co 4* Williams, Im DD 











DISPLAY WORLD 


ecorative 
Ja ue 


FIRST. WITH THE NEWEST FOR ALMOST SIXTY YEARS 
136 WEST 24th STREET * NEW YORK CITY,N. Y. 


=. 


“ ews 


are 


> 
7- 


ill ae © 


IN NEW YORK... see our spec- 
tacular angels of Radio City fame 
at our informal Xmas showing 


beginning early June. 


IN CHICAGO... at the Conrad 
Hilton during market week 


starting June 25th. 





EVERY SEASON IS THE SEASON 
FOR SELLING CHILDREN’S WEAR 


Ke ONHECTWA Y 


tough Fiberglas 
laminated 
CHILDREN’S 


MANNEQUINS 
31 MODELS, AGES 1 YR. TO 12 YR. 
TO SELECT FROM 


The juvenile population of our country is growing by leaps and bounds. The market for children’s 
wear is getting greater and greater. There is no better known way to sell children’s garments 


than to display them realistically at the point of sale on Korrect-Way Children’s Mannequins. 


TS 
ie pRODUCT 
KORHEC ay vooeg J very heve— 


Fast delivery! MAIL ME AT ONCE...CHILDREN’S MANNEQUIN BROCHURE 
CONTACT YOUR ati 


KORRECT- WAY ae 
DISTRIBUTOR ADDRESS 


Now! an ome _sm 


American Fixture inc. 


2300 LOCUST STREET SAINT LOUIS 3. MISSOURI 
NEW YORK NEW YORK CHICAGO. ILLINOIS 
ll W 42ND STREET 220 W. ADAMS STREET 





